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Internationalisation has become increasingly important to the 
competitiveness of enterprises of all sizes. In today’s environment, MSMEs 
that start with a global strategy can move quickly to take advantage of cross-
border activities, which provides opportunities not only for revenue growth 
but also the exchange of knowledge and the enhancement of capabilities, 
thereby strengthening the long-term competitiveness of the firms. It creates 
opportunities for MSMEs to absorb spillovers of technology and managerial 
knowledge, broaden and deepen their skillsets, innovate, scale up and 
enhance productivity. International exposure, whether through imports, 
exports or foreign direct investment (FDI), frequently goes hand in hand with 
higher productivity and can be an important driver of employment growth.

Various initiatives have been put in place through international platforms to 
further improve the business environment, reduce trade barriers as well as 
lower export cost and further elevate the MSMEs on the international stage. 
In fact, MSMEs may tap into this sizeable opportunity within the region 
by leveraging on existing Free Trade Agreement (FTA) as well as regional 
groupings such as Asia-Pacific Economic Cooperation (APEC) and Association 
of Southeast Asian Nations (ASEAN). These will be among the key drivers in 
policy interventions that support internationalisation of MSMEs.

Chapter 2

Global & Regional MSME Agenda 
and Internationalisation



M
SM

E 
In

si
gh

ts
 2

02
1 

Chapter 2: Global & Regional MSME Agenda and Internationalisation

151

Entrepreneurship, 
innovation

and start-ups

SME access to 
international 
markets and 
global value 

chains

Inclusive 
capability 

development 
towards

digitalisation

Access to 
finance and 
alternative 
financial 
solutions

Government 
to business 
interaction

APEC INTERNATIONALISATION INITIATIVES 

The Asia-Pacific Economic Cooperation (APEC) is a regional economic forum that aims to build a dynamic and 
harmonious Asia-Pacific community through championing free and open trade and investment; promoting and 
accelerating regional economic integration; encouraging economic and technical cooperation; and facilitating 
a favourable and sustainable business environment among its 21 member economies.

In 2021, all member economies continued to implement programmes under the five priority areas of the APEC 
Small and Medium Enterprises Working Group (SMEWG) Strategic Plan 2021 - 2024, namely

In the 26th APEC SME Ministerial Meeting, held virtually in Wellington, New Zealand on 9 October 2021, 
the focal point of the ministerial statement was on navigating the recovery of SMEs from the impact of the 
COVID-19 pandemic. The statement covered two sub-topics:

To support activities in the two focus areas, APEC conducted various programmes and introduced initiatives 
that highlighted the digital economy, business ethics, market access and internationalisation as follows:

• Supporting SMEs through the COVID-19 pandemic
• Promoting the inclusive development of sustainable, resilient, digitally enabled and innovative SMEs 

for recovery

• Workshop for SMEs in APEC: Embracing 
Industrial Revolution 4.0 in Boosting Economic 
Performance of Export-oriented SMEs

• APEC Workshop on Transforming Businesses in 
the Digital Age

• APEC Business Advisory Council (ABAC): 
 Public-Private Dialogue on Reopening Borders 

for Safe and Seamless Travel, jointly organised by 
ABAC Singapore and ABAC Hong Kong, China

• APEC Workshop on Inclusive Digital Society: 
Alleviating Poverty and Improving Living 
Standards through Increased Economic Growth

• APEC Workshop on Business Continuity Planning 
with Crisis Management for SMEs / MSMEs

• APEC Virtual Customs Business Dialogue 2021 
with the theme Enabling Greater and Inclusive 
Participation of Micro, Small and Medium 
Enterprises in Global Trade

• APEC Symposium and Workshop on Technology 
Roadmaps to Promote Industry 4.0 in Developing 
APEC Economies

• Invitation to the APEC Global MSME Forum 2021

• APEC Workshop on Opportunities and 
Challenges for Retail SMEs on the Internet and 
in the Digital Economy

• APEC Disaster Risk Management Strategies to 
Support MSMEs Business Sustainability

• APEC Cross-Domain Innovation Ecosystem 
Forum and Workshop

• APEC Workshop on Utilising Digital Technology 
in the Field of Trade Facilitation under the 
Current COVID-19 Pandemic and Beyond with 
the theme Empowering MSMEs to Participate in 
Cross-Border Trade

• APEC Workshop on Catalysing the Growth of 
Inclusive and Sustainable Start-Up Ecosystems;

• APEC SCSC: APEC Conference on Pre-packaged 
Food Packaging and Labelling

• APEC Online Workshop on Individual Action 
Plan (IAP) for the Enhancement of the Ratio of 
Women’s Representation in Leadership

• Learning Workshop on Artificial Intelligence 
Experiences of APEC Economies
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The ongoing key initiatives under the SMEWG include continuous sharing of best practices among member 
economies at the SMEWG meetings. The following best practices were shared during the 51st APEC SMEWG 
Meeting in Canada from 18 - 19 May 2021:

• Australia: Australia’s SME-led Budget to Help 
Drive Economic Recovery

• Canada: Canada’s Spectrum of Supports 
for Entrepreneurs and Small and Medium 
Enterprises & Internationalisation of SMEs & 
Financing for SMEs

• Indonesia: Fostering National Ecosystem of 
Entrepreneurship & Supporting SME Recovery 
in Boosting Economic Performance of Export-
Oriented SMEs

• Japan: Building Declaration of Partnership 
between Major and MSMEs in Japan

• Singapore: Seizing Opportunities in a Post-
COVID World through Innovation

• Hong Kong, China: Hong Kong, China’s 
Support for SMEs to Capture Global Business 

Opportunities under the Post-pandemic New 
Normal

• Malaysia: Empowering Women through Access 
to Capital and Markets

• Chinese Taipei: Strengthening SME Digital 
Resilience

• Vietnam: Programme on Supporting Enterprises’ 
 Digital Transformation 2021 - 2025
• Thailand: Debt Restructuring through Asset 

Warehousing with Buy-Back Options as a Part 
of Thailand’s Financial Rehabilitation Measures

• Macao, China: Support Measures for SMEs in 
Response to COVID-19

• Chinese Taipei: How Do Start-ups Enter the 
Government Market?

• Hong Kong, China: Nurturing a Conducive 
Environment for Technology Start-ups in 

 Hong Kong, China
• Japan:  Japan’s Measures to Promote Business 

Start-ups
• New Zealand: New Zealand’s Digital Boost 

Initiative
• Singapore: Boosting SMEs’ Digital Capabilities 

to Capture Growth Amidst COVID-19 Pandemic
• Chinese Taipei: The Achievements and 

Prospects of the Cross-Domain Innovation 
Ecosystem

• Macao, China: Fostering SME Digitalisation - 
The Electronic Consumption Benefits Plan

• Indonesia: Promoting SMEs Access to Finance
• Korea: Carbon Neutral Financing: Net-Zero 

Support Fund and 2021 Carbon Neutral 
Management Innovation Voucher Programme

• Thailand: Digital Factoring Platform for SMEs.

APEC SMEWG also issued the following reports on the outcomes of workshops as part of the APEC 
Internationalisation of SMEs Week:

The 52nd APEC SMEWG Meeting on sharing best practices, held from 23 - 24 September 2021 in New Zealand, 
comprised the following: 

• APEC-Canada Growing Business Partnership 
by Justin Kwan, Program Manager, Asia-Pacific 
Foundation of Canada (APFC)

• Women Who Export: Overcoming Obstacles 
and Succeeding Internationally by Jacqueline 
Palladini, Deputy Director, Global Affairs 
Canada

• Business Ethics for APEC SMEs Initiative by 
Russell Williams, Senior Vice President, Diabetes 
Canada

• SME Recovery and Internationalisation: 
Connecting Research to Policy by Eugene 
Boieleau, Professor, University of Calgary

• Implementation of the La Serena Roadmap for 
Women and Inclusive Growth (2019 - 2030)

• Way Forward for Strategic Plan 2021 - 24: Project 
Tracking and Monitoring
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ASEAN INTERNATIONALISATION INITIATIVES

Based on the ASEAN Business Sentiment Survey 2020, MSMEs dominate the ASEAN business landscape, 
accounting for an average of 97.2% of a country’s total enterprises. MSME contributions to Gross Domestic 
Product (GDP) in ASEAN countries averages 41.1%, with a compounded growth rate of 2.3%. 

MSMEs are significant job creators in ASEAN, contributing more than 65.0% of total employment in the region 
during 2010 to 2019. Most MSME employees are in the wholesale and retail segments. Vietnam recorded the 
highest increase in MSME employment based on a compound annual growth rate of 6.4%. 

ASEAN Coordinating Committee on Micro, Small and Medium Enterprises (ACCMSME) Priority 
Deliverables
 
SME Corp. Malaysia has assumed a supporting role in the ASEAN Coordinating Committee on Micro, Small 
and Medium Enterprises (ACCMSME). The ACCMSME Meeting is held biannual in rotation among ASEAN 
member states. In 2021, Lao PDR hosted a virtual 11th ACCMSME meeting from 5 - 9 April 2021 while the 
12th meeting was held in Brunei from 1 - 5 November 2021.

The ACCMSME priority deliverables for 2021 were to: 

Strengthen the 
implementation of the MSME 
data collection mechanism in 

ASEAN by developing a 
cross-sectoral, multi-year 

collaboration framework to 
boost the availability of MSME 
data nationally and regionally, 

including through 
the implementation 
of unique business 

identification numbers.

Advocate for the 
institutionalisation of safety 
net measures which can be 
activated quickly in times 
of crises, calamities and 

natural disasters to support 
micro and small businesses, 

including exploring the 
topic of insolvency policies 
and support programmes 

for MSMEs.

Hold a one-day 
hybrid conference on 
Farming Technology: 
Empowering ASEAN 

Youth Entrepreneurs in 
Shaping the Agriculture 

Sector.

Enabling Digital Capabilities of Malaysian SMEs through the 
COVID-19 Crisis
 
On 15 July 2021, SME Corp. Malaysia co-organised a webinar on 
Enabling Digital Capabilities of Malaysian SMEs through the COVID-19 
Crisis with the US-ASEAN Business Council. The topics covered in 
the webinar highlighted initiatives and assistance offered to MSMEs 
from various stakeholders such as the Malaysian Digital Economy 
Corporation, VISA and Facebook. 

More than 200 participants comprising business owners and executives 
of Malaysian MSMEs attended the virtual programme. Regional 
Managing Director and Senior Vice President US-ASEAN Business 
Council, Michael W. Michalak delivered the opening remarks and was 
inaugurated by Dato’ Suriani binti Dato Ahmad, Secretary General of 
the Ministry of Entrepreneur Development and Cooperatives and Chair 
of the ACCMSME 2021.
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The webinar’s first session on Malaysia’s Socialisation Programme for MSMEs featured a speaker from 
SME Corp. Malaysia, who spoke on the MyAssist MSME portal and MatchMe platform as well as the ASEAN 
SME Academy, an online learning platform for ASEAN small businesses.

FREE TRADE AGREEMENTS

Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP)

The Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP) Committee on 
Cooperation and Capacity Building and Committee on Development were held virtually on 6 and 7 July 2021. 
Delegates from the following CPTPP members participated, namely Australia, Brunei Darussalam, Canada, 
Chile, Japan, Malaysia, Mexico, New Zealand, Peru, Singapore and Viet Nam. The Committee was chaired by 
the representative of the Ministry of Foreign Affairs of Japan.

Regional Comprehensive Economic Partnership (RCEP)

Malaysia will be the 12th signatory country, joining 11 others namely Singapore, China, Japan, Brunei, Cambodia, 
Laos Thailand, Vietnam, Australia, New Zealand and South Korea that have completed the ratification process.

Malaysia is a signatory to the Regional Comprehensive Economic Partnership (RCEP), a trade agreement 
between the 10 members of ASEAN, China, Japan, South Korea, Australia and New Zealand. The RCEP, 
an ASEAN-driven initiative, marks the amalgamation of existing free trade agreements (FTAs) between ASEAN 
and partner countries. The main objective of the RCEP is to establish a modern, comprehensive, high-quality 
and mutually beneficial economic partnership to facilitate the expansion of regional trade and investment and 
contribute to global economic growth and development. 

For SMEs Chapter, area of cooperation encompasses to encourage innovation and use of technology, 
promoting awareness, understanding and effective use of the intellectual property system, promoting good 
regulatory practices and building capacity as well as sharing best practices on enhancing the capability and 
competitiveness of SMEs.

The benefits of RCEP to SMEs covers:

65.0% tariff reduction for trade of goods;
Business will be able to trade with 
clearer regulations;

Facilitate job creations and 
new investments;

Gaining market access and sources for 
raw material and labour;

Facilitate advanced technical cooperation 
through digitalisations and smart 
manufacturing;

Enable greater inclusion in global 
and regional supply chains;

Ensure greater transparency and stronger 
discipline on non-tariff measures; and

Simplified customs procedures and 
enhanced trade facilitation.
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SME Corp. Malaysia participated 
in this webinar to have a better 
understanding on the various 
chapters in the RCEP agreement for 
business to take advantages of RCEP 
once it is ratified

As part of creating awareness to SMEs 
and business, MITI has collaborated with 
Federation of Malaysian Manufacturers 
(FMM) in conducting a webinar on Navigating 
the Regional Comprehensive Economic 
Partnership (RCEP): Understanding RCEP 
Chapters on Small & Medium Enterprises 
(SMEs) and Economic & Technical 
Cooperation (ECOTECH) on 26 March 2021 
through virtual platform, ZOOM. SME Corp. 
Malaysia participated in this webinar to 
have a better understanding on the various 
chapters in the RCEP agreement for business 
to take advantages of RCEP once it is ratified. 
A total of over 80 participants consisting of 
Chief Executive Officers, General Managers, 
Export and Import Managers, Business 
Development Managers and Executives 
participated in the webinar.

Webinar on Promising Market for SMEs in Malaysia and Georgia

SME Corp. Malaysia in collaboration with the Embassy of Georgia, has successfully organised the 
‘SME Webinar: Promising Market for SMEs in Malaysia and Georgia’ on 21 June 2021 virtually. The webinar was 
graced by the Deputy Minister of Entrepreneur Development and Cooperatives and the Deputy Minister of 
Foreign Affairs, Georgia. 

A total of over 100 participants from both Malaysia and Georgia consisting of MSMEs, entrepreneurs, Government 
officials, business associations, chambers of commerce, and industry stakeholders participated in the webinar. 
The webinar was organised as part of a Memorandum of Understanding (MoU) area of cooperation between 
SME Corp. Malaysia and Enterprise Georgia to enable exchange of information related to MSME development 
and to provide MSMEs and entrepreneurs an understanding of market and investment opportunities that were 
available in both countries respectively. 

The webinar was conducted through interactive sharing sessions with involvement of speakers from the 
Malaysian Investment Development Authority (MIDA), Enterprise Georgia, Georgian Chamber of Commerce 
and Industry, and SME Corp. Malaysia.
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Box Article

APEC Policy Dialogue 
on SMEs and Entrepreneurship 
Framework: Let’s be Coherent 
and Cohesive
Malaysia, through the Ministry of Entrepreneur Development and Cooperatives and SME Corp Malaysia, 
hosted the virtual APEC Policy Dialogue on SMEs and Entrepreneurship Framework: Let’s be Coherent and 
Cohesive from 7 - 9 September 2021. 

A total of 197 representatives from 15 APEC economies, namely Brunei Darussalam, Canada, China, 
Indonesia, Japan, Republic of Korea, Malaysia, Mexico, Peru, Philippines, Singapore, Chinese Taipei, Thailand, 
United States of America and Vietnam participated in the programme. The participants comprised of 
speakers, moderators and representatives who are key stakeholders from the public and private sector as well 
as academicians. 

Develop an inclusive 
and comprehensive SME and 
entrepreneurship policy for 

adoption by the APEC 
economies

Harmonise the roles of 
entrepreneur development 
policies and programmes

to support the APEC 
economic agenda

Create a conducive and 
integrated SME and 

entrepreneurship ecosystem 
among APEC economies

Objectives of the Dialogue
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157Dialogue with public and 
private sector representatives 

who shared best practices 
for the formulation of 

comprehensive SME and 
entrepreneurship policies

Breakout sessions on 
six focus areas: innovation and 
technology adoption, human 

capital development, access to 
financing, market access, legal 

and regulatory environment 
and infrastructure

Roundtable discussions to 
deliberate and make policy 
recommendations on the six 
focus areas as a basis for an 

APEC entrepreneurship 
policy framework

Programmes Dialogue

A total of 27 policy recommendations were formulated under the six focus areas i.e. Innovation and Technology 
Adoption, Human Capital Development, Access to Financing, Market Access, Legal & Regulatory Environment 
and Infrastructure which have been identified as the levers to accelerate SME growth.

The policy recommendations were premised upon three areas that SMEs need to adopt to navigate under 
the new normal, specifically sustainability, digitalisation & innovation, as well as inclusiveness. The policy 
recommendations were endorsed by the APEC SMEWG on 24 September 2021. 

KEY TAKEAWAYS

The six key takeaways on the recommendations were:

Strong emphasis has been placed on recommendations that empower SMEs through digitalisation 
across the six pillars, such as the need for APEC economies to develop a national roadmap 
respectively on SME digitalisation strategy while facilitating adoption of digitalisation to improve 
productivity and efficiency. 

The recommendation to establish a specific institutional body to champion green financing is in 
line with promoting Environmental, Social and Governance (ESG) among SMEs. In addition, the 
proposed recommendation on an integrated support centre for temporary special financial loans for 
SMEs would be instrumental in creating a conducive business environment to boost SME recovery 
post-pandemic. This should be complemented with intensified efforts to create awareness among 
SMEs on the current financing ecosystem, including fintech.

In acknowledging the issue of mental health among SMEs employees as a critical issue of the 
pandemic, the proposal for a policy to provide support to address mental health and advocating 
effective feedback tools and systems is a timely one.

Encouraging SME participation in the global value chain has been a long-term agenda. The proposed 
establishment of SME consortia could help SMEs to address the issue of economies of scale.

Government officials in APEC economies need to work together, including collaboration with the 
private sector, to ensure common regulatory issues take into consideration the need to ease the 
regulatory burden of SMEs. 

A modern and efficient infrastructure with improved connectivity is needed to drive growth 
opportunities for SMEs.

1

2

3

4

5

6



M
SM

E 
In

si
gh

ts
 2

02
1 

Chapter 2: Global & Regional SME Agenda and Internationalisation

158

Box Article

Development Programmes 
for Exporters 
SUSTAINABILITY ACTION VALUES FOR EXPORTERS PROGRAMME

The Sustainability Action Values for Exporters (SAVE) Programme is a collaboration between MATRADE 
and the CIMB Group to build mutual trust as well as to partner in providing workshops and training for 
selected SMEs. The Memorandum of Understanding on the SAVE Programme was signed on 4 February 
2020. The content of the programme was delivered through CIMB appointed sustainability partner namely 
IMPACTO Sdn Bhd.

Assist SMEs in understanding 
sustainability within the 

context of global markets and 
small businesses, the benefits, 

costs and action steps

Assist SMEs in strategising 
and implementing 
sustainability plans

Enhance local exporters’ 
capabilities in economic, 
environmental and social 

(EES) issues

Objectives of the Programme

A total of eight webinars were conducted throughout the year 2020 - 2021 
which participated by 196 participants

Outcome of the Programme

Nurture new-to-export and export-ready Bumiputera, women-owned and youth-owned companies to 
explore international markets as well as to create a pool of competitive and resilient exporters among them 

Objective of the Programme

BUMIPUTERA, WOMEN AND YOUTH EXPORTERS DEVELOPMENT PROGRAMME 

The Bumiputera, Women and Youth Exporters Development Programme (BWYEDP) is an inclusive programme 
by MATRADE which was first initiated in 2004 as an export outreach programme to develop Bumiputera 
exporters. In 2005, it was expanded to include women entrepreneurs while youth-owned companies were 
brought into the programme in 2014.
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BWYEDP offers assistance and support programmes for a period of three years to selected companies 
from the three segments. It is a programme covering exports trainings tailored to companies’ requirement, 
which includes capacity building trainings, exposure to international markets and businesses, networking, 
mentoring, as well as leadership and entrepreneurship development. This is done to enhance competitiveness 
and business sustainability for overseas market expansion.

ELIGIBILITY
CRITERIA

Bumiputera

Women

Youth
20 - 40 years old

Registered 
under Companies Act 2016 as a Private 
Limited Company or ‘Sendirian Berhad’ 
(Sdn Bhd)

51.0% Ownership

CEO / Managing Director

3 Years
in domestic market & export ready

Registered 
as MATRADE Members & complete 
the Export Readiness Assessment 
Tools (ERAT)

• Since its establishment in 2004, BWYEDP had approved a total of 430 participations of 
Bumiputera, Women and Youth companies into the programme

• As of January 2022, a total of 342 companies had graduated with 88 companies still 
undergoing the programme

Outcome of the Programme

Detail Bumiputera Women Youth
(20 - 40 years old)

Total

Total no. of Companies 216 163 51 430

No. of Companies Graduated 
from the Programme

182 130 30 342

No. of Companies Currently
in the Programme

34 33 21 88
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eTRADE PROGRAMME 2.0 

The eTRADE Programme was designed to facilitate Malaysian SMEs in accelerating their exports by listing 
their products and services in international e-commerce platforms. The programme started in October 2014 
in collaboration with MDEC and from 2017 onwards it was run by MATRADE under the Rancangan Malaysia 
Kesebelas (RMKe-11). The eTRADE Programme 2.0 is a continuation from the previous eTRADE Programme 
implemented by MATRADE. 

Assist Malaysian MSME to accelerate their 
exports through participation in cross border 

e-commerce platforms

Enhance their online presence through 
digital marketing and e-commerce 

training activities

Objectives of the Programme 

Under eTRADE Programme 2.0, there are two financial schemes for Malaysian MSMEs to enjoy, namely the 
Onboarding Scheme and the Digital Marketing & Training (DMT) Scheme. Through the Onboarding Scheme, 
companies can enjoy up to RM5,000 to cover part of the onboarding cost to join cross border e-commerce 
platforms. Through the DMT Scheme, companies are able to utilise up to RM20,000 to undertake digital 
marketing activities and training programmes for the purpose of exports. 

Through market intelligence, MATRADE realised that importers from Malaysia’s main trading partners 
were increasingly utilising e-commerce for their business activities. As such, MATRADE subsequently took 
necessary steps to improve and enhance e-commerce programmes to aid Malaysian exporters, in line with 
the global trends. 

In 2021, 39 awareness and outreach activities were conducted, mostly through webinars, which consisted of 
briefing sessions and eTRADE Consultation Days. A total of 2,100 companies and 6,664 participants joined 
these programmes.
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Expose MSMEs to market 
opportunities locally and 

abroad 

Provide a platform to create 
business linkages between 

MSMEs and large companies 
locally and abroad 

Boost supply chain 
opportunities for MSME 
products and services to
large companies locally 

and abroad

Objectives of the Programme 

Information sharing on 
market opportunities in local 

and international markets 
through outreach seminars 

or webinars

Development of 
virtual networks and 

business-matching platforms to 
introduce MSME products and 

services to large companies

Organise networking and 
business-matching activities to 
promote MSME products and 
services as part of the supply 

chain of large companies

Various Activities under GLOSMEP

Provide access to 
an active database 

of potential 
businesses 

partners locally 
and globally

Showcase of 
products or 

services to local 
and international 

markets

Conduct 
one-on-one 
networking 

and business 
meetings

Box Article

Glocal Linkages SME 
Programme (GLOSMEP) 
SME Corp. Malaysia introduced the Glocal Linkages SME Programme (GLOSMEP) in 2021 as an integrated 
platform for MSMEs and prospective business partners to initiate discussions and create linkages for access 
to the domestic and global value chain.

The MatchMe platform which was introduced in June 2021 is one of the main components of GLOSMEP 
to facilitate MSME access to markets by providing linkages to potential international markets via virtual 
networking and business-matching. The platform has three main features:  
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As a virtual platform that is accessible at any time and 
from anywhere, MatchMe is a more cost-effective 
approach to conventional meetings business-
matching activities.   

Since its inception, the platform has hosted 740 
MSMEs, 93 MNCs and large companies from 
Malaysia and abroad in virtual business-matching 
sessions and generated sales with a potential value 
of RM38 million. This outcome achieved via remote 
meetings, showcases the power of digitalisation in 
helping businesses to overcome challenges amid the 
pandemic.

SME Corp. Malaysia 
also collaborates 
with market linkers 
to leverage on their 
insights on and 
networks in specific 
fields of business and 
geographical locations 
to assist MSMEs gain 
wider access to better 
markets

SME Corp. Malaysia also collaborates with market linkers to 
leverage on their insights on and networks in specific fields of 
business and geographical locations to assist MSMEs gain wider 
access to better markets. 

Six webinars were held in 2021 to create greater awareness of 
market access opportunities among MSMEs, including business 
tips for specific domestic markets such as hypermarkets, chain 
marts in the petrol station and international markets such as the 
United States, France and China. 

In August 2021, a webinar on Riding the Wave of RCEP into China 
was held to share insights on opportunities for MSMEs when 
RCEP came into force for Malaysia on 18 March 2022. The RCEP, 
the largest free trade agreement in the world, has 15 countries 
as signatories and cover a combined population of 2.2 billion 
or 29.5% of the world’s population. Against this backdrop, SME 
Corp. Malaysia will continue to facilitate Malaysian MSMEs’ 
access to markets by strengthening collaboration with various 
stakeholders from both the public and private sectors as well as 
non-governmental organisations with a view to achieving optimum 
synergy for a win-win situation for all, especially for the benefit of 
Malaysian MSMEs. 
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