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Message from

YAB Prime
Minister

S

ME development in the country has evolved through
the years and this is evident from the changing role
of SMEs from merely an enabler supporting the
growth of multinational companies and large firms
operating in Malaysia to becoming the nation’s future engine
of growth. SME development is also important in the context
of inclusive and balanced growth as three-quarters of the
nation’s business establishments are microenterprises,
involving the bottom 40% of the income group. The SME
Masterplan (2012-2020) launched in July 2012 has laid the
development path for SMEs as the country prepares itself
towards becoming a high income nation by 2020.
In 2012, SMEs continued to record an encouraging
performance, with real GDP growth of 6% amidst a difficult
external environment, thus raising further the contribution
of SMEs to the economy to 32.7% of GDP. Prospects are
for SMEs to expand further by 5 – 6% in 2013. The SME
growth trend which supersedes the overall GDP growth of
the country is a testimony that Malaysian SMEs are indeed
more resilient, agile and capable of adapting to changes in
the market place as compared to their larger counterparts.
The reality is the business environment will continue to
evolve and the only thing that is constant is change. The
operating environment has become increasingly challenging,
brought upon not only by the ongoing globalisation leading
to a more liberalised market place, but also due to several
developments on the policy front. Globalisation has changed
the rule of the game to the point where incremental changes
are no longer sufficient for SMEs to be ahead of the curve.
Instead, SMEs need to make significant changes in the way
of doing business.
In this context, there were 139 programmes implemented
by the various Ministries and agencies in 2012 amounting to
RM7.1 billion to build up the capacity of SMEs. In addition
to Government funds, the private sector, namely financing
outstanding from financial institutions grew by 14.3% in
2012 to RM189 billion. During the year, the Government
announced special tax incentives to encourage consolidation
among small players in the services sector in view of the
impending liberalisation of the sector.

M e s s a g e f ro m YA B P r i m e M i n i s t e r

Policy reforms such as the introduction of Minimum
Wages, Competition Act and Minimum Retirement
Age are also underway as the nation prepares itself
for a more competitive environment to achieve
a high income nation. The policy reforms would
necessitate SMEs to make appropriate adjustments
in their business operations in order to unleash
their full potential for greater possibilities. The
focus is on adopting technology and innovation
as well as enhancing productivity through process
improvements and greater mechanisation, in line
with the aspiration of the SME Masterplan.
An important recent development pertaining to
SMEs is the new SME definition which will come
into effect on 1 January 2014. The revision was
to take into account changes that have taken
place in the economy since 2005 and to ensure
that the definition is relevant as the Masterplan is
being rolled out. In addition, the review was also to
support the country’s transition to a services-based
economy, whereby the share of services sector
to GDP is expected to rise to 65% by 2020. The
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upward revision in the definition has enabled more
businesses to have access to SME programmes.
Following the revision, SMEs will comprise 98.5%
of the total establishments in the country, compared
with 97.3% currently.
The Government’s commitment in driving SME
development is evident through its catalytic and
facilitative role in creating a more conducive
environment for business to thrive. At the same
time, we need to ensure that the on-going
economic reforms and cyclical factors do not bring
about undesirable effects and destablise the growth
of SMEs. On that note, this year’s Annual Report
focuses on SMEs embracing changes and retooling
themselves to make the necessary adjustments to
move forward to the next level. Only by combining
both forces – private sector initiatives and
effectiveness in Government delivery, are we able
to harness the full benefits and witness significant
results on SME development to achieve the vision
and goals set under the SME Masterplan.
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The Malaysian economy performed better than
expected in 2012, with a real GDP growth of 5.6%
despite the weak external environment. The strong
growth was supported by the continued resilience
in domestic demand, and further reinforced by the
sound macroeconomic fundamentals, increased
diversity in economic structure, and strong financial
system. In 2013, the prolonged weakness in the
external environment has affected the Malaysian
economic growth performance. The economy is
projected to expand by 4.5 - 5% in 2013, mainly
supported by domestic demand.
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Developments
in 2012

Table 1.1: Real GDP by Expenditure (at 2005 prices)
2011

1H 2013

Annual Change (%)

The Malaysian economy expanded
by 5.6% in 2012 (2011: 5.1%).
The growth was supported by
strong domestic demand, which
cushioned the negative impact of
the weak external environment.
Domestic demand recorded its
highest rate of expansion for the
decade, supported by strong
consumption and investment
spending.
Aggregate domestic demand
registered a strong expansion in
2012 and contributed significantly
to overall GDP growth. This was
attributable to the robust expansion
in investment activity and stronger
growth in private consumption.
The solid investment growth was
due to capital spending particularly
in the services and manufacturing
sectors
and
infrastructure
projects, including those under
the Economic Transformation
Programme (ETP) and the regional
growth corridors.

2012

Domestic Demand1
Private Sector Expenditure
		Consumption
		Investment
Public Sector Expenditure
		Consumption
		Investment
Net exports of goods and services
		Exports
		Imports
Real GDP

7.9

10.6

7.7

6.8
10.5

7.7
21.9

7.4
11.8

15.8
1.0
-4.6
4.6
6.1

5.1
17.1

5.8
4.7

-31.7
-0.1
4.7

-38.7
-2.9
0.8

5.1

5.6

4.2

Excluding stocks
Source: Department of Statistics, Malaysia
1

All economic sectors continued to expand in 2012 with significant
improvement registered in the construction sector. The drag from
export-oriented activity was compensated by the strong domestic demand,
thus supporting the performance of the services and manufacturing
sectors. Meanwhile, robust investment activity in infrastructure projects
benefited the civil engineering sub-sector.
The services sector remained the largest growth contributor, as
sub-sectors related to the domestic market, namely retail and
telecommunications, benefited from the strong consumer spending. The
manufacturing sector expanded with both the export- and domesticoriented industries registering better growth. The improvement in the
domestic-oriented industries was due to the better performance of the
construction- and consumer-related clusters, while growth in the export
oriented industry normalised following the disaster-related disruption in
the region.
Table 1.2: Real GDP by Key Economic Activity (at 2005 prices)
2011

2012

1H 2013

Annual Change (%)
Agriculture
Mining & Quarrying
Manufacturing
Construction
Services
Real GDP
Source: Department of Statistics, Malaysia

5.8
-5.5
4.7
4.7
7.0

1.0
1.4
4.8
18.1
6.4

3.1
1.0
1.9
12.0
5.4

5.1

5.6

4.2
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The agriculture sector recorded a more moderate growth. The performance
was affected by lower output of crude palm oil amidst the inclement
weather conditions but was partially offset by a strong growth in key food
commodities, such as livestock, vegetables and paddy. The mining sector
turned around reflecting the recovery in the production of crude oil and
condensates particularly from offshore oil fields.
Inflation moderated to 1.6% in 2012 (2011: 3.2%) due to better domestic
food supply conditions and slower increase in transport prices.
Table 1.3: Inflation and Unemployment Rate
2011

2012

Annual Change (%)
Inflation
Consumer Price Index (2010 = 100)
Producer Price Index (2005 = 100)

3.2
9.0

1.6
0.1

Unemployment

3.1

3.0

Source: Department of Statistics, Malaysia

During the year, overall labour
market
conditions
improved,
as reflected by the gains in
employment. Employment growth
was higher at 3.6% (2011: 3.2%)
with a net addition of 438,800 jobs
mostly in the services and agriculture
sectors. The unemployment rate
declined marginally to 3% (2011:
3.1%). As at end-2012, the number
of registered foreign workers in
Malaysia decreased marginally to
1,571,589 workers (end-2011:
1,573,061 workers). Legal foreign

workers accounted for 12.4%
of total employment in Malaysia,
and were mostly employed in the
manufacturing (39%), agriculture
(29%) and construction (14%)
sectors.
Malaysia’s balance of payments
position remained resilient despite
the uncertainties in the global
economy and financial markets.
The overall positive position
reflected the continued current
account surplus which more than
offset the net capital outflows.
The international reserves of Bank
Negara Malaysia (BNM) increased
by RM3.9 billion to RM427.2 billion
(equivalent to USD139.7 billion) as
at 31 December 2012. It has also
taken into account the cumulative
unrealised
foreign
exchange
revaluation loss of RM7.7 billion,
following the strengthening of the
ringgit against selected major and
regional currencies in 2012.
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Table 1.4: Balance of Payments
2011

2012

RM Billion
Current Account
% of GNI
Goods
Export of Goods
		 Gross Export (% annual change)

102.4

57.3

11.9

6.3

151.6

125.6

699.6

703.2

9.2

0.5

548.0

577.5

8.5

5.4

-6.3

-14.0

Primary Income

-21.8

-36.0

Secondary Income

-21.1

-18.2

Financial Account

23.3

-23.0

Direct Investment

-9.3

-21.7

-55.3

-51.9

46.0

30.2

Import of Goods
		 Gross Import (% annual change)
Services

Assets
Liabilities
Portfolio Investment

26.1

58.4

-18.5

-21.5

44.7

79.8

-0.1

1.0

Other Investment

6.5

-60.6

Official Sector

-1.3

-1.7

7.9

-58.9

-30.9

-30.6

Assets
Liabilities
Financial Derivatives

Private Sector
Net Errors and Omissions
Overall Balance (surplus +/ deficit -)

94.7

3.9

Net International Reserves BNM

423.3

427.2

Net International Reserves of BNM (USD billion)

133.6

139.7

9.6

9.5

Reserves as Months of Retained Imports
Source: Department of Statistics, Malaysia and Bank Negara Malaysia

Outlook in 2013
In 2013, the prolonged weakness
in the external environment has
affected the Malaysian economic
growth performance. The economy
is projected to expand by 4.5 - 5%,
with domestic demand expected
to remain steady, supported by an
accommodative monetary policy.
While domestic demand is
expected to remain firm supported
by sustained private consumption,
capital spending in the domesticoriented industries and the ongoing
implementation of infrastructure
projects, the weak external sector
in the first half of 2013 has affected
the overall growth performance for
the year.
• Private
consumption
is
expected to sustain supported
by continued income growth
and stable labour market
conditions.
• Private investment is also
expected to expand another
year of double-digit growth
driven by capacity expansion by
the domestic-oriented firms and
the on-going implementation
of projects with long gestation
periods.
• Public investment is projected
to moderate reflecting the
ongoing fiscal consolidation.
Gross exports is expected to
remain weak in the second half of
2013, but to gradually recover in line
with the expected modest recovery
in global growth. Meanwhile,
imports are expected to remain
firm amidst sustained expansion in
domestic demand.
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On the supply side, all major
economic sectors are expected
to
record
across-the-board
expansion in 2013 with the
key contributors to growth
emanating from the services and
manufacturing sectors.
• In the services sector,
consumption-related
activities
such
as
retail
trade, accommodation and
restaurants are expected to
be supported by domestic
spending and tourists arrivals
ahead of the upcoming Visit
Malaysia Year 2014.
• The manufacturing sector
is expected to be supported
mainly by the domestic-oriented
industries.
The
domesticoriented industries, in particular
the consumer-related clusters,
such as food and transportation,
are likely to benefit from the
continued growth of private
consumption. The constructionrelated manufacturing cluster is
also expected to perform well
supported by robust domestic
construction activity.
• The agriculture sector is
expected to improve, supported
by higher output of crude
palm oil from maturing of new
trees as well as supported by
food commodities, especially
livestock and vegetables.
• Growth in the mining sector
is expected to pick up in 2013
following higher production
of natural gas, crude oil and
condensates.
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Amidst the challenging
external environment, several
risks remain on Malaysia’s
growth projection. The
downside risk to growth is
due mainly to the renewed
instability in the Euro area or
financial market instability,
thus affecting the growth
potential of Malaysia’s major
trading partners
• Growth in the construction sector will be driven by the civil engineering
sub-sector due to momentum in the oil and gas, transportation and
utilities projects.
Amidst the challenging external environment, several risks remain on
Malaysia’s growth projection. The downside risk to growth is due mainly
to the renewed instability in the Euro area or financial market instability,
thus affecting the growth potential of Malaysia’s major trading partners.

Balance of Payments in 2013
The current account surplus is expected to be lower in 2013 as
investment-related imports remain firm amidst weak external demand.
• On the current account, growth in gross exports will be supported by
exports of non-electronics and electrical (E&E) manufactured products
that are primarily demanded by the regional economies. In contrast,
the growth of E&E exports will continue to be weighed down by the
weakness in external demand. Commodity exports is also expected
to be lower in 2013, amidst low prices of crude palm oil and liquefied
natural gas.
• Services exports, particularly transportation and travel services are
expected to improve in 2013 as tourist arrivals gather momentum
ahead of the Visit Malaysia Year 2014. Meanwhile, gross imports
of goods, are projected to remain firm due to expanding domestic
investment and consumption activities.
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Inflation and Labour Market Outlook
Headline inflation is expected to average 2 - 3% in 2013. The forecast
takes into account expectations of higher global prices of selected
food commodities and adjustments to domestic administered prices.
Meanwhile, demand-driven pressures on prices are expected to be
moderate.
Labour market conditions are projected to remain favourable in 2013.
While the implementation of the Minimum Wage policy may lead to some
adjustment by the affected firms to their workforce, overall employment
conditions are expected to remain stable, mainly supported by strong
labour demand from the domestic-oriented sectors.

Macroeconomic Policies
The Malaysian economy entered 2013 from a position of strength,
providing the foundation for the sustained expansion of domestic
demand. Nevertheless, downside risks to growth persist given the
uncertain external environment. While inflation remains contained, there
are risks arising from both external and domestic factors. Monetary policy
in 2013 will focus on addressing potential risks to inflation and growth.
In the recent BNM’s Monetary Policy Committee (MPC) meeting in
September 2013, MPC indicated that the prevailling level of the Overnight
Policy Rate (OPR) of 3.0% is appropriate for the inflation and growth
outlook. In addition to the domestic conditions, MPC has also indicated
that it will continue to carefully assess the global economic and financial
developments and their implications on the overall outlook for inflation
and growth of the Malaysian economy.
Fiscal policy in 2013 continues to focus on sustaining the growth
momentum of the domestic economy in the near-term and facilitating the
long-term transformation of the economy, while ensuring the sustainability
of public finances. Given the challenging external environment, supporting
domestic demand remains a key priority for the public sector, with greater
emphasis on enhancing the country’s productive capacity, a critical lever
in Malaysia’s transition towards becoming a high-income nation.
At the same time, fiscal reforms which are underway to enhance policy
flexibility and ensure fiscal sustainability will be implemented gradually
and in an orderly manner. As a result, the Federal Governments fiscal
deficit is expected to consolidate further to 4% of GDP in 2013 from
4.5% of GDP in 2012.

The Malaysian
economy
entered 2013
from a position
of strength,
providing the
foundation for
the sustained
expansion of
domestic demand
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In ensuring the efficient use of fiscal resources, the
2013 Budget continues to focus on enhancing the
productive capacity of the domestic economy. Major
initiatives to accelerate investment activities are
being put in place with greater focus on promoting
higher value-added activities and quality investments
by the private sector. Particular focus is dedicated
to accelerate the growth of small and medium
enterprises (SMEs).
The measures announced to support SMEs are
over the short- to long-term horizon. The initiatives
include rolling out of the SME Masterplan (20122020) and other measures to promote innovation and
entrepreneurship. Social safety net measures were
also included to reduce their business risks.
Provisions have also been made to further enhance
financing access for businesses, including incentives
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to encourage the issuances of retail bonds and
retail sukuks. In addition, special emphasis is being
accorded to human capital enhancement through
promoting early childhood education, training, as well
as research and development, in order to develop the
desired competencies and enhance employability in a
rapidly evolving economy.
During the year, the Government also announced the
setting up of a Fiscal Policy Committee (FPC), to be
chaired by the Prime Minister, aimed at reducing fiscal
deficit, strengthening public finances and ensuring
the nation’s long-term fiscal sustainability. With the
establishment of the FPC, the Government aims to
meet the medium-term fiscal target of around 3% of
GDP by year 2015 without jeopardising the growth
momentum of the domestic economy and the ongoing fiscal support for the various transformation
initiatives.
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Amidst a difficult external environment,
Malaysian SMEs continued to expand at
a faster pace than the overall economy,
with real GDP growth of 6% in 2012. The
growth was supported by strong domestic
economic activity amidst rising income levels,
favourable labour market conditions and
continued access to financing. Prospects are
for SMEs to continue on a sustained growth
path, with real GDP of SMEs projected to
expand by 5 - 6% in 2013, premised against
a backdrop of 4.5 - 5% overall GDP growth.
Domestic demand will be the pillar to
sustain the growth, reinforced by initiatives
under the Economic Transformation
Programme and the SME Masterplan
(2012 - 2020).
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Developments of SMEs in Advanced and
Emerging Economies in 2012 - 2013
According to the United Nation’s
Report on the “World Economic
Situation and Prospects in
2013”, global economic growth
moderated in 2012 with an
estimated growth of 2.2% (down
from 2.7% in 2011). The global
growth lost its momentum in almost
all regions except in Latin America.
Several European economies fell
into recession, while a number of
member states of the European
Union (EU) experienced a doubledip recession.
Despite certain policy initiatives
undertaken by the EU authorities
in 2012, such as the Outright
Monetary
Transfers
(OMT)
programme and increased fiscal
regulation
and
coordination,
yet, the economic climate is still
compounded by the debt crisis in
Europe, high unemployment rates,
insufficient demand, fiscal austerity
and fragility of the financial
sectors.
Meanwhile,
growth
in other advanced economies
and emerging markets has also
decelerated, impacted by the
current global climate leading to
reduced demand for exports, and
increase in volatility in capital flows
and commodity prices.
Despite the lacklustre global
economic performance, SMEs
remain as one of the main
economic contributors to the
recovery process throughout the
regions. In the EU economy, SMEs
make up 99.8% of non-financial
enterprises, providing an estimated
67% of jobs and contributing

58% to the region’s gross valueadded (GVA). The same trend is
also observed within the ASEAN
member states, where SMEs form
96% of all enterprises, contributing
a significant 50 - 95% in domestic
employment and 30 - 53 % to GDP.
In Europe, SME development
is
boosted
by
various
initiatives that fall under the
European Commission (EC)’s
Competitiveness and Innovation
Framework Programme (CIP) that
is designed to foster innovation,
provide better access to finance
and deliver business support
services in the regions. The CIP runs
from 2007 - 2013 with an overall
budget of €3.6 billion divided into
3 operational programmes - the
Entrepreneurship and Innovation
Programme (EIP), Information
Communication
Technologies
Policy
Support
Programme
(ICT-PSP) and Intelligent Energy
Europe Programme (IEE) – each
promoting innovative capacity and
competitiveness within individual
sectors, including ICT and
sustainable energy.
At the end of 2011, another funding
instrument, the Programme for the
Competitiveness of Enterprises
and SMEs (COSME) 2014 - 2020
was launched under CIP to
further encourage entrepreneurial
culture within Europe as well as
to sustain the competitiveness of
SMEs operating within and outside
their home countries. Targeted at
existing and future entrepreneurs,
as well as the national, regional

and local authorities, COSME
will run from 2014 - 2020 with a
planned allocation of €2.5 billion.
Meanwhile, the EC is also working
on various support strategies to
encourage European SMEs to
trade, invest and/or form strategic
partnerships outside the EU; in
particular, with emerging markets
such as People’s Republic of China
(PRC), India, Russia and countries
within Southeast Asia and Latin
America. Currently, only 13% of
European SMEs are actively trading
with foreign partners. As such, the
EU communication entitled ‘Small
Business, Big World - a new
partnership to help SMEs seize
global opportunities’ unveiled at
the end of 2011 seeks to reinforce
business support services, as
well as improve coordination and
access to relevant information and
use of existing resources, all of
which are designed to assist SMEs
to penetrate new markets within
non-EU states. This strategy is
expected to further the EC’s efforts
in increasing competitiveness and
creating more job opportunities
within the region.
In line with the Europe 2020
strategy to achieve the goal of
smart, sustainable and inclusive
growth where entrepreneurship
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development was highlighted as an important requirement to achieve
the goal, the European Commission together with the Local Economic
and Employment Development (LEED) Programme of the OECD initiated
a three-year programme of cooperation design to monitor and report on
the state, development and impact of entrepreneurial activities in Europe
and related public policies and actions. The project will support policy
makers to design and deliver effective and efficient entrepreneurship
support and on the activities and outputs of public policies in propagating
SME growth in Europe.
Under the above OECD-EU project, two main activities are conducted
to address the challenges faced by entrepreneurs: (1) Panorama of
Entrepreneurial Activity in Europe, which generates annual reports
and policy briefs to effectively disseminate evidence-based data on

entrepreneurial activities and policies in EU member states; and (2)
Capacity Building on Entrepreneurship Policies in facilitating mutual
learning and building capacity of policy makers through a series of
seminars.
In the US, existing State programmes that lend to, or invest in small
businesses are given additional financial support through the State
Small Business Credit Initiative (SSBCI) under the Small Business Jobs
Act 2010. With the Allocation Agreement expiring in March 2017, the
SSBCI is allocated USD1.5 billion in funding and is expected to generate
an additional USD15 billion in lending to small businesses across the
US. Small businesses dealing primarily in exports will also benefit from
a new initiative launched in early 2013 called the US Global Business
Solutions by the US Small Business Administration. This initiative is
participated by five federal agencies and one bank including the US
Department of Agriculture, Department of Commerce/International
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Trade Administration, Trade and
Development Agency, Overseas
Private Investment Corporation
and the US Export Import Bank.
These agencies will combine their
trade financing programmes and
services into a single platform
for a more streamlined and
cost-effective process for small
businesses to operate in. Intended
to increase federal export support,
this Scheme is expected to further
attract 50,000 small businesses
into the US export sector by 2017.
On regional cooperation, APEC
Ministers and representatives
responsible for SMEs have
endorsed a new four-year Small
and Medium Enterprises Working
Group (SMEWG) Strategic Plan
2013 - 2016 on 3rd August 2012,
which will continue to address
critical issues and concerns
relating to SME development
particularly in three areas, namely (1)
Building Management Capability,
Entrepreneurship and Innovation;
(2) Financing; and (3) Business
Environment, Market Access and
Internationalisation. The APEC
Ministers have also reaffirmed the
importance of internationalisation
as an integral part of the SMEs’
sustainable growth, and as such,
investment and trade barriers
would need to be dealt with
to promote inclusiveness and
improve the business environment,
especially for youth and women
entrepreneurs.
In 2012, the ASEAN Heads of
State pledged to prioritise SME
development within the ASEAN
Economic
Community
(AEC).
Several initiatives under the
Strategic Action Plan for ASEAN
SME Development (2010 - 2015)
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were also reported to have been
completed in the same year. In
late 2012, the Asian Development
Bank (ADB) set up its first Supply
Chain Finance Programme (SCFP)
that is expected to generate over
USD1 billion in funds to assist cash-

strapped SMEs throughout Asia
and the Pacific. Thus far, USD200
million has been allocated for this
programme and it is estimated to
attract an additional minimum of
USD300 million from private sector
investment. Through SCFP, many

SMEs in the region which were
previously considered not to be
bankable will now be able to obtain
the finances that they needed to
grow their businesses.

Performance of SMEs in Malaysia
Growth Trends from 2006 – 2012
The latest statistics from the Economic Census 2011 indicates that SMEs constitute 97.3% of total business
establishments in the country (645,000). Most of the businesses are in wholesale and retail trade, restaurants and
accomodation as well as manufacturing of textiles and food products. Definitive policies and holistic approach
to SME development have shown results on the performance of SMEs (details in Chapter 3). Since 2004,
SME GDP growth has consistently
superseded the growth of the
Chart 2.1: SME GDP Growth and Overall GDP
overall economy. In 2012, the
(year-on-year growth %)
Department of Statistics rebased
the SME GDP data to 2005 prices.
SME Growth
The latest SME statistics based on
Overall
GDP Growth
2005 prices continue to show that
the GDP growth trend of SMEs
10.0
remains the same (refer to Chart
8.3
7.0
6.4
6.5
2.1). For the period 2006 – 2012,
6.0
5.0 - 6.0
the average annual growth rate
7.4
6.3
4.5 - 5.0
5.6
5.6
4.8
5.1
of SMEs was 6.3%, higher than
0.2
the average growth of the overall
economy of 4.7% (refer to Table
2006
2007
2008
2010
2011
2012p
2013f
-1.5
2.1). As a result, SME contribution
to GDP increased from 29.4% in p : preliminary
2005 to 32.7% in 2012 (refer to f : forecast
Source: Department of Statistics, Malaysia and SME Corporation Malaysia
Chart 2.2).

Table 2.1: Yearly Overall GDP Growth and SME GDP Growth (2006 – 2012)
in Constant 2005 Prices

1

CAGR1

2006

2007

2008

2009

2010

2011

2012

2006-2012

Overall GDP

5.6

6.3

4.8

-1.5

7.4

5.1

5.6

4.7

SMEs GDP

6.4

10.0

6.5

0.2

8.3

7.0

6.0

6.3

CAGR refers to compounded annual growth rate

Source: Department of Statistics, Malaysia and SME Corporation Malaysia
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Chart 2.2: GDP of SMEs and Large Firms in Percentage
Share to GDP at Constant 2005 Prices
Large Enterprises

SMEs

479.9

460.4

2009

2010

245.4

2008

231.5

216.3

2007

199.7

2006

430.2

187.0

2005

31.7%

199.3

170.0

29.6%

32.7%

32.5%

32.0%

31.2%

67.3%

67.5%

68.0%

68.3%

440.3

423.0

30.7%

159.7

29.4%

68.8%

69.3%

70.4%
404.0

70.6%
383.9

550
500
450
400
350
300
250
200
150
100
50
0

506.1

Value Added
(RM Bil.)

2011

2012p

Source: Department of Statistics, Malaysia and SME Corporation Malaysia

In terms of performance by key
economic sectors, the increase
in share of SMEs to GDP in the
period 2006 – 2012 was largely
contributed by the services sector
and further supported by the
construction sector. SMEs in the
construction and services sectors
expanded at average annual rate
of 8.1% and 7.3% respectively in
the period 2006 - 2012 (refer to
Table 2.2), much higher than the
average overall SME growth of
6.3%.

Table 2.2: SME GDP share by Key Economic Activity
(constant 2005 prices)
SME Contribution
to GDP

1
2

Despite the positive performance
of SMEs in recent years, Malaysian
SMEs have a lot to catch up
compared with their counterparts
in the advanced and other highmiddle income countries, where
SME contribution to GDP in most
of these countries are much
higher, above 40% share. This
is where the initiatives under the
SME Masterplan (2012 - 2020)
are expected to unleash the
untapped potential of SMEs and
enhance the overall productivity
and competitiveness of SMEs.

2005
(% share)

2012
(% share)

Increase /
decrease
in share

CAGR1
2006 - 2012

Overall2

29.4

32.7

+3.3

6.3

Services

17.0

20.2

+3.2

7.3

Manufacturing

8.1

7.9

-0.2

4.3

Agriculture

3.4

3.3

-0.1

4.1

Construction

0.7

0.9

+0.2

8.1

Mining & Quarrying

0.1

0.1

0

6.3

CAGR refers to compounded annual growth rate
Total value-added after taking into account import duties

Source: Department of Statistics, Malaysia

Performance in 2012
Overview
In 2012, SME GDP continued to record a higher growth of 6% compared to
the overall GDP growth for the country of 5.6%. The growth was supported
by strong domestic demand, both consumption and investment activity.
During the year, employment and labour productivity growth of SMEs also
recorded a better performance than the total employment and productivity
growth. SME employment grew by 6.4% versus the total employment
growth of 6.2%, while SME labour productivity declined by 0.4% as
against a decline of 0.5% for the overall labour productivity.
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SME GDP by Key Economic Sectors
The growth in SME GDP in 2012 was contributed by all sectors with SMEs
in the manufacturing, mining & quarrying, and agriculture sectors recording
higher growth rates compared to their overall respective sectors (refer to
Table 2.3).
Table 2.3: SME GDP and Overall GDP Growth by Key Economic
Activity in 2012 (constant 2005 prices)
Year 2012 (%, y-o-y change)
SME GDP growth

Overall GDP growth

Services

5.9

6.4

Manufacturing

6.0

4.8

Agriculture

1.9

1.0

Construction

15.3

18.1

Mining & Quarrying

14.7

1.4

6.0

5.6

Total

Similarly for the agriculture sector,
value-added growth of SMEs
expanded at a faster pace of 1.9%
compared to the overall growth
in the agriculture sector of 1%.
This is due mainly to the better
performance of agriculture crops,
such as vegetables, fruits and
paddy, which are mainly cultivated
by SMEs (two-thirds of the total
SME value-added in the agriculture
sector).
Chart 2.4: Components of
Value-added of SMEs in
Agriculture Sector

Source: Department of Statistics, Malaysia

Value-added growth of SMEs in the manufacturing sector expanded by 6%
during the year, higher than the overall GDP growth for the manufacturing
sector of 4.8%. SME GDP growth of the sector was mainly driven by
double-digit growth in the petroleum products, chemical and chemical
products, rubber products and plastics products, benefiting from the
strong consumption and construction activities in the domestic economy.
SMEs were less affected compared to the large firms by the weakness in
external demand particularly for electronics and electrical products due to
relatively low exposure to the export market. Hence, this explains the lower
valued-added growth for the overall manufacturing sector, due to the poor
performance of most export-oriented industries.
Chart 2.3: Components of Value-added of SMEs
in Manufacturing Sector
Petroleum, chemical,
rubber & plastic
28.8%
Food, beverages
& tobacco
18.8%
Non-metallic mineral
products, basic metal
& fabricated metal
products
18.6%
Wood products, furniture,
paper products,
printing and publishing
12.7%
Other Manufacturing
21.1%

Source: Department of Statistics, Malaysia

SME value-added in
the manufacturing
sector is well
diversified, with
the petroleum,
chemical, rubber
and plastic products
sub-sector being
on top of the list
(28.8%)

Agriculture
crops-vegetables,
fruits and paddy
66.3%
Fisheries
23.5%
Livestock
8.4%
Others
1.8%

Source:
Department of
Statistics, Malaysia

Agriculture crops
sub-sector
accounts for
two-thirds (66.3%)
of total sector of
SME value-added,
followed by
fisheries (23.5%),
livestock (8.4%)
and others (1.8%)

Meanwhile, the mining & quarrying
sector performed exceptionally
strong in 2012 mainly underpinned
by robust quarrying activities
stimulated
by
the
strong
construction activity during the
year. This is due to the fact that
based on the Economic Census
2011, more than 80% of SMEs in
this sector are involved in quarrying
activity.
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Chart 2.5: Components of
Value-added of SMEs in Mining
& Quarrying Sector

Chart 2.6: Components of Value-added of SMEs
in Construction Sector

Special trades
37.0%
Residential buildings
18.7%
Non-residential
24.4%
Civil engineering
19.9%

Stone, rocks &
granite quarrying
82.0%
Mineral mining
18.0%

Quarrying
segment
accounts for
82% of total SME
value-added in
the mining and
quarrying sector

Source: Economic Census 2011 Profile of
Small and Medium Enterprises, Department of
Statistics, Malaysia

In line with the strong performance
of the overall construction sector
in 2012, SMEs in the sector also
benefited to record a doubledigit growth of 15.3% in 2012.
The positive performance of the
construction sector was due
to the implementation of many
infrastructure projects related to
the Economic Transformation
Programmes. Small contractors
also benefited as some parts of the
projects were outsourced by large
firms.
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The highest share of
SME value-added in
construction sector
is contributed by
the special trades
sub-sector (37%),
while non-residential
sub-sector
constitutes about a
quarter (24.4%) of
total share

Source: Economic Census 2011, Profile of Small and Medium Enterprises,
Department of Statistics, Malaysia

Value-added of SMEs in the services sector expanded by 5.9% in 2012
versus the overall services growth of 6.4%. Against a backdrop of rising
income levels, changing lifestyle and continuing migration to urban
areas, consumers have become discerning, spending more on high
value-added products and services which are mainly offered by large
firms. This accounted for the strong performance in the overall services
sector, driven by higher growth in selected services sub-sectors such as
telecommunications, private education, healthcare, finance, insurance,
professional and business services. Meanwhile, bulk of the SME valueadded in the services sector, namely wholesale and retail trade &
restaurants and accommodation sub-sectors, which account for 60% of
the share expanded, but at a slower rate partly due to the switching effect.
Chart 2.7: Components of Value-added of SMEs
in Services Sector

Transport & storage and comm.
6.2%
Wholesale and retail trade
& restaurants and accommodation
59.6%
Finance, insurance, real estate
& business services
26.5%
Other services
7.7%

Source: Department of Statistics, Malaysia

Wholesale and
retail trade &
restaurants and
accommodation
trade sub-sector
account for almost
60% of the total
SME value-added in
the services sector
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In terms of contribution of SME GDP by sectors in 2012, the services sector accounted for the bulk of the total
share of 61.7%, followed by the manufacturing sector (24.1%), agriculture (10%), construction (2.8%) and mining
& quarrying (0.2%). The GDP composition for SMEs by sector is somewhat similar to the overall GDP structure
except for the fact that the contribution of mining & quarrying is insignificant but is compensated by a higher
services share (refer Chart 2.8).
Chart 2.8: GDP Contribution by Key Economic Activity in 2012 (Constant 2005 Prices)
Overall GDP

SME Value-added
Mining & Quarrying
8.4%

Mining & Quarrying
0.2%

Construction
3.5%

Construction
2.8%

Agriculture
7.3%

Agriculture
10.0%

Manufacturing
24.9%

Manufacturing
24.1%

Services
54.6%

Services
61.7%

Note: The shares do not add up to 100% due to import duties
Source: Department of Statistics, Malaysia

Employment of SMEs
In 2012, total employment in both
SMEs and large firms increased
(refer Chart 2.9). The growth for
SME employment was, however,
higher (6.4%) compared to the
employment growth of large firms
of 6%. Similarly, SME employment
growth rate in 2011 was also higher
than the employment growth rate of
large firms (refer Chart 2.10). As a
result of the strong growth in SME
employment in 2011 and 2012, the
share of SME employment to total
employment increased from 57.1%
in 2010 to 57.4% in 2012 (refer
Chart 2.11).

Chart 2.9: SMEs and Large Firms Employment (2009-2012)
Employment in Large Firms
SME Employment
Total Employment

10,000,000
8,000,000
6,000,000
4,000,000
2,000,000
0

2009

2010

2011

2012

Source: Department of Statistics, Malaysia

Table 2.4: SMEs, Large Firms and Total Employment (2009 - 2012)
2009

2010

2011

2012

SME Employment

4,100,952

4,389,823

4,562,815

4,854,142

Employment in Large Firms

2,800,097

3,294,714

3,403,549

3,606,829

Total Employment

6,901,049

7,684,537

7,966,364

8,460,971

Source: Department of Statistics, Malaysia
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Chart 2.10: SMEs, Large Firms and Total Employment Growth, % (2010 - 2012)
20.0

17.7

18.0

2010

16.0

2011

14.0

2012

11.4

12.0
10.0
8.0
6.0
4.0

7.0

6.4

7.4

6.2

6.0

3.9

3.3

3.7

SME Employment
Growth

Large Firms Employment
Growth

Total Employment
Growth

5.1

5.6

2.0
0.0

Total Real GDP
Growth

Source: Department of Statistics, Malaysia

Chart 2.11: SMEs Employment Share to Total Employment
57.4

57.4
57.3

57.3
57.2
57.1

57.1

57.0
56.9

2010

2011

2012

Source: Department of Statistics, Malaysia

Productivity of SMEs
Labour productivity of SMEs, as measured by real GDP per worker continued to be relatively low compared with
large firms. Nevertheless, over the years labour productivity of SMEs has improved, albeit gradually. In 2012,
SME labour productivity was 2.78 times lower than the large firm productivity, improving from 2.84 times in 2010
(2005: 3.16). The improvement of SME productivity versus the large firms was mainly seen in the manufacturing,
agriculture and mining & quarrying sectors.
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Chart 2.12: SME and Large Firms Productivity Levels, RM millions
140,993

139,735

140,315
Larger Firms
SMEs

50,730

49,266

2010

50,550

2011

2012

Source: Department of Statistics, Malaysia and SME Corporation Malaysia

In terms of growth rate, labour productivity of both large firms and SMEs declined in 2012, due mainly to the
relative marked increase in employment growth versus GDP growth. Total employment growth doubled to 6.2%
in 2012 from 3.7% 2011 (refer to Chart 2.10). In comparison, overall real GDP recorded a steady growth of 5.1%
and 5.6% in 2011 and 2012 respectively.

Chart 2.13: SMEs, Large Firms and Total Productivity Growth, % (2010 - 2012)
2010
2011
4.0
2.0
0.0
-2.0

3.0

2012
1.4

0.9

1.2

-0.5

-0.4
SME Productivity
Growth

Large Firms Productivity
Growth

-4.0

Total Productivity
Growth
-3.5

-6.0
-8.0
-10.0

-0.5

-9.0

Source: Department of Statistics, Malaysia and SME Corporation Malaysia
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Survey on SMEs in 2012
Since 2008, SME Corporation Malaysia (SME
Corp. Malaysia) has been conducting surveys on
SMEs as part of the surveillance work to monitor
the performance of SMEs, identify emerging issues
as well as to validate information regarding policy.
The surveys have both quantitative and qualitative
questions and are comprehensive, covering SMEs
across all sectors and regions including East Malaysia,
with the help of SME Corp. state offices and Bank
Negara Malaysia.

Second Quarter 2012
The Survey covering 2,424 respondents indicated
that SMEs were generally optimistic, with 59% of
the respondents acknowledging that their business
performance was better in the 2Q 2012 compared
with the earlier quarter, particularly those in the
manufacturing sector. The respondents were also
expecting the trend to continue, with better sales
performance of 12.7% growth in the 3Q 2012
(1Q 2012: 10.2%; 2Q 2012: 10.5%). The Survey
highlighted that the key factors influencing the
respondents’ business prospects were the high cost
of doing business (43%), positive business sentiment
(41%), positive consumer confidence (40%) and
strong consumer spending (39%). Meanwhile, the
major issues confronting SMEs are the rising cost of
raw materials and overhead costs, as well as cash
flow problems. During the quarter, SMEs continued
to have access to external financing, with an overall
financing approval rate of 89%. Out of this, about
37% of the respondents who had requested for
financing applied under the Skim Pembiayaan Mikro.
On the respondents’ views regarding new policies,
about 45% of the respondents agreed with the
implementation of the Minimum Wage policy as a
means to protect workers’ welfare, while 45% of the
respondents were unsure about the Unemployment
Insurance Scheme. There was mixed views among
the respondents with regards to the extension of the
retirement age of workers in the private sector to 60
years.

Fourth Quarter 2012
The Fourth Quarter 2012 (4Q 2012) Survey
covering 2,307 respondents gauged SMEs’ current
performance and near-term business expectations;
overall cost structure, issues pertaining to
human capital development; access to financing;
investment; productivity, business licensing; exports
as well as awareness on the Competition Act 2010.
Business Performance
The Survey results showed a mixed picture. While
majority of the respondents indicated a better
performance in 4Q 2012, the actual sales data for
the quarter and forecasts for one quarter ahead was
less sanguine, with growth moderating to 12.3%
(3Q: 13.3%) in 4Q 2012 and expecting to be below
10% in 1Q 2013 (refer Chart 1). Majority of the
respondents (93%) either maintained or raised the
sales price of their goods and services. In particular
the price increase was more prominent among those
in the manufacturing sector, while slightly more
than half of respondents from the services sector
maintained the offering price of their services in 4Q
2012. Most of the respondents also maintained the
production and export sales as per the previous
quarter (refer Table 1).

28

SME ANNUAL REPORT 2012/13
National SME Development Council

Table 1: SME Performance in Key Business Areas during 4Q 2012
(% share of respondents)
Decreased

Same Performance

Increased

Total Share

Sales Turnover

12.4

26.1

61.5

100

Profit Margin

11.2

34.2

54.6

100

6.8

46.4

46.9

100

10.4

58.9

30.7

100

6.0

51.9

42.1

100

Lower orders/
bookings

Same order/
bookings

Higher orders/
bookings

Total Share

5.8

59.8

34.4

100

Average Selling
Price
Exports
Production

(Mfg. and Agri only)

New Orders/
Booking
Source: SME Corporation Malaysia

Chart 1: SME Sales Performance versus Real GDP (Annual change in %)
25.0
20.0

%

20.9

17.7
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Source: Department of Statistics, Malaysia, and SME Corporation Malaysia (Fourth Quarter 2012 SME Survey)
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Business Prospects
In terms of business outlook, close to two-thirds
of the respondents (63%) were upbeat on their
business performance for the next six months
(until first half of 2013). They were mainly from the
manufacturing and manufacturing-related services

(69%), followed by the services sector (refer Chart 2).
In terms of new orders or bookings, majority of the
respondents (60%) cited the same performance with
that of the previous quarter; while another one-third
(34%) received higher orders or bookings.

Chart 2: Improved Business Outlook in Near Term
80.0
70.0

68.8

62.9

61.4

60.0

55.0
46.9

50.0
40.0
30.0
20.0
10.0
0.0

Overall

Manufacturing

Services

Construction

Agriculture

Source: SME Corporation Malaysia

Respondents also highlighted the top three factors
which influenced their business prospects were:
•
•
•

Positive business sentiment (48%)
Positive consumer confidence (47%)
Strong consumer spending (40%)

On hind-side, the above response is in line with the
higher private consumption growth recorded in 1Q
2013 that benefited most SMEs. Only 17% of the
respondents cited their improved business prospects
was due to Government projects, including those
under the Economics Transformation Programme.

Investment and Cost Structure
In terms of investment, respondents were overly
optimistic. They indicated higher investment
spending in second half of 2012 and expected the
trend to continue into the first half of 2013. In terms
of operational cost of the respondents (SMEs), the

Survey findings revealed that about 46% of the total
operational costs were related to purchase of raw
materials and other inputs, while another 18% was
attributed to labour cost. These two major costs
have a large impact to business operation of SMEs.
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Chart 3: SME Operating Cost Structure
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Business Licensing
The Survey findings highlighted that majority of
respondents (94%) rated the process in applying or
renewing business licenses or permits was relatively
simple, with only 6% of the respondents viewing the

process as being tough or problematic, particularly
due to the long processing time (60%) and many
documentations required (55%).

Business Financing
During the quarter under review, SMEs continued to
have access to financing. Only about one-third of the
respondents indicated seeking for external financing
from the financial institutions, of which 94% were
approved, hence recording the highest approval
rate since the surveys were conducted by SME
Corp. This also corroborates with the SME approval
rate by financial institutions during the quarter of
83%. For those whom the banks had rejected their
applications, the main reasons cited were poor credit
history (33%), insufficient sales, income or cash flow
(30%) and too many outstanding loans (24%). For
the balance two-thirds of the respondents (68%)
who did not request for new or additional external
financing, the reason was that majority (63%) did not
require it. The Survey also showed that Pembiayaan

Mikro, personal financing and credit card were the
top three most preferred financing facilities among
the respondents due to its easy application process.
Apart from financial assistance, respondents
also cited that for the purpose of improving their
businesses, they required other forms of assistance
from the Government namely financial management
(49%), advisory on financing schemes available
(48%) as well as advisory on business opportunity
(47%). In addition, respondents also indicated that if
training related to financial management of business
was provided by financial institutions, they would
be interested to attend the sessions on developing
business plan / proposal (52%) and cash flow
management (49%).
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Business Efficiency and Productivity
In order to increase efficiency, productivity and move
up the value chain, respondents indicated that they
undertook a variety of measures. The three main
measures they undertook were as follows:
•
•
•

Product or service improvement (69%)
Process improvement (47%)
Increase in usage of machinery and equipment
(36%)

On the usage of technology in the daily operations
of SMEs, the Survey findings indicated that only
three-quarters of the respondents (77%) used
desktop and laptop, while a smaller number (55%)
used Internet services for their business operations.
However, it was found that other modern IT tools
which are becoming a necessity these days, such
as social media, official website and intranet are not
widely adopted by the respondents.

Human Capital Development
The Survey showed that generally respondents
did not give much emphasis on human capital
development. About 49% did not identify the training
needs of employees to upgrade their skills and
competencies and as high as 63% of the respondents

did not institute any career development plans for
their employees. Also, more than a quarter of them
(26%) were still dependent on foreign workers,
particularly those in the medium-sized firms.

Table 2: Issues on Human Capital Development
Yes, %

No, %

Total Share, %

Identify training needs

51.5

48.5

100

Institute career development plan

37.1

62.9

100

Required foreign workers

26.4

73.6

100

Source: SME Corporation Malaysia

Meanwhile, the Survey findings revealed that
respondents were not aware of the availability of
human resource advisory and consultancy services
provided by the National Human Resource Centre
(NHRC). Only 5% of respondents sought advisory
services at NHRC and 7% of respondents visited the

official website or portal. Nevertheless for those who
sought advisory services at NHRC, majority of them
(93%) were satisfied with the quality of the services
provided and most of them (91%) also indicated that
the NHRC’s portal was sufficient and helpful.

Competition Act 2010
On the awareness of new policies such as the
Competition Act 2010, it is observed that majority
of the respondents (81%) was not aware of the Act.
As for the respondents who were aware (19%),
half of them were of the view that the Act will have

an impact on their businesses. Two-thirds of them
(67%) highlighted that the part on the prohibition on
price fixing to avoid controlling the market price by
particular firms was the most beneficial.
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Internationalisation of products and services
In terms of exports, one-quarter of the total
respondents were ready to export their products
and services overseas. They were mainly from the
manufacturing sector. Out of the total respondents
who were ready to export, majority of them (63%) was
not aware of the export assistance provided by EXIM
Bank and more than two-third of the respondents
(66%) cited that they needed assistance from experts

to venture into new markets. Respondents also cited
that networking and overseas business contacts
(73%); professional help in managing overseas
operation (57%); and assistance in branding and
promotion in new export markets (56%) as the top
three categories of assistances they needed in order
to export their products and services overseas (refer
Chart 4).

Chart 4: Type of Exports Assistance Needed by SMEs
Networking and overseas business contacts

72.6

Professional help in managing overseas operation

57.2

Assistance in branding and promotion

56.3

Information on global demand for products/services

49.8
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46.7

Marketing agents in targeted market (country)

44.3

Information on procedure to exports

40.7

Knowledge on consumer and business demand

36.7

Access to trade financing facility

36.1

Non-financial support and assistance from Government

34.8

Knowledge on competitors in targeted market

32.6

Knowledge on distribution channels and outlets

31.1

Knowledge on regulatory framework and barriers
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20.0
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Source: SME Corporation Malaysia
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Outlook for SMEs in 2013
In 2013, the global economy is
expected to continue to experience
slow growth due to protracted
weakness in the Euro area and
slower growth in some emerging
markets. Amidst the uneven global
recovery, the downside risks to
the growth prospects remain.
Growth prospects in the advanced
economies are weighed down by
the fiscal consolidation, sovereign
debt issues and weakness in the
financial sector. In the emerging
markets, domestic demand will
remain an important source of
growth, despite the expected
prolonged weakness in the external
environment that could affect
domestic economic activity in
these economies. Nevertheless,
intra-regional trade will continue
to provide support to growth
prospects, particularly in the Asian
region.
For the Malaysian economy,
domestic demand will continued
to support growth amidst the
continued moderation in external
demand. However, the sustained
weakness in the external sector
may affect the overall growth
momentum. Private consumption,
which has a significant correlation
with real GDP of SMEs, is expected
to remain steady underpinned by
income growth and stable labour
market conditions. Capital spending
in the domestic-oriented industries
by both SMEs and large firms and
the on-going projects related to
infrastructure and the Economic
Transformation Programme are
expected to support investment
activity.

Amidst the expected continued
moderation and uncertainty in the
global economic environment, the
majority of Malaysian SMEs held
firmly to a positive business outlook
moving forward. In the fourth quarter
2012 SME survey conducted by
SME Corp. Malaysia, 63% of the
respondents in the Survey were
upbeat on the business outlook
in the next six months until the
first half of 2013. This is because
majority of the SMEs are shielded
from the direct impact from the
weaker external environment as
less than 11% of the respondents
in the Survey were exporting their
products and services.
In terms of new orders or bookings,
about one-third of the total
respondents in the Survey received
higher orders or bookings. They
are mostly small-sized businesses
and in the manufacturing sector.
In terms of projected investments,
respondents across all sizes of
SMEs and across all economic
sectors are overly optimistic to
invest and expand in first half 2013.
Meanwhile, close to a third (32%)
of total respondents requested
new or additional financing for their
business activity. They are mainly
small and medium-sized firms and
in the construction, manufacturing
and manufacturing-related services.
On the downside risk, business
operation cost is expected to rise.
Based on Bank Negara Malaysia’s
projection, inflation is expected to
rise in the second half of the year,
albeit modestly due to domestic
supply and cost factor but would

be partly offset by weakness
in the global economy. Global
commodity prices are likely to be
contained due to the expected
modest trade performance in
2013. On the domestic front,
the partial implementation of the
Minimum Wages during the year
is expected to have an impact on
SMEs’ overall production costs
due to rising labour cost and
other related costs. Based on the
survey findings, labour cost range
between 17 and 20% of SMEs
total operational cost across the
various economic sectors.
Based on the above assessment,
SME GDP growth is projected to
record a growth of 5 – 6% in 2013.
The projection takes into account
the official real GDP growth forecast
for the Malaysian economy of
4.5 – 5%, with domestic demand
remaining as the key driver of growth.
Domestic activity is expected
to be underpinned by growth
in investment and consumption
activities, and hence influencing the
performance of SMEs. In particular,
SMEs in the services sector will
continue to benefit from expansion
in the wholesale and retail trade,
restaurants and accommodation
sub-sectors. In addition, SMEs in
domestic-oriented manufacturing
sector, which are mainly in the
consumption and constructionrelated industries, will continue to
support the growth of SMEs.

Section II : SME Development Policies and Programmes
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Malaysia has a holistic and structured
approach to SME development. At the
highest level, the National SME Development
Council (NSDC), chaired by the honourable
Prime Minister, brings together the related
Ministries implementing SME development
programmes to decide on the policy direction
for SME development for the country. One
of the key initiatives of the NSDC is the SME
Masterplan (2012 - 2020) released in 2012,
aligning the goals of SME development with
the aspirations to become a high income
nation by 2020.
The Masterplan sets the stage for a
comprehensive approach to provide a
supportive and conducive ecosystem to
enhance the overall contribution of SMEs
to the economy. A key element for the
success of the Masterplan is enhancing the
institutional capacity to enable the execution
of the Plan through a reliable Monitoring and
Evaluation (M&E) system to assess progress
and achievements. Focus will also be to
ensure that the on-going economic reforms
and cyclical factors do not destabilise SMEs
from achieving its long-term objectives. As
the Masterplan is a ‘living document’, the
programmes and targets will be finetuned and
updated to remain relevant with the changing
times.
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National SME Development Council and Key Initiatives
In 2004, SME development was accorded a national
priority with the establishment of the National SME
Development Council (NSDC). The Council, which
is chaired by the honourable Prime Minister with
members from 16 Ministries and key agencies, serves
as the highest policy making body to chart the policy

Adoption of a standard
definition for SMEs in 2005.
Effective 1 January 2014,
a new definition will be
adopted

direction for SME development in the country. Through
its comprehensive and coordinated approach, SME
development has progressed over the years, with its
contribution to the economy increasing from 29% in
2005 to 32.7% in 2012. Among the key milestones of
NSDC include:

Release of the SME Masterplan
(2012-2020) to chart the policy
direction of SMEs towards
attaining a high income nation
by 2020

Establishment of a special SME
unit in each of the Ministries
and agencies involved in SME
development

Establishment of a central
coordinating agency i.e. SME
Corporation Malaysia to coordinate,
streamline and monitor SME
development initiatives and to
propose overall SME policies

Strengthening of the
institutional framework
and development of
comprehensive database

At the 14th NSDC meeting on 11 July 2013, the Council endorsed a new definition for SMEs. Effective 1
January 2014, the threshold for the qualifying criteria to be defined as SMEs will be revised upwards for SMEs
in all sectors of the economy. The review is timely as part of the measures under the SME Masterplan (20122020)given the changes that have taken place in the economy since the current definition was adopted in
2005. These include price inflation, structural shifts in the economy and changing business trends. During
the review, opportunity was also taken to make the definition more comprehensive to cover all sectors of the
economy including construction, as well as mining and quarrying.
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New SME Definition
Background
Review of the SME definition is part of the measures
identified under the SME Masterplan (2012 - 2020)
in order to ensure that the definition remains
relevant as the implementation of the Plan begins.
The current definition commonly adopted by all
the Ministries and agencies, financial institutions
and regulators in 2005 was one of first initiatives
by the National SME Development Council when
it was established. The definition focuses on three
key sectors namely, manufacturing, services and

agriculture. Sales turnover and number of full-time
employees are the two criteria used in determining
the definition with the “OR” basis as follows:
• Manufacturing,
manufacturing-related
services (MRS) and agro-based industries:
Annual sales turnover of less than RM25 million
OR full-time employees of less than 150; and
• Services, primary agriculture and ICT:
Annual sales turnover of less than RM5 million
OR full-time employees of less than 50.

SME Definition Adopted in 2005
Manufacturing, MRS1/ &
Agro-based industries

Services, Primary Agriculture
& ICT

Sales turnover:
RM10 mil < RM25 mil
OR
Employees: From 50 to < 150

Sales turnover:
RM1 mil < RM5 mil
OR
Employees: From 20 to < 50

Sales turnover:
RM250,000 < RM10 mil
OR
Employees: From 5 to < 50
Sales turnover:
< RM250,000
OR
Employees: < 5

Mediu

m

Small

Sales turnover:
RM200,000 < RM1 mil
OR
Employees: From 5 to < 20

Micro

Sales turnover:
< RM200,000
OR
Employees: < 5

1/ Manufacturing-related services

Basis for the Redefinition
The review was done following the release of the
Economic Census 2011 so that a more informed
decision can be undertaken based on latest
statistics. Establishing an appropriate definition
which is current and that takes into account
recent developments is critical in identifying the
target group for assistance. SME definition serves
as a policy instrument to ensure the appropriate
business segments benefit from the 32 initiatives

under the SME Masterplan as well as other SME
development programmes and financial schemes
by the Government.
There were a number of guiding principles in
undertaking the review exercise, namely:
• Definition is comprehensive covering all sectors
of the economy;
• Criteria to reflect current situation, i.e.
price inflation and changing trends such as
employment of part-time workers.
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• Incorporate structural changes
if any, in the economy;
• Simple to understand and
implement by the authorities;
• Definition
to
facilitate
compilation of SME statistics in
accordance to the International
Standard of National Accounts;
and
• The definition to stay relevant
until 2020 in accordance to the
timeline for the SME Masterplan.
The review team also took
cognisance of the fact that easing
the SME definition and its benefits
should be balanced with the
impact on the fiscal side.

Approach for
Redefinition
The review was comprehensive, as
both the top-down and bottom-up
approaches were deployed, which
included technical analysis, global
benchmarking and stakeholder
engagement.
Focus
group
discussions were held with close to
60 stakeholders including industry
associations from all the sectors,
Ministries and agencies, regulators
and financial institutions. A global
scanning was also undertaken
to study definitions used in other
countries and by international
organisations such as the World
Bank, Organisation for Economic
Co-operation and Development
(OECD) and Asian Development
Bank (ADB). In addition, the
technical analysis involved running
simulations using the Economic
Census data guided by imputing
the inflation factor to the financial
criteria.

‘Top-down’ and ‘bottom-up’ Approaches
Top-down

Evidence-based
Technical
Analysis
Global
Benchmarking
Stakeholder
Consultation

Bottom-up

Global trends indicated a convergence towards greater harmonisation
for a common definition especially by international organisations
such as the OECD as early as 2004. Nevertheless, these initiatives
have been limited due to differences between countries. There was
also a global trend for most countries such as the United States,
Japan, European Union and United Kingdom, Korea, Chinese Taipei,
Singapore, People’s Republic of China (PRC) and Thailand to opt
using employment as the main criterion plus other criteria in their
SME definition. While employment is the easiest way to determine
the size of a firm, annual turnover or total revenue is considered as
the best financial indicator to measure size of business. In the case of
Australia and New Zealand, the definition is quite simple where only
employment is used as a criterion.
Comparison of SME Definition Criteria Used Across Countries
Economy

(%)
of SMEs

Criteria & Highest Threshold
(US$ Mil)
Empl.

Sales
<$22

Assets

Paid-up
Capital

Basis
AND / OR

US

99.7

<500

OR

Japan

99.7

<300

EU & UK

99.8

<250

<$66

Korea

99.9

<300

<$30

<$8

OR

Chinese Taipei

97.6

<200

<$4

<$3

OR

Singapore

99.0

<200

<$80

PRC

99.0

<3,000

<$48

Thailand

99.8

<200

Malaysia

97.3

<150

Australia

99.7

<200

-

New Zealand

97.2

<20

-

<$3
<$56

OR
AND & OR

OR

<$64

OR

<$7

OR

<$8

Sources: Various sources from SME agencies and authorities

OR
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Further research also revealed that ‘SME’ is still
the widely accepted international term, especially
among the upper middle income and high income
economies and used by organisations such as
World Bank, International Finance Corporation (IFC)
and OECD. Most of the countries also tended to use
‘OR’ instead of ‘AND’ as the basis in their definition
to give greater flexibility to cater to the heterogenous
nature of SMEs across sectors.
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The technical analysis based on firm level data from
the Economic Census showed that there was no
major structural change in the economy in terms of
firm size. The simulations by imputing the inflation
factor were tested with various combination of
number of employees to derive at the appropriate
new SME definition.

New SME Definition
The assessment based on the above information led to the proposed new SME definition which was
endorsed by the NSDC on 11 July 2013:
New SME Definition Based on Size
Category

Manufacturing

Services and other
sectors

Micro

Small

Medium

Sales turnover of less than
RM300,000
OR
employees of
less than 5

Sales turnover from
RM300,000 to less than
RM15 mil OR
employees from
5 to less than 75

Sales turnover from
RM15 mil to not
exceeding RM50 mil OR
employees from
75 to not exceeding 200

Sales turnover of
less than RM300,000
OR
employees of
less than 5

Sales turnover from
RM300,000 to less than
RM3 mil OR
employees from
5 to less than 30

Sales turnover from
RM3 mil to not exceeding
RM20 mil OR
employees from
30 to not exceeding 75

Based on the feedback from stakeholders as well as
assesment from global trends, it was decided that
sales turnover and employment remain appropriate
as the criteria to define SMEs. Nevertheless, there
was a need to raise the threshold of the criteria,
namely sales turnover doubled to not exceeding
RM50 million for the manufacturing sector, and RM20
million for the services and other sectors, while in
the case of number of employees increased to not
exceeding 200 workers for the manufacturing sector
and 75 workers for the services and other sectors.
The other enhancements were that the definition now
explicitly covers all sectors of the economy, and the
categorisation was simplified to facilitate compilation
of statistics. The definition also reinforces the
importance of formal businesses outlined under the
SME Masterplan as SMEs are defined as business

entities registered with the Companies Commission
of Malaysia or equivalent bodies such as professional
bodies or the district offices in East Malaysia. Under
the new definition, subsidiaries of large firms or
public-listed companies will no longer enjoy the SME
status given that these companies can have access
to support from their parent company in terms of
access to financing, technology, markets etc.
This definition comes into effect on 1 January 2014
in order to allow adequate time for the Ministries
and agencies, banks and other entities to make the
necessary changes. The new definition is expected
to result in more firms being classified as SMEs,
particularly from the services sector and the share of
SMEs to total establishments is expected to increase
from 97.3% currently to 98.5%.
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Status Update on the SME Masterplan (2012 - 2020)
The SME Masterplan which was launched in July
2012, is currently at the implementation stage. The
Masterplan has highlighted 32 initiatives which
include six High Impact Programmes (HIPs) that
are expected to contribute significantly towards
achieving the goals set under the Masterplan. In
driving the implementation of the Masterplan, SME
Corp. Malaysia is working closely with the identified
lead agencies and experts from the World Bank in
designing the programmes. This encompasses clearly
defining the key performance indicators and setting
up the M&E system to measure the progress and
outcomes of the Plan. Institutional capacity building
is also part of the implementation phase of the Plan.

Development, chaired by the Chief Secretary to the
Government with members comprising the Secretary
Generals of Ministries and Head of Agencies.

As the Masterplan is a ‘living plan’, the feedback from
the M&E system will provide valuable inputs in finetuning the programmes to ensure their success. Rolling
out of the Plan will require close cooperation from
the relevant Ministries and agencies involved in SME
development. To promote horizontal collaboration
between the Ministries and agencies and ensure
cohesiveness in policy coordination, the NSDC has
also established a High-level Task Force on SME

Other Macroeconomic Policies
Affecting SMEs
During the year, the Government
has introduced a few policies
including the Minimum Wages,
Competition Act and Minimum
Retirement Age. The rest of the
chapter will briefly explain the
policies and their possible impact
on SMEs.
(i) Minimum Wages Policy
Announced
by
the
Prime
Minister on 30 April 2012, the
Minimum Wages Order 2012 is
designed to effectively address
the issues of low income levels

and increasing the cost of living
in the country. According to the
National
Employment
Return
study conducted by the Ministry of
Human Resources in 2009, 33.8%
(approximately 1.3 million) workers
earned less than RM700 per
month, below the national poverty
line of RM800 per month (in 2009).
A study conducted by the World
Bank also showed that in the 10
years, wage growth in Malaysia
experienced an average increase
of just 2.6% per annum, which did
not commensurate with the 6.7%
average annual increase in real

labour productivity, hence leading
to the decision to implement the
minimum wage level.
With the implementation of the
Minimum Wages policy on 1
January 2013, Malaysia joined
the ranks of 150 countries all
over the world that have already
been practicing such policy. For
Peninsular Malaysia, the policy
has set a minimum wage of
RM900 monthly, while for Sabah,
Sarawak and the Federal Territory
of Labuan, the minimum wage
level is RM800 monthly. Minimum

CHAPTER 3
Policies on SME Development

Wage is defined as basic salary
plus fixed allowances that a
particular employee is entitled to
and includes both local and foreign
workers, except for those classified
as domestic workers such as
domestic helpers and gardeners.
Minimum Wage is imposed on all
enterprises including professional
firms, but microenterprises had
been given extension until 1 July
2013 to implement the policy.
Realising the impact of Minimum
Wages on SMEs particularly
those with high number of foreign
workers, the Government had later
decided to give a blanket deferment
of Minimum Wages to foreign
workers until 31 December 2013.
This is to allow SMEs to undertake
the necessary measures to adjust
to the new wage level by reducing
reliance on foreign workers and
looking at ways to enhance
productivity. Other enterprises that

require deferment had to submit
their applications by 30 June 2013.
In order to ease the burden of
those who have implemented the
Minimum Wages policy particularly
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in terms of increased wage bill,
they are allowed to deduct the levy
on foreign workers and RM50 per
person for accommodation from
the wage bill on a monthly basis.

Key Features of the Minimum Wages
What is Minimum
Wages (MW)?

Basic salary + fixed allowance (cash)

What is the rate?

• Peninsular Malaysia: RM900 per month
• East Malaysia including Labuan: RM800 per month

Who is eligible?

All sectors & employees except domestic workers

When to
implement?

• Non-microenterprise & professional firms:
1 January 2013
• Microenterprise: 1 July 2013

Is there a
deferment?

• SMEs: Blanket deferment for payment of MW to
foreign workers until 31 December 2013
• Non-SMEs: Individual applications before 30 June
2013

Other privileges?

Those who have implemented MW can deduct
the levy on foreign workers & RM50 per person for
accommodations on a monthly basis

Impact of Minimum Wages on SMEs
While the Minimum Wages may pose some shortterm difficulties for SMEs in terms of rising production
cost, in the long-term Minimum Wages is expected
to address labour market distortions and bring about
positive benefits to the economy namely:
- Compel businesses to increase efficiency and
move up the value chain;
- Reduce dependency on foreign workers; and
- Raise the overall standard of living of Malaysians

about 88% cited that the implementation of the
Minimum Wages would lead to an increase in labour
cost, mostly affecting the manufacturing sector.
Results also showed that the increase in wage bill
differed (from 6 – 40%) depending on the sub-sector
and labour intensity of the business. In view of the
rising cost, SMEs requested for support in terms of
tax deductions, financial assistance for automation
and capacity building.

To gauge the impact of the policy on SMEs, SME
Corp. Malaysia had undertaken two surveys. The
most recent survey in February 2013 based on
362 respondents found that majority (70%) of the
respondents have implemented the Minimum Wages.
Majority of the SMEs which have failed to implement
the policy cited that they did not have the financial
capability and capacity to do so. In terms of cost,

SME Corp had earlier surveyed SMEs to get the views
on the policy during the Second Quarter 2012 SME
Survey. According to the findings, approximately 45%
of the 2,424 SMEs participated in the Survey agreed
with the policy and only 26% disagreed, while the rest
of the respondents (29%) were unsure. The majority
of respondents from the manufacturing sector and
microenterprises were of the view that their businesses
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would be affected by the policy.
On average, the Minimum Wages
policy would result in an increase
of 11% in wage bills, mainly
affecting SMEs which hire foreign
workers. In response to the issue,
the top three measures taken by
the respondents were to increase
prices of their products and
services (40%), revise upwards the
salary of all other workers (26%),
and increase training to improve
workers’
productivity
(20%).
Majority of respondents (79%) also
agreed that the grace period of 6
or 12 months given to implement
Minimum Wages was sufficient.
(ii) Competition Act
The Competition Act 2010 was
gazetted in June 2010 and
enforced on 1 January 2012 with
the main thrust to promote a
competitive market environment
and provide a level playing field for
all players in the market. This would
safeguard the market against anticompetitive practices which may
drive firms out of business, and
control unhealthy or restrictive
business practices such as cartels,
anti-competitive agreements and
abuse of dominant position.
Certain activities are also prohibited
under the Act including price fixing,
sharing markets and bid rigging.
Generally, SMEs do not assert
much influence on the market so
information exchanges between
SMEs or joint procurement are
unlikely to have significant anticompetitive effect. The Act says
that anti-competitive agreements
are not significant if the combined
market share of all the parties is
less than 20% or individually each
one has less than 25% market
share.

Additionally, the Act serves as a
deterrent for larger companies
from abusing their position
(bullying), and gives opportunity
to smaller players to compete
with the bigger players fairly. The
Act also provides a process of
redress for firms who wish to lodge
complaints about infringements
of the Act. Redress can be
sought through the Guideline on
Complaint Procedures. In this
regard, the Malaysian Competition

Commission (MyCC) will act
as the regulator and has the
authority to enforce provisions
made under the Act. The Act is
applied to all commercial activities
within Malaysia and those outside
Malaysia which have negative
effects or anti-competitive effects
in any market in Malaysia. The
Act serves to create a fair and
competitive business environment,
which will be advantageous to
SMEs in the long run.

The Do’s and Don’ts of the Competition Act
DO’s

DON’Ts

Make
independent
decisions with
regards to
setting the price
for products
and/or services

Engage in anti-competitive agreements such as:
i) collectively agreeing to fix, directly or indirectly,
the purchase or selling price, or any other trading
conditions;
ii) entering into any arrangement to share
geographical markets, categories of clients or
market sectors;
iii) collectively agreeing to limit or control production,
market outlets or market access, technical or
technological development or investment; or
iv) engaging in bid rigging for e.g. prior agreement
has been reached for a particular company to win
a bid.

Obtain
information on
competitors,
businesses
and pricing
from publicly
available
sources such
as the media or
from customers,
without
verifying the
information with
a competitor

Engage in abuse of dominant position which includes:
i) supporting price discrimination that results in price
differences which are not due to any economic
reason for e.g. higher transportation cost;
ii) adopting predatory behaviour including selling
products or services below cost to drive
competitors out of the market;
iii) refusing to supply including refusal to deal with
particular suppliers or customers;
iv) practicing tied selling which involves a supplier of
one product requiring a customer to buy a second
product (the tied product); or
v) buying up scarce goods or resources required by a
competitor but not needed for the SME’s own use.
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Based on findings from the Fourth
Quarter 2012 SME Survey by
SME Corp., 81% of the 2,307
respondents were not aware of
the Act. As for those who were,
only half of them thought that the
Act would have an impact on their
businesses, while another 29%
were uncertain. About two-thirds
of respondents, who thought the
Act would have an impact on
them cited that the clause which
prohibits price fixing would be
most beneficial to them.
Meanwhile, 43% believed the
second most beneficial clause
to be the prohibition on limiting
or controlling production by
reducing supply. In order to
educate SMEs nationwide and
to raise their awareness on the
Act, MyCC has embarked on a
nationwide roadshow to educate
SMEs nationwide and to raise their
awareness on the Competition Act
2010 and its benefits in creating
a fair and competitive business
environment which will be generally
advantages to SMEs in the long
run.
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construction sectors. Meanwhile, 29% of those mainly microenterprises
and from the manufacturing sector did not agree with the extension,
while 35% primarily microenterprises and from the services sector were
unsure if they should extend.
(iv) Incentive for Merger of Small Service Providers
Given that many of the services sub-sectors are fragmented and
dominated by small firms, the opening up of markets under Malaysia’s
liberalisation efforts will expose these firms to undue challenges and also
possible hollowing out of firms. Hence, the Government is committed
to build up the capacity of these SMEs to rise to the challenges. This
includes encouraging mergers among the players through a newly
announced incentive for Merger of Small Service Providers on 3 July
2012. The incentive offers a flat tax rate of 20% on all taxable income for
a period of five years effective from the date of the merger and stamp
duty exemption on the merger document. The following services subsectors are eligible for the incentive:

Accounting
Services

Engineering
Services

Technical and
Vocational
Secondary
Education Services

Taxation
Services

Architectural
Services

Skills Training
Services

Specialised
Medical Practices

Specialised
Dental Practices

Courier
Services

(iii) Minimum Retirement Age
Gazetted in August 2012, the
Minimum Retirement Age Act
2012 was enforced on 1 July 2013,
effectively setting the minimum
age for retirement of employees in
the private sector at 60 years old
(streamlining it to that of the public
sector). The findings of the Second
Quarter 2012 SME Survey by SME
Corp. indicated that out of the
2,424 respondents, 35% agreed
with the extension of the retirement
age to 60 years. They were
mainly those from medium-sized
firms, and in the agriculture and

In order to be eligible for the incentive, enterprises that intend to merge
must be 100% Malaysian-owned and fulfil the official definition of SMEs
for the services sector. The mergers should take place within 3 years from
the announcement of the incentive date. At the moment, the authorities
are working on gazetting the incentive.

Conclusion
With the implementation of the economic reforms and other policies
which are in the pipeline, SME Corp. Malaysia as the central coordinating
agency in SME development has a role to ensure that the policies
formulated are aligned with the SME Masterplan. This is to ensure that
all the initiatives are focused on unleashing the full potential of SMEs in
the country in order to place them as an important contributor to growth
and the economy.

Section II : SME Development Policies and Programmes

Chapter 4

SME Development Programmes
in 2012
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In line with the SME Masterplan, development
programmes are based on the six focus
groups to address constraints and enhance
the performance of SMEs. The progress of the
SME programmes reported under the SME
Integrated Plan of Action (SMEIPA) have each
been monitored and tracked by the respective
Ministries and agencies to ensure success in
implementation and to assess the outcomes
of the programmes. Continuing from the
programmes implemented in previous years,
the Government also introduced new initiatives
designed to meet the changing needs of the
markets and evolving economic environment.
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In 2012, a total of 139 programmes amounting to RM7.1 billion were
implemented by the various Ministries and agencies benefiting over
430,000 SMEs. In terms of number of programmes implemented
across the focus areas, it is noted that there were none under Legal and
Regulatory environment, and only 10 programmes under infrastructure.
The bulk of the programmes were in access to financing (29%), followed
by human capital development (22%) and market access and innovation
and technology adoption (21% respectively). Accordingly, the bulk of
the spending (95%) went for access to financing. Breakdown of the
programmes is shown in Table 4.1.
Table 4.1: SME Development Programmes in 2012 by Focus Areas
Focus Area

Programmes

Financial
Commitment
RM (million)

SMEs
Benefited

Innovation & Technology
Adoption

29

112.4

2,402

Human Capital
Development

30

34.4

42,725

Access to Financing

41

6,731.9

355,835

Market Access

29

91.3

28,115

Infrastructure

10

90.6

3,932

Total

139

7,060.6

433,009

Innovation & Technology Adoption
As Malaysia moves towards an innovation-led and productivity-driven
growth for the next phase of development, increasing focus has been
given to programmes for innovation and technology adoption. This has
been cited as the most important determinant of SME performance under
the SME Masterplan and overall competitiveness of SMEs. In 2012,
the Government had implemented 29 programmes totalling RM112.4
million, which benefited about 2,400 SMEs. Among the key programmes
implemented include:
• The Pre-Commercialisation Fund under the Ministry of Science,
Technology and Innovation (MOSTI) aims at assisting in developing
processes, technology or new products or improvements to
existing processes and technology for commercialisation, as well
as creating and developing a conducive environment to encourage
technopreneurs. Out of the allocation of RM39.7 million, RM27.6
million were granted for a total of 21 projects with potential for
commercialisation.

• The
Bumiputera
ICT
Entrepreneurship
(BITE)
programme was implemented
by
MOSTI
through
the
Multimedia
Development
Corporation (MDeC) with the
aim of creating, developing and
nurturing entrepreneurs in the
ICT and/or creative multimedia,
as well as spurring the
development of entrepreneurs
among
the
Bumiputera
community nationwide. A total
of RM1 million was allocated for
the programme, of which was
utilised for the training of 118
entrepreneurs and creating 180
jobs.
• The Intellectual Property
Creators Challenge (IPCC)
was also implemented where
RM3.5 million was granted to
benefit 139 SMEs via special
grants that were designed to
increase the development of
original Intellectual Property
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(IP) in the areas of animation,
games and digital comics. A
total of 58 IPs were created for
commercialisation under this
programme.
• Other efforts by MOSTI included
the AgroBio Business Chain
Programme
which
was
implemented
through
the
Technology Park Malaysia
(TPM) to coordinate activities
along the value chain from
agriculture to manufacturing
sectors, in order to maximise
the value add. A total of 20
entrepreneurs participated in
this programme, generating
23.4 tonnes of raw material in
2012.
• The Commercialisation of
R&D Fund was implemented
under the Malaysian Technology
Development
Corporation
(MTDC)
with
financial
commitment
of
RM13.9
million to leverage on Science,
Technology and Innovation (STI)
for national development and
wealth creation, benefiting 28
SMEs that had commercialised
25
IPs.
Meanwhile,
the
Entrepreneur Transformation
Programme implemented by
SIRIM also provided training,
coaching,
mentoring
and
consultancy
in
important
aspects of business and
marketing, helping to increase
productivity of 60 SMEs by
20%.
• The Packaging and Product
Development
Programme
under the Ministry of Industrial
Development
Sabah
(MID
Sabah) was designed to

enhance productivity and obtain
the Halal certification for food
and beverages, and cosmetics
produced by SMEs. A total of
24 SMEs were assisted through
this programme, generating a
10% increase in their annual
sales.
• The Pakej Amalan Teknologi
Tanaman Sayur-Sayuran dan
Tanaman Kontan programme
implemented by the Ministry
of Agriculture and Agro-based
Industry (MOA) through the
Department
of
Agriculture
resulted in the development of
163 hectares of land and led
to an increase in vegetables
and
short-term
crop/field
crops production by 11 metric
tonnes/hectare (on average)
in 2012. The Kawasan
Pembangunan
Tumpuan
Pertanian (ACDA) programme
with similar objective of
increasing production also saw
an increase in food production
by 178,141 metric tonne

through the development of
9,213 hectares of land.
• MITI through SME Corporation
Malaysia (SME Corp. Malaysia)
implemented the Business
Accelerator
Programme
(BAP) to develop and nurture
dynamic,
competitive
and
resilient SMEs by using the
SME Competitiveness Rating
for Enhancement (SCORE)
assessment
tool.
SCORE
assesses the capability of
SMEs and identify the gaps for
capacity building, advisory, and
technical and financial support.
With a financial commitment of
RM22.1 million, a total of 175
SMEs were assisted through
the programme, resulting in
an increase of 5% in annual
sales. A similar programme
specifically for microenterprises,
Enrichment and Enhancement
Programme (E2) assisted 97
microenterprises
in
2012,
resulting in a further 5%
increase in their annual sales.
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Human Capital Development
Human capital development was accorded high priority towards enriching the knowledge base and increasing
the productivity of SMEs. Focus of SMEs should not be merely on addressing short-term concerns such as
lowering costs by employing unskilled workforce, but rather on the long-term sustainability and competitiveness
of the business. Given the relatively low productivity of SMEs in Malaysia, high priority should be given to
developing human capital through entrepreneurship training for business owners and upskilling of workforce
to better adapt to the technological changes. SMEs should take a holistic approach to human capital
development by skills upgrading
and retention that focuses on
employees’ welfare, customer
satisfaction, public interest and
environmental concerns. These
would help to add value in the
long-term through intangibles such
as confidence and loyalty among
stakeholders. Realising this, the
Government had channelled a total
of RM34.4 million to implement
30 programmes to help develop
entrepreneurs and enhance skills
of workforce which benefited 42,725 Malaysian
have achieved a total 3,271 training places with
SMEs. Most of these programmes were implemented
employers’ levy utilised up to RM5 million.
by the Ministry of Human Resources (MOHR) through
its agencies, including:
• The Training cum Production (TCP)/Teaching
Factory & Smart Partnership implemented
• The SME Training Needs Analysis (TNA) which
through Jabatan Tenaga Manusia (JTM) was
was implemented through Pembangunan Sumber
designed to create smart collaborations between
Manusia Berhad (PSMB) to equip trainers and
training institutes and SMEs, and to maximise
human resource officers working in SMEs with
the use of machines in all training institutes. The
the ability to prepare TNA and conduct evaluation
programme was participated by 27 institutes,
on training programmes. A total of 19 SMEs
resulting in the creation of 75 new industrial
participated in the programme to develop their
partnerships, thus benefiting 244 SMEs.
capability in conducting TNA;
In an effort to ensure Malaysian SMEs in various
• The SME Training Partners Programme sectors were equipped with the right skills set and
(SMETAP), also implemented through PSMB, capacity to support growth, programmes to promote
which provided up-skilling programmes related human capital development were also implemented by
to SMEs registered under HRDF. A total of 2,398 the other Ministries and agencies. These programmes
training places were approved with an allocation among others included:
of RM6 million. Meanwhile, the SME Peer
Sharing provided coaching to SME owners in • The SME Mentoring Programme implemented
managing their workforce. A total of 24 sessions
by MITI through SME Corp. Malaysia which aims
were conducted with 517 SME participants.
at enhancing SME knowledge in production, sales
Further to that, HR-related programme was also
and marketing, and Halal-related matters for the
offered to SMEs registered under HRDF using
food and beverage industry. This was done through
their levy contribution. This programme which
the sharing of Nestlé’s best practices. A total of
was conducted under the SMETAP scheme
54 SMEs had benefited through this programme,
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where their knowledge of Halal Practices by
Nestlé increased to 79%. The SME@University
Programme which is based on the Training Model
of Japan SME University provided a structured
learning opportunity for CEOs of SMEs to help
them develop capable human capital in driving
diverse management innovation and creativity in
developing business acumen among new and
existing entrepreneurs. A total of 84 SME CEOs
participated in the programme.
• Through the Ministry of Industrial Development
Sabah (MID Sabah) and Jabatan Pembangunan
Perindustrian and Penyelidikan, the Specialised
Food Processing Course was implemented to
upgrade and increase the skills and expertise of
entrepreneurs to process and improve the quality
of food. A total of six courses were conducted
involving 180 entrepreneurs.
• Meanwhile, the Small Projects under the Social
Development Programme was conducted
through Jabatan Kebajikan Am, Kota Kinabalu;
implementing 10 new projects which resulted in
100% increase in sales, developing recipients’
entrepreneur skills and improving their standard of
living.
• The Entrepreneurship Development for Orang
Asli Community conducted through Jabatan
Kemajuan Orang Asli (JAKOA) under the Ministry
of Rural and Regional Development (MRRD) was
designed to increase Orang Asli’s participation
in entrepreneurship, via the provision of training
and skills upgrading in various fields. A total of 45
entrepreneurs were trained, resulting in 40% of the
participants earning more than RM750 per month.
• The
Entrepreneurship
Development
Programmes were implemented by the
Ministry of Industrial Development Sarawak
(MID Sarawak) in selected areas including Food
Processing Technology Course; Ceramics Industry
Development Programme (CIDP); Songket Weaving
Course; and Exploring Opportunities in Trade and
Industries Sectors Programme (Sarawak Trade
and Industrial Seminar). A total of RM0.3 million
was allocated for these programmes, which were
designed to enhance entrepreneurship, technical
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knowledge and skills of existing entrepreneurs and
potential new entrepreneurs through training and
business networking opportunities. Through these
programmes, a total of nine training and seminar
sessions were conducted, resulting in a 12%
increase in SMEs formally starting their business.

Market Access
Enhancing access to markets is one of the key critical
success factors for the sustainability of SMEs. In
addition to preserving the current market segment,
SMEs should strive to acquire additional market share
by venturing beyond the Malaysian shores. Despite
liberalisation of markets, there are non-tariff regulatory
barriers related to standards, health and environment,
where SMEs need to be equipped with the right
knowledge and information as well as to ensure that
their products and services adhere to these. In 2012,
29 programmes focusing on increasing market access
were implemented by the Government whereby
28,100 SMEs had participated. These programmes
amounted to a total cost of RM91.3 million. Among
the key programmes include:
• Various programmes implemented by MITI through
its agencies to continuously promote the products
and services of Malaysian SMEs in the local and
global markets. For example the Showcase
Satu Daerah Satu Industri (SDSI) implemented
through Bahagian Pembangunan Usahawan
(BPU) is aimed at increasing incomes of the rural
community through the production of goods and
services that are identified with each district. The
programme resulted in an increase in the number
of visitors to 135,000 and generated RM5.5 million
in cash sales.
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• The Market Development
Grant (MDG) implemented
through the Malaysian External
Trade Development Corporation
(MATRADE) provides assistance
for SMEs to undertake activities
for the development of the
export market, utilising a total
of RM27.7 million in allocation.
In total, 1,941 SMEs had their
claims approved, increasing the
number of potential companies
for the export market to 3,351
in 2012.
• The Bumiputera Exporters
Development
Programme
(BEDP)
and
Women
Exporters
Development
Programme (WEDP) are both
export assistance programmes
implemented by MATRADE
to help SMEs develop the
necessary skills and knowledge
to penetrate and further expand
their export market. The
programmes have generated
RM40.5 million and RM38.2
million export sales respectively.
• Through
SME
Corp.
Malaysia, MITI implemented
the
Industrial Linkages
Programme
to
develop
linkages between capable
SMEs
with
MNCs/GLCs,
as well as large companies.
The implementation of this
programme resulted in an
increase in the total number of
potential SMEs that are linked
to 87, generating potential
sales amounting to RM286.99
million.
• Under
the
Ministry
of
Communications
and
Multimedia Malaysia (KKMM),

the Get Malaysian Business
Online (GMBO) Programme
was implemented through the
Malaysian Communications and
Multimedia Commission (MCMC)
as part of the Governmentinitiated NKEA in encouraging
SMEs to have online presence.
Out of the targeted number of
50,000, GMBO has succesfully
developed business websites
for 10,000 SMEs.
• The Produk Malaysia Citarasa
Kita (PMCK) programme by
the Ministry of Domestic Trade,
Co-operatives & Consumerism
(MDTCC) attracted 20 new
listings of SME products into
local and foreign hypermarkets
in Malaysia which were
promoted through 11 series of
programmes.
• Meanwhile, the Taste of
Malaysia (TOM) programme
successfully promoted 208
new products
into foreign
hypermarkets
abroad.
In
addition, with RM5 million
committed to the Franchise
Development
Programme,
75 new franchises were
developed, resulting in RM23.6
billion in GNI contribution.
The programme is designed
to develop and promote
Middle-Level
Bumiputera
Entrepreneurs (MLBE) in the
franchise business, as well as
provide financial assistance for
business expansion and new
start-up companies.
• The Market Development
Programme for IAT ExportReady Products implemented
by the Ministry of Agriculture

and Agro-based Industry (MOA)
through the Federal Agricultural
Marketing Authority (FAMA) is
designed with the purpose of
creating clusters of Bumiputera
entrepreneurs in the value-chain
of raw materials, processing,
distribution, retail and export
of IAT products for the global
market. A total of 252 products
were developed, benefiting 55
entrepreneurs. In addition, the
Development of Agrobazaar
Kedai Rakyat (AKR) and
Tricycle Petty Seller (M3R)
served in creating alternative
marketing channels for smallscale farmers and traders of
agricultural products. This
helped overcome the problem
of excess supply of agricultural
products in the rural areas.
A total of RM4.9 million was
allocated for the programme,
resulting in another 63 AKRs
and 80 M3Rs being set up,
generating an average monthly
income of RM12,500. Since
2009 till December 2012, a
total of 202 AKRs and 351
M3Rs have been developed.
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was done through a comprehensive and integrated handholding
programme involving coaching, training, mentoring and consultancy,
all by physical intervention and virtual incubation services. A total of
900 SMEs participated in the programme, increasing the number of
professionally-qualified trained knowledge workers to 285.
• The Development of Penang SME Centre was implemented
through Invest-in-Penang Berhad (InvestPenang) to assist and nurture
innovative SMEs to move up the value chain by providing incentives
and creating a conducive environment which SMEs can develop
and thrive in. A total of RM40 million was approved for the project,
resulting in a new business premise being built; attracting 40 SMEs to
participate in Penang industries supply chain.

Infrastructure
In today’s economy, the integration
of physical infrastructure and
information technology is creating
a new platform for sustained
economic
growth
and
job
creation. Particularly for SMEs
where resources are limited, an
integrated, reliable and sustainable
infrastructure is critical towards
having an ecosystem that is
conducive for growth. Thus in
maintaining the competitiveness,
efficiency and marketability of
SMEs, a total of RM90.6 million was
spent by the Government in 2012
to create an effective, developed
and well-connected infrastructure
premises and networks through
the implementation of 10 different
programmes. A total of 3,932
Malaysian SMEs were assisted as a
result. Infrastructure development
and enhancement implemented for
Malaysian SMEs in 2012 include:
• The Incubator Programme
implemented by MOSTI through
Technology Park Malaysia
(TPM) to nurture start-up
technopreneurs from ideation to
commercialisation of innovative
products and services. This

• The Gerai Buah-Buahan Segar (GBBS) was implemented by MOA
through FAMA in the bid to provide a variety of retail outlets for farmers
and small producers to market their products directly. Through this
programme, the participating entrepreneurs were able to achieve an
average monthly sales of RM30,000 per month. The Provision of
Marketing Centres for Products of Agro-based Industries also
serves to increase the commercial viability of these farmers. A total
of 227 exhibitions, carnivals and promotions were implemented,
generating RM25 million in direct sales. Meanwhile, the Fishermen
Market was implemented by MOA together with Lembaga Kemajuan
Ikan Malaysia (LKIM) to encourage the participation of fishermen,
their families and Persatuan Nelayan Kawasan (PNK) in the field
of entrepreneurship. A total of four new markets were established,
generating RM33 million in annual sales.

• The PROSPER Property scheme was implemented by Perbadanan
Usahawan Nasional Berhad (PUNB) to encourage purchase of
retail premises at strategic locations in order to position Bumiputera
retailers at strategic locations. For year 2012, with total allocation of
RM25 million, 26 new premises were purchased with 98% of them
successfully rented out.

Section II : SME Development Policies and Programmes

Chapter 5

SME Development Programmes
in 2013
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The SME development programmes in 2013
are a continuation of programmes of the
previous year as well as new programmes,
including those announced during the 2013
Budget. These programmes are being
implemented by the various Ministries and
Government agencies based on the six focus
areas under the SME Masterplan. Emphasis
is on progress in implementation of the
programmes as well as tracking the results in
terms of outputs and outcomes as we move
towards an outcome-based approach.
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In 2013, the Government is
implementing a total of 139
programmes
with
financial
commitment of RM9.9 billion. In
addition, the Government is also
working together with the private
sector in undertaking another
15 programmes amounting to
RM8.5 billion. Altogether, there are
154 programmes amounting to
RM18.4 billion.
Similar to 2012, the programmes
are in all the focus areas, except
legal and regulatory environment.
This Chapter will focus on
Innovation & Technology Adoption,
Human Capital Development,
Market Access and Infrastructure,
while programmes under Access
to Financing are discussed in
Chapter 6 of this Report.
Given the strong demand from
SMEs, the Government has
devoted more resources to

programmes related to access to financing compared to programmes
in other focus areas. Access to financing accounts for 38% of the
total number of programmes and 93% of total funds committed by
the Government during the year (2012: 30% and 95% respectively).
The balance of the programmes committed is 20% for human capital
development, 18% for innovation and technology adoption, 14% for
market access and 10% for infrastructure. These programmes are
expected to assist and benefit some 430,000 SMEs across Malaysia.
Breakdown of the programmes according to each focus area is shown
in Table 5.1.
Table 5.1: SME Development Programmes in 2013 by Focus Areas
Focus Area

Programmes

Financial
Commitment
RM (million)

SMEs
to
Benefit

Innovation & Technology
Adoption

25

400.7

5,736

Human Capital
Development

28

139.9

42,081

Access to Financing

52

9,165.3

337,385

Market Access

20

78.7

45,212

Infrastructure

14

92.2

1,074

Total

139

9,876.8

431,488

Innovation & Technology Adoption
In order to enhance productivity and remain
competitive, SMEs need to keep up with the
technological changes as well as undertake
innovation activities. The SME Masterplan has
therefore highlighted innovation and technology
adoption as the most important performance lever. In
order for Malaysian SMEs to contribute to the national
aspiration of becoming a high income nation by 2020,
they must overcome the challenges faced in this area,
as well as other areas identified under the Masterplan.
In light of this, the Government has committed
RM400 million, more than three-fold increase from
the amount spent in the previous year, to implement
25 programmes that will reach out to an estimated
5,736 SMEs. Among the programmes expected to
yield significant results include:
• The Pre-Commercialisation Fund is an existing
programmes implemented by the Ministry of

Science, Technology and Innovation (MOSTI)
to assist entrepreneurs in developing new or
improving the existing processes, technologies or
products to be commercialised. This programme
also aims at creating an environment to encourage
technopreneurs, by increasing the application
of innovative technologies in communities as
a social responsibility. Total allocation of RM30
million has been approved for this programme,
which aims to develop 25 projects with potential
commercialisations. MOSTI through the Multimedia
Development Corporation (MDeC) will continue to
implement the MSC Malaysia Cloud Initiative,
targeted to undertake a series of 10 awareness
campaigns which include showcase to SMEs
and awareness on cloud applications. A total
of 1,300 SMEs are expected to participate in
this programme. MOSTI through the Malaysian
Technology Development Corporation (MTDC) will
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continue to implement the Commercialisation
of R&D Fund from the previous year, with an
approved RM100 million to benefit 15 SMEs and
achieve 20 Intellectual Properties (IPs) that can be
commercialised.
• To increase fruit production, the Pakej Amalan
Teknologi Tanaman Buah-Buahan will be
implemented by the Ministry of Agriculture and
Agro-based Industry (MOA) through the Department
of Agriculture, with the aim to develop land areas
amounting to 50 hectares and increase production
by 500 metric tonnes. Meanwhile, in continuing
the Pakej Amalan Teknologi Tanaman SayurSayuran dan Tanaman Kontan, 85.5 hectares
of land is expected to be developed, generating
a targeted increase in vegetables and short-term
Crop/Field Crops production by 8 metric tonnes/
hectare. In addition, the Kawasan Pembangunan
Tumpuan Pertanian (ACDA) is also expected to
increase food production by 1,046 metric tonnes
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through the development of 75 hectares of land in
2013.
• In enhancing and developing future automotive
sub-systems technologies, the Technology
Development programme will be implemented
by the Ministry of International Trade and Industry
(MITI) and the Malaysia Automotive Institute (MAI)
through the establishment of Industry Centre of
Excellence (I-COE). Through this programme, 10
I-COEs are expected to be deployed, enabling
20 companies to adopt the technologies.
The Technology Information Sharing and
Engagement Programme also implemented by
MITI will also provide local automotive players with
a platform to gain insights and learn from regional
and international industrial practitioners. A series
of technology conferences will be held under this
programme, which targets at increasing technical
skills among the participants.

Human Capital Development
Inadequately educated and skilled workforce is considered as one of the major constraints to growth and
productivity gains in Malaysia. The business community in Malaysia, especially the SMEs, face difficulty in
recruiting and retaining skilled workers in the technical, supervisory and managerial levels. This situation is
further compounded when entrepreneurs themselves lack certain knowledge and skills to sustain and develop
their businesses to the next level. To address this situation, a total of RM139.9 million has been allocated
to continue developing the skills and expertise of entrepreneurs as well as the SME employees, in line with
changing market trends. A total of 28 programmes will be implemented to help in sustaining the businesses,
creating wealth in the long term and adding value to SMEs. An estimated 42,081 Malaysian SMEs are expected
to participate in these programmes. Among the key programmes to develop human capital in 2013 include:
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• The Ministry of Human Resources (MOHR) through the Jabatan
Pembangunan Kemahiran will implement the National Dual Training
System (NDTS) with an amount of RM30 million which is designed to
provide training to school dropouts/workers to support the workforce
demand of the SMEs. NDTS targets to train and produce 3,200 certified
trainees.
• The Ministry of Industrial Development Sabah (MID Sabah) will conduct
a Specialised Food Processing Course to upgrade and increase
the skills and expertise of entrepreneurs to process food and improve
the quality of food products. A total of six sessions are planned to be
conducted, attracting an estimated 30 entrepreneurs to commence
business.
• The Ministry of Rural and Regional Development (MRRD) and
Jabatan Kemajuan Orang Asli (JAKOA) will continue to conduct the
Entrepreneurship Development for Orang Asli Community. It is
designed to increase Orang Asli participation in entrepreneurship via
the provision of training and skills upgrading in various fields. A total
of 200 entrepreneurs are expected to be trained, enabling 60% of
participants to earn more than RM1,000 per month within a year.
• The Ministry of Women, Family and Community Development
(MWFCD) through the Department of Women Development to organise
the Incubator Skills Training for Single Mothers (I-KIT) in 2013, to
generate an expected 50% increase in income for single mothers.
Meanwhile, the Women Entrepreneurship Incubator Programme
(I-KeuNITA) by MWFCD provides intensive skills training and
entrepreneurship assistance for low-income women within the areas
of sewing, beauty therapy, commercial cooking, crafts, childcare and
travel. A total of RM10 million has been allocated for these programmes
with 60 planned training sessions.
• The Ministry of International Trade and Industry (MITI) through the
Malaysian External Trade Development Corporation (MATRADE) to
implement the Exporters Training Programme to equip potential SME
exporters with necessary knowledge and skills. A total of 40 seminars,
targeting to equip the participating SMEs with enhanced knowledge
on export-related areas are be organised under this programme.
Meanwhile, MITI together with SME Corporation Malaysia (SME Corp.
Malaysia), will continue to enhance SMEs’ knowledge in production,
sales & marketing, and Halal-related matters for the food & beverage
industry, through the sharing of Nestlé’s best practices under the SME
Mentoring Programme.
• Implemented through the National Youth and Sports Department under
the Ministry of Youth and Sports (MOYS), the Youth Entrepreneurship
Programme (Business and Agriculture Business) offers courses in
basic entrepreneurship in labelling and packaging technology, Smart
Partnership Programmes (Youth Entrepreneur), Smart Financial Manager
Programmes and Technical Agriculture. A total of 41 programmes have

been planned, targeting 1,000
participants to be exposed to
entrepreneurship.
In addition, the Government also
collaborated with the private
sector in undertaking human
capital development programmes.
These among others include:
• MOHR through the Jabatan
Tenaga Manusia (JTM) will be
organising the Training cum
Production (TCP)/ Teaching
Factory & Smart Partnership
which aims at creating 27 new
industrial partnerships and
smart collaborations between
the training institutes and SMEs,
by producing small batches of
products;
• The Trainers Development
Programme
(TTT/EET/
Master Trainers) by MOHR
and Pembangunan Sumber
Manusia
Berhad
(PSMB)
aims at producing experts to
conduct various trainings. A
total of RM1.1 million has been
approved for this programme,
targeting to train 600 experts
where 90% are certified by
PSMB as trainers;
• Meanwhile, the SME Training
Partners
Programme
(SMETAP)
is
given
an
allocation of RM8 million
to continue providing upskilling programmes to SMEs
registered
under
Human
Resources
Development
Fund (HRDF). A total of 1,000
training places are expected
to be approved under this
programme. SMEs registered
under HRDF also can utilise
their levy to attend HR-related
programmes offered under
the SMETAP scheme. A total
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of 5,000 training places are
expected to be approved with
total allocation of RM5 million
and targeted levy utilisation up
to 70% among SMEs.

Market Access
Programmes and policies that help
reduce trade barriers and enhance
the know-how of SMEs are
essential to fostering their growth,
especially those in industries most
impacted by globalisation and
increased competition resulting
from on-going liberalisation. In
this regard, measures to help
cushion the impact of liberalisation
while promoting SME products
and services are continuously
implemented and enhanced in
2013. A total of RM78.7 million
has been allocated to carry out 20
programmes that will help SMEs
to have better access to markets,
particularly for those with related
operations in the export sector.
These programmes are expected
to reach out to 45,212 Malaysian
SMEs, which among others
include:

• MITI will implement the Satu
Daerah Satu Industri (SDSI)
Showcase through Bahagian
Pembangunan
Usahawan
(BPU) to increase the income
of rural communities through
the production of goods and
services that are identified with
each district. This programme
is aimed at attracting about
100,000 visitors and generating
RM5 million in cash sales. The
Market Development Grant
(MDG) will be conducted
by MITI through MATRADE,
targeted to assist 2,000
Malaysian exporters including
SMEs in undertaking promotion
activities for the export market.
Meanwhile,
the
Industrial
Linkages Programmes will
be implemented through SME
Corp. Malaysia in potentially
linking 90 SMEs to MNCs/
GLCs and large corporations,
and generating potential sales
of RM170 million. In addition,
the SME-Brand Development
Programme is aimed at creating
awareness on branding among
SMEs through seminars and
workshops, and offer advisory
services via the Branding
Innovation Centre (BIC) and the
Branding and Packaging Mobile
Gallery. Allocated with RM3.5
million, the programme seeks to
benefit 250 participants.
• Through
the
Malaysian
Handicraft
Development
Corporation
(KRAFTANGAN)
under the Ministry of Tourism
and Culture (MOTAC), the
Promotion
&
Marketing
Programme has been given
an allocation of RM14.5 million,
aimed at increasing craft sales in
the domestic and international
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markets to RM400 million or a
10% increase in yearly sales.
• The Ministry of Domestic
Trade,
Co-operatives
and
Consumerism (MDTCC) to
continue the Produk Malaysia
Citarasa
Kita
(PMCK)
programme in 2013, targeting
to implement eight PMCK
programmes and 50 successful
listings of SME products into
local and foreign hypermarkets
in Malaysia. Meanwhile, the
Franchise
Development
Programme will be implemented
by MDTCC through the
Franchise Development Division,
targets for 75 new franchisors to
be developed and generating a
projected RM23.6 billion in GNI
contribution.
• Through the Malaysian Palm
Oil Board (MPOB) under the
Ministry of Plantation Industries
and
Commodities
(MPIC),
the Workshop on Business
Opportunities for SMEs in
Palm Oil Industry is designed
to provide information on
commercialisation and business
planning in the palm oil industry.
A total of 30 SMEs are targeted
to participate with three different
technologies being adopted and
commercialised. Meanwhile, the
Project to Enhance Woodbased Market for Bumiputera
SMEs will be implemented by
the Malaysian Timber Industry
Board (MTIB), to increase the
sale of Bumiputera SMEs in
both the export and domestic
markets. The project expects to
generate RM5 million in sales by
48 participating SMEs.
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Modernising Retail
Shops
Upgrading Retailers
and Automotive
Workshops
As Malaysia moves up the value
chain towards transforming into a
high-income economy by 2020,
this will also see a shift in the
role of SMEs as they will need
to strengthen their position to
become more competitive, as
well as enhance their efficiency
and effectiveness to benefit from
economies of scale.
Recognising
the
important
role of SMEs, the Economic
Transformation Programme (ETP)
has introduced via the National
Key Economic Areas (NKEAs) and
the Entry Point Projects (EPPs)
selected programmes to create
a conducive ecosystem for the
business community, particularly
SMEs and to accelerate the
growth of SMEs.
Among
the
131
EPPs
introduced are EPP 2 and EPP
4, known as the Small Retailer
Transformation
Programme
(TUKAR) and the Automotive
Workshop Modernisation (ATOM)
respectively.
Small Retailer Transformation
Programme (TUKAR)
One of the key focus areas
identified as part of the NKEAs
is the wholesale and retail sector,
which accounts for 45% of total

by 2020. Recently, TUKAR also
invited the participation of several
cooperatives to provide equal
opportunity for various races and
indigenous communities.
Out of the initial target of 5,000
stores to be transformed by 2020,
since its introduction in 2011, a
total of 1,087 stores have been
transformed to date, and these
retailers have recorded an average
increase of 30% in sales. Selangor
and Pahang have registered the
highest number of participants,
followed by Johor, Penang,
SMEs in this country. Amidst the Malacca and Sabah.
rapid changes and expansion
in this sub-sector arising from The participating entrepreneurs
growing demand, there is a were provided assistance in
discernable upshift towards more modernising the format and layout
modern retail establishments such of their stores; improving their
as speciality store, wholesale, skills in technology and customer
franchise and convenience stores. services; as well as in stock
management given the dynamic
Given these changes, the TUKAR changes in consumer requirements
programme
was
introduced and tastes.
specifically to upgrade the
traditional retail stores (“mom In addition, soft loans of up to
and pop” shops) in order for RM80,000 were also made
their survival. This programme available through Bank Kerjasama
essentially encourages larger Rakyat Malaysia (Bank Rakyat)
retailers
to
support
small to help fund the transformation.
neighbourhood
stores
(with The soft loans came with an
sizes from 600 square feet to attractive 3% service charge, over
3,000 square feet) by helping a maximum tenure of 15 years.
them to improve in terms of
their appearance, positioning As the sector continues to
attractive
products,
and experience further liberalisation, the
introducing efficient point-of-sale programme will continue to identify
system, in preparation for the opportunities that will strengthen
implementation of the Goods and the sector and equip smaller
Services Tax (GST).
retailers in the retail segment with
the right skills, positive mindsets,
TUKAR is expected to contribute technology and equipment to
RM5.58 billion to the country’s innovate and compete effectively
GNI and create 51,540 new jobs in the market.
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Automotive Workshop
Modernisation (ATOM)
The
automotive
workshop
segment is relatively small and
fragmented in Malaysia. Most
of the workshops are basic in
nature and they are currently not
regulated on standards. Against
this background, the Automotive
Workshop Modernisation (ATOM)
project was established in 2011
to enhance the automotive
product and service standards.
Through ATOM, the Ministry of
Domestic Trade, Co-operatives
and Consumerism (MDTCC)
collaborated with automotive
NGOs and suppliers to help
automotive workshop operators
in modernising their business.
Very much a grassroot-driven
programme and the first of its
kind in the world, ATOM offers
soft loans of up to RM100,000
with a maximum loan tenure
of 15 years through Bank
Kerjasama Rakyat Malaysia (Bank
Rakyat). The purpose of this
loan is to finance the renovation
of premise, the purchase of
automotive equipment and the
procurement of specific machine.
Several cooperatives were also
appointed as the financer to the
ATOM applicant who has a bad
financing record but showing
some commitment to improve his
business.
Through
public-private
partnership, consultants under
the ATOM programme would
guide the participants throughout
the
transformation
process.
Furthermore, the consultants

are responsible to monitor the
progress of the ATOM participants
and act as their mentor. These are
to enable increase in revenue and
enhancement in higher quality
services to customers.
MDTCC also collaborated with
several technical academics in
providing training to the ATOM
participants. The training covered
the syllabus of technical and
workshop management. Having
this range of training will ensure
that entrepreneurs understand
the use of new technologies and
follow the right way of Standard
Operating Procedure (SOP).
By 2020, ATOM programme
aimed
to
transform
500
workshops nationwide, in order to
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bring in a gross national income
of RM1.1 billion, while creating
close to 9,100 jobs. The results
thus far have been nothing less
than inspiring. With its systematic
and structured methodology,
ATOM has received overwhelming
response. As at August 2013,
a total of 272 workshops have
successfully
undergone
this
programme. The workshops that
have been transformed have
also seen a 30% increase in their
revenue streams.
Efforts are being made to build
on the success thus far to fund
the transformation of more
automotive workshops and bring
in more credible automotive
industry spearheads.
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Infrastructure
The development of business
infrastructure has proven to be
a vital tool in bringing about
economic development across
the region. Strategic infrastructure
developments provide platforms
for research & development that
is essential to promote innovation,
growth of emerging sectors,
as well as inward investment
opportunities. Meanwhile, for
business community at the
grassroot level, infrastructure
development means providing
them with opportunities en route to
enhancing their income and quality
of life. Thus, in enabling Malaysian
SMEs to increase efficiency and
effectiveness while operating in a
conducive and commercially viable
environment, the Government is
set to implement 14 programmes
in 2013 to establish and improve
business infrastructure. A total of
RM92.2 million has been allocated
for these programmes which
are expected to assist 1,074

Malaysian SMEs. Among the key programmes under this focus area are
as highlighted below:
• The Ministry of Finance (MOF) is implementing various infrastructure
programmes with the target of providing SMEs with strategic business
premises in multiple localities throughout Malaysia, which among others
include:
- The Upgrading of Halal Hub in collaboration with the Perbadanan
Kemajuan Iktisad Negeri Kelantan (PKIN Kelantan) will result in
the establishment of a one-stop collection centre for entrepreneur
products at Pengkalan Chepa, Kelantan;
- The Redevelopment of Pekan Melayu, Mukim Sena, Perlis
implemented through Perbadanan Kemajuan Iktisad Negeri Perlis
(PKIN Perlis) will result in the completion of 21 units of business
premises;
- Meanwhile, the Redevelopment of market area/hawkers at
Jalan Tenggiri, Bandar Seberang Jaya by Perbadanan Kemajuan
Ekonomi Negeri Pulau Pinang (PKEN Pulau Pinang) will target the
completion of 18 units of business premises.
• In addition, infrastructure programmes are also being implemented
by other Ministries and agencies. For instance, through Technology
Park Malaysia (TPM), the Incubator Programme will continue to be
implemented by MOSTI, targeting to attract the participation of 900
incubatees/SMEs with a RM30 million financial commitment. Under
this programme, the start-up technopreneurs will be assisted through
comprehensive and integrated handholding programme which
include coaching, training, mentoring and consultancy, as well as
physical intervention and virtual incubation services. These integrated
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assistances in turn will help to nurture and develop
technopreneurs from the stage of ideation, right up
to commercialisation of innovative products and
services;
• The Ministry of Rural and Regional Development
(MRRD) together with Jabatan Kemajuan Orang
Asli (JAKOA) will provide three business premises
and factories for Orang Asli entrepreneurs. The
Building Business Premises project will also
provide assistance in terms of machinery, furniture,
boats and other items related to the needs of the
entrepreneurs;
• Provided with an allocation of RM6.4 million, the
Industrial Estate Development via the Demak Laut
Industrial Park – Phase IIB aims at providing
better amenities and infrastructure through proper
industrial estate development, and creating
conducive environment for SMEs to grow. This
project under the purview of the Ministry of Industrial
Development Sarawak (MID Sarawak) is expected
to attract a total of 42 SMEs to start operations at
the industrial park;
• The Pembinaan Pasar Nelayan di Kompleks
Pendaratan Ikan LKIM dan Pengkalan Nelayan
will be implemented by MOA through Lembaga
Kemajuan Ikan Malaysia (LKIM) to encourage
the participation of fishermen, their families and
members of the Fishermen Association, or
Persatuan Nelayan Kawasan (PNK) into the field of
entrepreneurship. A total of four market premises are
expected to be established, generating RM35 million
in annual sales. Meanwhile, Pembinaan Pusat
Pengumpulan dan Pemasaran Ikan Akuakultur
plans to build fishing collection/distribution centres.
Another four collection/distribution centres are
targeted to be established, to handle a total of 200
metric tonnes of catch.
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Access to financing is one of the most important
aspects in the development of SMEs. Many SMEs
struggle to obtain funding, due to a variety of factors
such as non-existent track record, weak credit
rating, lack of collateral as well as documentation
required by most banking and financial institutions.
In addressing these challenges, the Government
through the various Ministries and agencies has
prioritised access to financing by supplanting private
sector funding with Government funds, schemes
and guarantees especially for businesses in early
stage of their growth cycle, addressing information
asymmetry, and enhancing financial inclusion to cover
the rural and excluded segment. Engagements with
stakeholders in the financial services industry have
also been conducted to increase their understanding
on SMEs’ unique financial needs. SME responses
to these initiatives have been closely monitored,
measured and improved where needed to ensure
that financial institutions continue to meet the diverse
and changing needs of these businesses.
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Diversified Financial Landscape for SMEs
SMEs in Malaysia can avail to various sources of financing to support
their business needs at different growth stages. The financial landscape
for SMEs is comprehensive with the main source of financing emanating
from financial institutions (FIs), comprising banking institutions (BIs) and
development financial institutions (DFIs). Other sources of financing
include venture capital companies and private equity; leasing and
factoring companies; as well as the special funds and schemes by the
Government and Bank Negara Malaysia (BNM).
Chart 6.1: Financial Landscape for SMEs
FINANCIAL LANDSCAPE FOR SMEs
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Total financing outstanding to SMEs from both private and public sectors
in 2012 amounted to more than RM200 billion, of which 94% were from
FIs (BIs: 88%, DFIs: 6%).
Chart 6.2: Financing Outstanding as at end-December 2012
(RM billion)
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Source: SME Corporation Malaysia, Bank Negara Malaysia and Securities Commission Malaysia

Banking Institutions
and Development
Financial Institutions
During the year, financing to
SMEs by FIs remained strong.
FIs approved a total of RM84.7
billion loans to 148,231 SME
accounts, an increase of 12.6%
from the previous year (RM75.2
billion to 142,378 SME accounts).
The loan approval rate charted a
steady increase from above 80%
in 2011 to 83.2% in 2012. In the
first half of 2013, FIs approved an
additional RM38.7 billion to 73,096
SME accounts with the approval
rate remaining steady at 83.4%.
As at end-2012, SME financing
outstanding from FIs grew by
14.3% year-on-year to RM189
billion involving 682,849 SME
accounts. Total SME financing
outstanding had further increased
to RM203 billion in the first half of
2013. SME share to total business
financing remained stable at
41.6%, of which the services
sector continued to be the largest
beneficiary (58.5 %) of total
financing outstanding.
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Chart 6.3: Financial Approval Rate (%)
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Association of Banks in Malaysia (ABM)
PARTNER Programme
The PARTNER initiative which was introduced by the Association of
Banks and its member banks in 2010, was further enhanced under the
second phase of the project or PARTNER 2, which was launched on
15 July 2013. In addition to PARTNER 1 on a standard template for
the loan application form, a common timeline for processing straightforward SME loan applications and a directory of SME contact points at
the banks, PARTNER 2 provides SMEs with expanded features of the
initiative which include:
1. A template providing a checklist of areas in which the applicant has
failed to satisfy;
2. A chart depicting the timeline in respect to processing of loan/
financing applications for straight-forward cases supported by the
Credit Guarantee Corporation Malaysia Berhad; and
3. A chart depicting a refined timeline in respect to the processing of
loan/financing applications for straight-forward cases.
Owing to the continuous efforts undertaken to enhance access to
financing for SMEs, Malaysia was once again ranked number one for
the fifth consecutive year by the World Bank for ‘Getting Credit’ in the
Doing Business Report 2013 and ranked number 5 in 2013 by the World
Economic Forum for ‘Ease of Access to Loans’.

Credit Guarantee Schemes
In order to enhance access to financing for SMEs, especially among
marginal borrowers due to lack of track record or those in new growth
areas, the Government has introduced a number of credit guarantee
schemes to assist them.

Credit Guarantee Corporation
Malaysia Berhad
The key credit guarantee facilities
are through the Credit Guarantee
Corporation Malaysia Berhad
(CGC). CGC provides the financial
additionality to complement FIs to
support SME financing. As at end2012, a total of 420,217 SMEs
have been guaranteed by CGC
with loans outstanding amounting
to RM51.4 billion.
In 2012, CGC continued to
undertake
several
initiatives
to further expand its outreach
through
innovative
products
and collaborative efforts with
FIs. CGC has guaranteed a total
of RM1.1 billion in loans, 50%
of which were availed through
the two main schemes namely,
the Credit Enhancer Scheme
(ENHANCER) and Direct Access
Guarantee Scheme (DAGS), which
have benefited more than 2,000
SMEs. In terms of sectors, general
business (all sectors except
manufacturing and agriculture) has
benefited the most, accounting for
60% of the total loans guaranteed,
followed by the manufacturing

74

SME ANNUAL REPORT 2012/13
National SME Development Council

sector with 25%. By geographical location, SMEs in
the Federal Territory of Kuala Lumpur received the
highest number of guarantees for their loans which
amounted to RM325.1 million, followed by Selangor
and Johor with RM235.9 million, and RM75.1 million
loans respectively.
In line with its strategic direction to remain competitive
and market-driven, CGC has intensified its efforts in
promoting greater risk-sharing with participating FIs.
As such, CGC collaborated with several banks to
offer loans on a portfolio basis. Guaranteeing loans on
a portfolio basis is innovative, effective and efficient as
SMEs are now able to obtain loans faster due to more
clarified and simplified guidelines and procedures.
Loan applications received under this guarantee
are approved within three days with an approval
rate of 90%. Portfolio guarantee also enables SMEs
to establish a credit history and gradually build a

credit track record so that they will be able to obtain
financing directly from FIs in the long run.
Meanwhile, CGC continued to promote the Green
Technology Financing Scheme (GTFS), a Governmentfunded scheme with a total allocation of RM3.5 billion,
through a series of roadshows in various states to
create greater awareness of the facility. A total of
71 applications amounting to RM899 million were
approved as at April 2013. In addition, CGC continued
to offer the shariah-based Bumiputera Entrepreneur
Project Fund-I (Tabung Projek Usahawan Bumiputera-i)
to provide Bumiputera contractors with working
capital to enable them to complete projects awarded
by the Government, Government-Linked Companies
(GLCs) and selected private institutions. As at March
2013, CGC has approved 598 applications valued at
RM322.2 million under the Scheme.

Credit Bureau Malaysia
Credit Bureau Malaysia (CBM) is a one-stop provider
of credit information and ratings on SMEs. Through
the credit reports from CBM, banking financiers and
non-bank creditors can obtain comprehensive and
reliable information to accelerate the turnaround time
for credit evaluation and approval, thus promoting
easy access to financing for SMEs. In 2012, CBM
continued its collaborative efforts with Unit Peneraju
Agenda Bumiputera (Teraju) through the SME ratings
programme. In this collaboration, the SME rating by
CBM is one of the criteria used in the selection process
of High Performing Bumiputera SMEs (HPBS) for the
TeraS programme by Teraju. This is recognition of
CBM’s achievement as the premier provider of credit
information and ratings in the SME market segment.
As at 31 December 2012, CBM has rated over 1,500
SMEs under this programme.
To enhance public awareness and reaffirm its role as
an important support structure for SMEs, CBM was
selected as the official credit bureau for the SME100
Award in 2012. SME100 Award is organised by the
SME & Entrepreneurship Magazine which is Malaysia’s

best-selling business magazine that identifies and
recognises Malaysia’s top fast moving SMEs. As the
official credit bureau, CBM provided credit information
and ratings to the selection committee to facilitate an
objective assessment of deserving SMEs. Participating
SMEs are also provided with their own credit report
and ratings as a tool to promote good credit culture.
As at 31 December 2012, the Bureau had provided
over 800,000 credit reports and rated over 400,000
SMEs. Currently, its membership consists of 42
bank members and over 30,000 non-bank members
including SMEs and corporate credit grantors from
credit and leasing companies, telecommunication
companies, multi-nationals, local conglomerates and
Government agencies.
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Microfinance
Recognising that microenterprises represent the
bulk (77%) of the SMEs in Malaysia, the Government
continues to provide special funds to support the
financing needs of businesses in this segment.
Established since 2006, Skim Pembiayaan Mikro
provides financial assistance without the need for
collateral in an “Easy, Fast and Convenient” manner to
microenterprises. Since inception, more than 143,000
microenterprises accounts have been approved by
10 Participating FIs under the Scheme, with total
financing amounting to RM2.3 billion. As at end-June
2013, the Scheme has a total financing outstanding
of RM858.8 million for nearly 68,000 accounts.
Under one of the recommendations in the Financial
Sector Blueprint 2011-2020, BNM will encourage FIs
to introduce flexible micro financing products which

cater to irregular or seasonal cash flow streams
typically experienced by microenterprises, especially
those in the agriculture sector. The irregularity of
stream of income has previously hindered them
from qualifying for financing. This flexibility enables
the prompt drawdown of financing whenever
required, with higher loan ceilings for borrowers who
demonstrate responsible credit behaviour.
In addition, the Agent Banking Framework introduced
in 2012 enhances outreach of financial services to the
underserved in the rural areas including businesses.
SMEs including micro enterprises in the rural areas
can now perform their financing repayments and
access other basic financial services through thirdparty agents of FIs such as retail outlets and post
offices.
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Facilitating SMEs through Financing Programmes
Overview
As the global economic conditions become challenging, SMEs
will continue to assume a pivotal role in the country’s economic
development. The SME Masterplan has identified six focus areas to
enhance the performance of SMEs in order for Malaysia to achieve
a high income nation by 2020. One of the critical focus areas is
access to financing. While Malaysia is ranked number one for five
consecutive years for getting credit under the World Bank “Doing
Business Report”, Government funds have played an important role
in supporting the growth of SMEs, particularly in early stage financing
and for SMEs in the innovative and new growth sectors.
Among the notable financing programmes introduced is the Soft Loan
Scheme for SMEs (SLSME) by the Malaysian Industrial Development
Finance Berhad (MIDF) and microfinance scheme by Amanah Ikhtiar
Malaysia (AIM) respectively.

Extending a helping hand through the Soft
Loan Scheme For Small & Medium Enterprises
(SLSME)
The SLSME was introduced in 2001 and is implemented by MIDF,
an agency under the Ministry of International Trade and Industry, to
promote the development of SMEs in Malaysia.
The Scheme aims at assisting existing as well as start-up enterprises
in the financing of projects, fixed assets and working capital. The
financing provided helps manufacturing and service-based industries
to lower their costs while maintaining focus on increasing their
efficiency and productivity. Currently, financing provided ranges from
a minimum of RM50,000 to a maximum of RM5 million.
To date, more than 2,226 loan applications worth RM1.51 billion had
been approved under this Scheme for businesses involved in the
manufacturing and services sectors. In 2012 alone, a total of 365
loan applications valued at RM244 million were approved by MIDF
for SME businesses.
Since its introduction more than a decade ago, the measures
undertaken by SLSME to enhance access to financing have yielded
positive results. An Impact Assessment Study on SLSME financing
conducted by MIDF between April and May 2013 revealed that 48%

of the recipients of this Scheme had
utilised the financing to expand their
business capacities, 28% to enhance
fixed assets and 19% to automate/
modernise their operations. The
results were encouraging as 89%
of the SMEs were able to increase
their sales with almost one-third of
the recipients significantly achieving
sales increment of more than
15%. Almost three-quarters of the
recipients were able to increase their
profits. Other key indicators also
recorded positive outcome whereby
a significant ratio of the SMEs
experienced growth in production
capacity (72%) and exports (18%),
and introduction of new products
into the market (39%) respectively.
This financial assistance has raised
the capacities and capabilities of
SMEs’ products and services via
adopting new modern technology
machinery in achieving the objective
of enhancing the competitiveness
of SMEs as SMEs are expected to
contribute 41% to Gross Domestic
Product (GDP) by 2020.
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Empowering the poor
through the Ikhtiar
Financing Scheme
The Ikhtiar Financing Scheme is a
microfinance scheme introduced
by Amanah Ikhtiar Malaysia (AIM),
a non-governmental organisation
established in 1987 to help
alleviate poverty and strengthen
financial inclusion within the less
privileged amongst the society.
This Scheme focuses on reducing
poverty in Malaysia through the
disbursement of loans to poor
households, and help finance
income-generating activities.
Based largely on Bangladesh’s
Grameen Bank microfinance
scheme, the Ikhtiar pioneer
project involved 373 of the
poorest households that received
their welfare assistance. At the
end of the project, about 90% had
repaid the financing including the
principal amount.
Realising the potential of this
programme, the Ikhtiar Financing
Scheme provided the poor with
an avenue to learn new skills
and earn larger incomes through
a collateral and guarantor-free
lending system, and weekly
instalment payment plan that
comes with long-term schemes.
Working on a group model,
the Ikhtiar Financing Scheme
recorded a total of 80,968 groups
at 8,483 centres nationwide as at
end-2012. Members are required
to become a “Sahabat” (friend) of
AIM, and those eligible will have
to form a group of five where

they then develop a sense of
responsibility towards the group
and instil strong financial discipline;
which in turn, develops a good
repayment culture amongst them.
As at end-2012, a total of
2,394,990 loans to 332,059
individuals, amounting to just over
RM8.2 billion had been approved.
In terms of applicants, Kelantan
recorded the highest number
of “Sahabat AIM” at 49,565,
followed by Kedah at 43,022 and
Perak at 40,336; with a majority
of them involved in business and
agricultural activities. The loans
for this Scheme start from as low
as RM3,000 to those who earn
below the poverty income line.
True to its pledge, AIM through
its Ikhtiar Financing Scheme
has alleviated many livelihoods
across the nation. From the
recent nationwide survey involving
269,470 Sahabats, it is found
that a total of 253,759 or 94.7%
of the respondents have been
successfully lifted out of poverty.
Of these, 78,431 Sahabats now
earn monthly income of more
than RM3,500. This encouraging

revelation demonstrated quite an
impressive outcome especially
when
knowing
that
these
participants started with meagre
income, mostly illiterate and
clueless on what do to improve
their disposition.
AIM’s benevolent effort does
not stop there. In 2009, AIM
had taken a step further by
rising to the challenge to create
4,000 women entrepreneurs by
2012 under the flagship of the
National Key Result Area (NKRA).
Leveraging on the proven formula
of Ikhtiar Financing Scheme and
the pool of existing Sahabats, the
result exceeded its target with
4,300 new women entrepreneurs
created in 2012, hence a 107%
achievement.
The
initiative
continues in 2013 with the aim
to create another 1,000 women
entrepreneurs. As of July 2013,
455 new women entrepreneurs
have been created, resulting in
the total women entrepreneurs
created under NKRA amounting
to 4,755. Out of these, 80% have
formally registered their business
at least as an enterprise.
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Venture Capital
An increase from the previous year, the number of
registered venture capital corporations (VCCs) and
venture capital management corporations (VCMCs)
as at end 2012 stood at 59 and 53 respectively. Five
VCCs and two VCMCs were added to the list, while
two VCCs and one VCMC were deregistered due to
the expiry of fund’s charter and changes in company
direction. Out of the 112 registered VCCs and VCMCs,
100 are locally-owned, 10 are joint ventures and two
are foreign-owned. There are 124 venture capitalist
professionals with at least four years of experience
employed in the industry as at end-2012.
The total committed funds increased slightly (4.4%)
to RM5.698 billion as at end-2012, compared to
RM5.46 billion the previous year. Nevertheless,
total venture capital investments decreased during
the year by 23% to RM2.757 billion in 2012 from
RM3.586 billion in 2011. Investments made in 2012
stood at RM230 million, which was channelled into
47 investee companies (2011: RM253 million to
51 investee companies). Divestments meanwhile
increased by 61% to RM236 million with 52 investee
companies divested in 2012 (2011: RM146 million
with 46 companies). Similar to the previous year,
divestments were mainly through share redemptions
and trade sales.
The Government continued to be the main funder to
the VC industry, contributing 54.1% of total committed
Chart 6.4: Sources of Venture Capital Funds

VENTURE CAPITAL
FUNDS

funds to the VC industry, totalling approximately
RM3.081 billion as at end of 2012. In addition, local
and foreign companies remained supportive of the
industry by contributing 23.27% and 10.64% of the
total funds respectively. Other contributors which
include banks, insurance companies, pension and
provident funds, and local individuals have increased
their contribution collectively to 12.02% compared
with 10.26% in 2011 (refer to Chart 6.4).
Bulk of the VC funding went to investee companies
at early-stage up to pre-IPO stages. During the year,
42 investee companies received funding amounting
to RM217 million, which made up 94.4% of total
investments made. Meanwhile, investments into
companies at seed and start-up stages remained
low at 5.7% during the year, which was channelled
to only five companies in 2012 (2011: 6.61% to
six companies). In terms of sectoral breakdown,
investments in both the information technology
(IT) and communications as well as life sciences
decreased by 35.4% in 2012, while investments in
the manufacturing sector increased by 33.5% from
11.5%, mainly due to the follow-on investments
made from the previous year. A total of 21.6% of total
investments were also made in non-traditional sectors
including electricity and power generation, education
and construction sectors which are combined into the
‘others’ category (refer to Chart 6.5).
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Government Funds and Schemes in 2012
Over the years, close to 2.5 million SMEs have benefited from various of Government funds and schemes,
which are channelled through the appointed financial institutions as well as Ministries and Government
agencies. From a total of 114 funds made available by the Government in 2008, 79 funds were rationalised to
33 schemes by Economic Planning Unit (EPU) in 2009. This was to avoid overlapping and to enhance efficiency
in the implementation of the funds. As at end-December 2012, a sum of RM54.5 billion was approved from 65
funds that are still open for new application, with remaining funds estimated at RM7.4 billion.
Table 6.1: Performance of Government Funds and Schemes as at end-December 2012
Type of Funds

No. of Funds

Allocations

Applications Approved

RM Billion

No.

RM Billion

Disbursement Outstanding
RM Billion

RM Billion

Soft Loans
Grants
Guarantee Scheme
Equity
VC

35
14
2
2
12

25.01
3.38
1.00
0.39
1.29

2,333,167
75,705
5,842
147
114

49.33
3.26
0.29
0.77
0.89

42.77
2.68
0
0.59
0.68

15.31
0.16
0
0.39
0.02

Total

65

31.07

2,414,975

54.54

46.72

15.88

Source: SME Corporation Malaysia

and Dana Nelayan programmes which have
benefited both the agripreneurs and fishermen
communities by increasing their incomes. Under
the IAT programme, 150 entrepreneurs have
managed to increase their income to RM100,000
per year, while the Dana Nelayan has resulted
in 65 fishermen achieving a minimum monthly
income of RM3,000.

Among the funds implemented during the year
include:
•

•

The PNS Franchise Financing Scheme through
Perbadanan Nasional Berhad (PNS) under
the Ministry of Domestic Trade, Co-operatives
and Consumerism (MDTCC) had approved a
total of RM24.8 million to 272 SMEs resulting
in creation of 900 new jobs. The Scheme aims
to develop and promote Mid-Level Bumiputera
Entrepreneurs (MLBE) in the franchise business
through financial assistance for the purposes of
business expansion and new start-up of franchise
companies. Meanwhile, the PKS Pre- Franchise/
Franchisor Financing Scheme has assisted 14
companies and created 140 new jobs within the
franchise industry.
The TEKUN Financing under the Ministry of
Agriculture and Agro-based Industry (MOA)
which has issued a total of RM508.2 million
in financing for business expansion and other
support services to more than 35,900 SMEs,
compared to only 25,000 SMEs targeted earlier.
In addition, MOA also approved RM2.2 million
and RM3 million respectively under the IAT

•

The Bumiputera Enterprise Enhancement
Programme (BEEP) undertaken by the Ministry
of International Trade and Industry (MITI) through
SME Corp. Malaysia has approved RM9.5 million
financing to 115 SMEs, of which close to 57%
saw an increase in their quarterly sales. Small and
Medium Enterprise Development Bank Berhad
(SME Bank) meanwhile, disbursed RM452.10
million in loans benefiting 586 entrepreneurs
through the Dana Pinjaman PKS.

•

The Rural Economy Funding Scheme (SPED)
through the Ministry of Rural & Regional
Development (MRRD) in collaboration with
the Bank Kerjasama Rakyat Malaysia Berhad,
approved loans valued at RM30.7 million for 336
rural entrepreneurs to venture into businesses in
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the manufacturing, agriculture and services sectors
including the countryside tourism activities.
•

The various PROSPER schemes under the
Perbadanan Usahawan Nasional Berhad (PUNB)
have progressively developed and increase
Bumiputera entrepreneurs’ perticipation in the
retail and distributing trade sector. For instance,
PROSPER Pemborong which aims to increase
the participation of Bumiputera entrepreneurs in the
wholesale sector or big-scale retailing has approved
a total of RM74.2 million to 32 wholesalers
during the year, of which 44% have outstanding
performance. In addition, PROSPER TERAS
scheme with the objective to lift the standards of
Bumiputera retailers has approved 159 applications
amounting to RM31 million. More than 70% of the
entrepreneurs have performed above average.
The PROSPER Runcit scheme meanwhile, has
approved 193 new Bumiputera entrepreneurs in
the retail and distributive trade sector with a total
financing of RM43.29 million.
Table 6.2: Special Funds and Guarantee Scheme for SMEs administered by BNM
(as at end-December 2012)
Type of Funds/Scheme

Allocations

Approvals

Disbursements

Loans
Outstanding

Utilisation
Rate

RM Million

RM Million

RM Million

RM Million

%

Fund For Food
New Entrepreneurs Fund 2
Fund for Small and Medium Industries 2
Micro Enterprise Fund
Bumiputera Entrepreneurs Project Fund
– Islamic

300.0
2,550.0
6,300.0
200.0
300.0

1,741.4
4,382.5
15,919.5
258.8
294.2

1,707.8
4,002.8
15,065.2
249.2
163.9

54.8
1,132.5
4,935.8
163.5
36.8

89.2
80.9
96.9
90.6
68.9

Total

9,650.0

22,596.4

21,188.9

6,323.4

92.2

*All funds are revolving except Bumiputera Entrepreneurs Project Fund – Islamic
Source: Bank Negara Malaysia

•

As at end-2012, BNM funds had assisted more than 54,000 SMEs with total financing approved amounting
RM22.6 billion and further increased to RM23.4 billion benefiting more than 56,000 SMEs as at endJune 2013. In the first half of 2013, a total of 2,091 SMEs benefited from a total of RM0.8 billion funds,
whereby RM0.5 billion was extended via the Fund for Small and Medium Industries 2 (FSMI2) to 567
SMEs. Meanwhile, RM137.3 million funds were channelled through the New Entrepreneur Fund 2 (NEF2)
and the Bumiputera Entrepreneurs Project Fund – Islamic (BEPF-i) to benefit 264 Bumiputera SMEs. The
Micro Enterprise Fund (MEF), a fund dedicated to enhance access to financing for microenterprises with
viable businesses approved 814 accounts amounting to RM19.5 million.
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Small Debt Resolution Scheme
Since May 2003, the Small Debt Resolution Scheme
(SRDS) has been implemented to provide assistance
to financially distressed but viable SMEs which are
saddled by impaired financing. SDRS assists SMEs
by providing independent assessment with a view to
restructure or reschedule existing financing that could
help improve business cash flow and provide SMEs
with sufficient time for their businesses to recover.
At the end of 2012, a total of 820 applications (73%)
were approved for rescheduling or restructuring,
involving RM819 million (2011: 768 applications
totalling RM739 million). As at end-June 2013, the
number has increased further to 849 applications
approved valued at RM890.3 million. FIs also play
an important part in restructuring and rescheduling
financing facilities of SMEs outside the SDRS with
358 cases totalling RM0.4 billion approved in the first
half of 2013.

Reaching Out to Local Communities
through MobileLINK
In line with its financial inclusion agenda, BNM
launched MobileLINK at the end of 2011 to intensify
its efforts in reaching out to local communities living
in suburban areas across Malaysia. Since then, the
MobileLINK coach and counters benefited almost
20,000 individuals from local communities in 65
mukims from 46 districts nationwide through services
provided including advisory on banking, insurance
and takaful; SME financing related matters; and
information on personal credit through Central Credit
Reference Information System (CCRIS). MobileLINK
also serves as a platform to enhance the knowledge
and capacity of local communities by educating
and creating awareness on basic financial products,
financial management, availability of funds for SMEs
and alerts on financial scams.
Credit counselling services are also provided to local
communities by Agensi Kaunseling dan Pengurusan
Kredit (AKPK), as well as basic financial services by
Malayan Banking Berhad, Public Bank Berhad, Agro
Bank, Bank Simpanan Nasional and Bank Muamalat
Malaysia Berhad. The average take up rate for
MobileLINK stood at 19% for financial services with
a total transaction value of RM7.2 million, indicating
good response from participants. Participating FIs
were also able to identify and provide agent banking
and ATM facilities to remote areas including Tenggaroh
2, Kahang Barat and Ulu Denga, all of which are
in the Johor state through the initiative. In 2012,
MobileLINK and the Regional Offices Department
have successfully resolved 87.1% out of 433 cases
related to SMEs, out of which 54.5% were resolved in
favour of SMEs.
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Financial Advisory Services and Outreach
SMEs can seek for financial advisory and information regarding
programmes and schemes offered by both the Government and the
private sector via a number of channels. These include the BNM Laman
Informasi Nasihat dan Khidmat (BNMLINK), the One-Referral Centre at
SME Corporation Malaysia, Association of Banks in Malaysia (ABM),
Ministries and agencies channelling funds, as well as commercial banks
and DFIs.
Through BNM, SMEs and microenterprises are able to benefit from a
number of schemes and services including Special Funds, Pembiayaan
Mikro and Green Technology Financing Scheme, and participate in
various briefings and seminar.
For advisory:
BNMLINK
Tel: 1300 88 5465
Fax: 03-2174 1515
E-mail: bnmtelelink@bnm.gov.my

For information:
bankinginfo.portal
www.bankinginfo.my

Meanwhile, SMEs can also approach the One-Referral Centre at the SME
Corp Malaysia headquarters and its state offices nationwide for advisory
and assistance. Business development services and consultancy on
the various government funds and SME programmes are provided by
trained business coaches and counsellors.
For advisory:
For information:
One-Referral Centre
www.smecorp.gov.my or
SME Corporation Malaysia
www.smeinfo.com.my
Tel: 1300 30 6000 (Toll-free line)
Fax: 03-2775 6000			
E-mail: info@smecorp.gov.my
CGC also conducts advisory and consultancy activities, providing
relevant information on how to start a business, the importance of cashflow management and good credit practices.
For advisory:
For information:
Client Service Centre
www.iguarantee.com.my
Tel: 03-7880 0088
Fax: 03-7803 0077			
E-mail: csc@cgc.com.my
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SME Financing in 2013
In 2013, a total of RM9.2 billion has been allocated by
the Government through its Ministries and agencies to
implement 52 programmes with the aim to enhance
access to financing by SMEs. These programmes are
expected to benefit 337,385 SMEs nationwide, and
include various forms of financing such as grants,
soft loans for working capital, credit guarantee,
venture capital funds to cater for SMEs’ needs at
various stages of their business cycle. Among the
programmes being implemented include:
•

The Creative Industry Development Fund
(CIDF-SKMM) by the Ministry of Communications
and Multimedia Malaysia (KKMM) through the
Malaysian Communications and Multimedia
Commission (MCMC). A total of RM30 million has
been allocated under this programme, targeting
to attract 100 applicants and creating 500 jobs.
Meanwhile, the Get Malaysian Business Online
(GMBO) with an allocation of RM50 million is
expected to assist 50,000 small entrepreneurs,
particularly women, to promote their business
online.

•

The Transformasi Kedai Runcit (TUKAR)
programme under MDTCC will continue in 2013,
whereby 500 companies are expected to benefit
through a 30% increase in their sales after 3
months of joining the programme. Meanwhile, the
Ministry through PNS, will continue to undertake
the PNS Franchise Financing Scheme, targeting
at 200 companies and creation of 400 new jobs.
The Business in Transformation Programme is
also expected to result in the creation of 320 new
jobs through 160 companies assisted.

•

Tabung Pembangunan Usahaniaga Peladang
(TPUP) implemented by MOA through Lembaga
Pertubuhan Peladang (LPP) which aims to
improve farmers’ net income to more than
RM4,000 per month, is expected to benefit 200
SMEs by increasing annual sales by at least 10%.

Meanwhile, the private sector comprising the banks
and development financial institutions are implementing
8 programmes valued at RM8.5 billion which are
expected to benefit more than 10,000 SMEs.

Financing for New Growth Areas including Green Technology and
Innovative Industries
The importance of SMEs participating in the new
growth areas and innovative industries in driving the
country towards achieving a high income economy is
emphasised in the SME Masterplan. Many initiatives
by BNM, ABM together with the relevant Ministries and
agencies to facilitate this segment to obtain access
to financing. Significant strides include streamlining
and enhancing the loan application processes
and procedures for SMEs in the green technology
industry. Moving forward, more focus is placed on
enhancing the capability of supporting infrastructure
and institutional arrangements to meet the needs of
SMEs in these sectors.
Further visibility among banking institutions for green
technology financing opportunities was promoted
through the Green Technology Financing Bankers’

Conference, jointly organised by Institute of Bankers
Malaysia (IBBM) and BNM in October 2012. Banking
institutions committed during the Conference to
implement several measures to further enhance
access to financing for green technology ventures.
These include:
•

Increasing investments in human capital
development programmes to build expertise
among bankers and develop higher education
courses to develop a pool of experts in green
technology financing;

•

Improving the quality of data on green technology
financing performance reported to BNM, which
will help track the involvement of financial
institutions in green technology financing; and
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Programmes by the industry
to raise awareness on the
importance of green technology
solutions among businesses and
the general public.

Access to financing for green
technology initiatives continued to
improve. By the end of 2012, 78
companies successfully secured
funding amounting to RM1.1 billion
though the Green Technology
Financing Scheme (GTFS), almost
double from RM0.6 billion as at
end-2011. The RM1.5 billion funds
allocated by the Government in
2010 has been further boosted
by an additional RM2 billion under
the Budget 2013. This will be
complemented by the planned rollout in 2013 of specialised training
programmes on credit assessments
for green technology financing
projects by IBBM, in collaboration
with BNM and the Malaysian Green
Technology Corporation. The main
aim of these programmes is to
increase familiarity and relevant
expertise within financial institutions
to accurately identify, measure and
manage the risks associated with
green technology projects, which
has been a key impediment to
greater access to financing for green
technology initiatives.
Going forward, the development and
sustainability of a vibrant and dynamic
green technology and clean energy
ecosystem extends beyond financing
initiatives and necessitates a holistic
strategy by the Government and
other key stakeholders. This includes,
for example, the realignment of fossil
fuel subsidies to support a more rapid
transition towards green technology
by strengthening incentives for higher
private sector investment in green
technology.

Recognising the importance of support for SMEs in the new growth
areas, BNM has collaborated with SME Corporation Malaysia,
Multimedia Development Corporation and Malaysian Biotechnology
Corporation and the associations for the financial institutions to
facilitate access to financing to these sectors. Since 2011 to-date,
business facilitation and matching sessions have been conducted for
39 SME companies obtained 1-InnoCERT, Green LED, MSC status
as well as IT and biotechnology SME companies. Out of these, a
total of 15 SMEs had secured a total of RM45.4 million financing.
Several other initiatives have been taken in collaboration with the
Government agencies to enhance the capability of finance providers
and to bridge the gap of understanding for these new growth sectors.
The following programmes have been conducted with the objective
to converge the real sector and financial sector to understand the
financial needs and expectation of the new growth sectors:
•

Awareness on 1-InnoCERT certification by SME Corporation
Malaysia.

•

Technical briefing by Multimedia Development Corporation and
Malaysian Biotechnology Corporation.
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Pioneering
the SME
LED
Market

A

lthough it has just commenced
research and development
(R&D) operations in 2012 and
only began engaging with
customers in early 2013, Millennium
Substrates Sdn. Bhd. (MS) is already
creating waves within the industry. The
company has the potential to grow, to
become one of the pioneering SMEs
in the LED industry. MS is a thermal
management specialist supplying
thermal substrates for LED packaging
and assembly.
“LED substrate manufacture is one of
the four missing links in the Malaysian
LED cluster. This means that domestic
suppliers or producers of substrate
supplies are virtually non-existent. As
such, Malaysia imports about 95%

of LED substrates, which invariably
increases the local production costs.
We saw the opportunity to fill in the
gap, thus MS was established,” says
Mr. R. Remakantan Ramachandran,
Chief Executive Officer of MS.
MS through its own R&D activity
successfully developed a Thick Film
Electronic Substrate suited for the
LED industry. This is a first-of-its-kind
technology in the world, and has been
tested with two of the top five LED
players in the market. This substrate
is made from aluminium, a readily
available base material that is thermally
efficient and low in cost. In doing so,
MS has positioned itself as Malaysia’s
first reliable local supplier offering
substrate supply at a significantly

competitive pricing. Given that no other
company or individual in the world had
successfully mass-produced thermal
substrates using this technology, there
was no benchmark for MS to compare
itself. MS seized the opportunity to
become the pioneer in this niche
market, and has pushed the envelope
by adopting best practices used in the
Solar Cell industry in mass-scaling its
technology.
This achievement would not have been
made possible without the visioning
and sufficient funding, according to
Mr. Remakantan. In fact, this was their
main challenge as they were setting up
the company.
“MS is funded by a private ‘angel’
investor who believes in the
company’s potential, and seeks to
commercialise the outcome of our
technological research and turn it into
a mass-production process. Yet, even
with the assistance given, our team
still needs to ensure overheads stay
low by leveraging on the goodwill of
other industry players and suppliers,
and keeping our equipment and
staffing down to the essential,”
Mr. Remakantan explains.
Besides the private funding, MS
managed to secure a Pioneer Status
Incentive, as well as R&D and Training
grants from the Malaysian Investment
Development Authority (MIDA) in the

SUCCESS STORIES

first quarter of 2012. The Government
facilitation greatly helped in reducing
the company’s burden of project
financing. In addition, MS also received
practical networking and business
access support from Malaysia’s
Northern Corridor Implementation
Authority (NCIA), MIDA and SME Corp.
Malaysia. Through these agencies, MS
was introduced to potential customers
and was included in the Solid State
Lighting Cluster meetings every
quarter, which helped in increasing
their brand presence and visibility.
Speaking on how SMEs can thrive
despite their specific constraints,
Mr. Remakantan says, “To develop
a successful company, I believe that
there are certain challenges that a
company has to endure. Like MS,
SMEs are faced with limited resources
in the areas of financing, human
resource, and sometimes, even
technology. Nevertheless, the key
is to manage these finite resources
effectively to achieve maximum
results. SMEs would also need to
be focused on meeting the specific
demands in their chosen industry”. The
Government too assumes an important
role in helping SMEs like MS to grow.
Many SMEs have great solutions, but
lack the ability to effectively position

themselves in the market, whether
locally or internationally. Partnerships
between MNCs and local SMEs
should be encouraged to enhance
market access, as well as to raise the
quality and competitive levels among
SMEs.
Currently, apart from working towards
commercialising
its
Thick
Film
Electronic Substrate technology, MS
plans to evolve into becoming a thermal
materials and solutions provider –
adopting hybrid solutions that can

MS seized the
opportunity to
become the pioneer
in this niche market,
and has pushed
the envelope by
adopting best
practices used in the
Solar Cell industry
in mass-scaling its
technology
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be mixed and matched according to
customer requirements. With that in
the pipeline, Mr. Remakantan expects
that there will be more challenges
coming their way. Factors such as
the impending weakness in the global
economy and increasing cost of raw
materials are predicted to impact the
rate of growth and profit levels of the
company.
He
remarks,
“For
MS,
the
commoditisation of LED products
is forcing a downward pressure on
prices. The scenario of how prices
have declined in the Solar Cell industry
in 2011 is happening in the LED
industry today. The challenge for us
then, is to continue to find innovative
ways to lower the costs, while looking
out for opportunities in niche highmargin markets”.
“However,
overcoming
these
challenges will provide us with new
opportunities. We know that we are
in possession of a technology that will
be well-received in the market. So, in
order for us to experience continual
growth, we would need to employ selfdiscipline, consistency and persistence
until we attain our breakthrough. It
is only then that we can truly say we
have made it”.
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Making a Mark
in Innovative
Rubber
Compounds

F

or those who have driven at
night in the United Kingdom
(UK), they may have noticed
that the car lights were reflected
by tiny little objects in the middle of the
road.
Those objects, which are reflective
safety devices used in road markings,
are known as the ‘cat’s eye’. They
are proudly produced by a Malaysian
company, Beard Juggling (M) Sdn.
Bhd. According to Managing Director
and founder En. Mohamad Sulong,
who began the business in a small
shop lot in Shah Alam with his sister-

in-law in 2004, the company has
been selling ‘cat’s eye’ to the UK
since the inception of the business.
En. Mohamad believes that his
product made a mark in the UK for two
main reasons, competitive pricing and
innovative green rubber compounding,
due to his long years of experience in
research and development (R&D).
As a result of his focus in this area,
En. Mohamad is not only able to make
the ‘cat’s eye’, but also other technical
rubber products such as rubber sheet
dampers, rubber mountings, rubber
to metal bonding and other rubber
composites.

“I love rubber. I have devoted almost
40 years of my life to this substance.
I am very proud of the fact that
Malaysia is one of the few countries
in the world where natural rubber is a
home grown commodity and industry,”
says En. Mohamad, who holds a
Master’s degree in Rubber Engineering
from London University.
Working for 18 years in Europe after
graduation (the UK branch of what
used to be the Rubber Research
Institute of Malaysia was among his
former employers) gave him a chance
to learn the various aspects of the

industry such as product development, design of products
and moulds, as well as recycling of rubber/ polymeric and
non-schedule wastes.
Understanding that innovation is a key aspect of his business,
En. Mohamad is often in his laboratory looking for ways to
improve on his products. “I will never stop researching as it is
a key success factor for us,” he says, as he recounts how he
began with two employees and one injection machine back
then.
Today, Beard Juggling has over 30 employees and the shop
lot has grown into a factory with 20 machines of various
types, some of which are in the laboratory dedicated to his
research needs on the first floor next to his office.
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Understanding
that innovation
is a key aspect
of his business,
En. Mohamad
is often in his
laboratory
looking for ways
to improve on his
products
Over the years, as his business grew,
En. Mohamad made sure that he
spent time on research so that he
could stay ahead of his competitors.
En. Mohamad believes that he has
balanced the operational, commercial
and research needs sufficiently well.
He saw the growing need for R&D
especially when the price of rubber
began to increase a few years ago,
and has since made steady progress
in the area of recycled rubber. Given
that natural rubber is generally
vulcanised (a process which changes
the chemical structure of natural
rubber) to increase elasticity for most
uses, it is often considered difficult
to recycle safely due to challenges
posed in the de-vulcanising process.
En. Mohamad’s research, however,
helped him find a way to recycle scrap
rubber into a form of value-added
rubber compound that can be used in
almost the same way as virgin natural
rubber.
“As a result, we are now able to
provide a new specialised material for
rubber products from scrap rubber at
a competitive price to our customers
without compromising on quality. This
way, they can fulfil the market needs
without changing their prices,” he says.

En. Mohamad also practices what
he preaches. He has come to an
agreement with his British buyers that
there will be no increase in the prices
of ‘cat’s eye’ for the next 5 years.
In addition to this, they have also
confirmed that the quality of the ‘cat’s
eye’ has not differed in any way with
the use of the new compound.
With its rubber compound, Beard
Juggling is now making inroads into
mainland Europe, Scandinavia and
the People’s Republic of China (PRC).
In addition to this, En. Mohamad is
also growing his domestic market with
the interest expressed by many local
companies in the rubber compound.
En. Mohamad is of the view that the
discovery of the new compound has
raised the potential in the industry. He
is now looking forward to partnering
with genuine parties to further enhance
the market potential of his product. He
has already begun working with some
partners on the production of rollers,
solid tyres and industrial rubber parts;
and has been receiving continuous
positive feedback. It is indeed an
achievement for the company to have
grown rapidly in less than 10 years to
boasts an asset size worth RM100
million. This does not take into account

the potential orders in the pipeline over
the next several years.
The road to success has not been easy,
but En. Mohamad is very proud of the
fact that the business he has built has
not been dependant on any external
financing or grants. “I started Beard
Juggling with a capital of RM500,000
from my own savings. I was fortunate
that with some prudent investments, I
was able to channel the funds into the
business,” he says.
“Success can only come when one
has the knowledge, exposure and the
belief to succeed in the business one
is in,” he says, pointing out that one
also needs to respect commitments.
“When I tell my customer three days,
I make sure I deliver in three days,” he
adds.
Given the positive attitude and strong
innovation culture that he has built over
the years, it is no surprise that Beard
Juggling is now at the forefront of the
rubber recycling industry in Malaysia.
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An Eye for Excellence

I

f anyone wants to see and
experience
what
professional
customer service can do to improve
their vision and towards a certain
extent, their lifestyle, they only need
to visit any of the outlets under the
Eyecon Optometry Network.
Eyecon Optometry Network (Eyecon) is
a chain of optical centres found in most
major cities and towns throughout the
country. Its fast growth in recent years
can be attributed by the exceptional
services rendered to its customers
the moment they walk into one of the
centres. They would be welcomed
by the immaculate reception, where
an experienced and professionallyqualified optometrist would be at their
service to answer any questions. “Our
operations began in 1994. Eyecon is
the first optical centre in Malaysia to
offer customisation, innovative products
and comprehensive eye care services
all under one roof,” says Mr. Murphy
Chan Hian Kee, CEO of Eyecon Group.
Mr. Chan believes that focus on
professionalism in all the 14 optometry
centres that the network operates
nationwide has been the key
differentiating factor that has led to
Eyecon’s success to date, including
being ranked number one in SME
Corp. Malaysia’s Enterprise 50 (E50)
Award last year.
“It is through our professional service
that has enabled us to build a long
relationship with our customers. It
allows us to earn our customers’
trust and build their confidence in us,”
Mr. Chan explains. “And this has
enabled us not just to expand our
customer base, but also to retain them”.
“Repeat customers are the key for
Eyecon’s success”. This is indeed true
when Mr. Chan reveals that more than

60-70% of their revenue is generated
from returning customers. “We have
an obligation to our customers that we
provide them with proper eye care, and
that is why we have the highest ratio of
professionally-qualified optometrists
per outlet in Malaysia,” he adds.
Starting Eyecon with his savings and
some financial support from his family,
Mr. Chan spent his early years building
the infrastructure needed for Eyecon
to grow. This included the team of
people, systems, and ensuring good
management of operations so that
cash flow never became a problem.
“Still, one of the challenges we had
to face back then was the changing
of mindset, not only internally, but
also externally,” he says, in which ISO
9001:2008 and strategic partnerships
with industrial partners were of great
help. Once the ISO standards were
implemented, it became easier to train
the outlet partners and employees
toward the customer-centric focus.
One way the results have shown is

through the franchise system that
Mr. Chan has developed for the
business. The company’s growth has
been enhanced by it, and expansion
has been made much easier because
of the interest in the Eyecon brand.
“We have built a brand on customer
care – our emphasis of having fullyqualified optometrists in our practice,
supported by proper visual equipment
for comprehensive eye care is for
the customer’s best experience. It
therefore naturally follows that we
insist on specialised training for our
franchisees to ensure the quality of our
brand,” Mr. Chan says.
The specialised training has attracted
numerous fresh optometry graduates
to join him and Mr. Chan develops
unique programmes to cater to their
needs. These programmes provide
options for graduates to specialise in
a specific area that they are interested
in – such as in contact lenses, being a
management trainee or opening their
own Eyecon outlet.
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“Our training is hands-on and based on
our own experience. The investment
in each store is dependent on the
size and location of the outlet, and
the Government has provided many
assistant programmes to facilitate our
Eyecon entrepreneurs,” he says, to
explain the decision by some of his
new younger partners.
The need for proper training is also a
reason why Mr. Chan is fully supportive
of the Government’s intent to streamline
the optical industry. He opined that
better regulation in the industry and an
adherence to standards will ensure the
interests of the Malaysian public are
well-protected.
At the same time, Mr. Chan says that the Government needs
to do more, as SMEs form the backbone of our country and
contribute significantly to our economy. Special funding with
good rates should be made available, as some may have
difficulty in obtaining loans from banks.

Mr. Chan believes that focus
on professionalism in all the
14 optometry centres that the
network operates nationwide
has been the key differentiating
factor that has led to Eyecon’s
success to date, including being
ranked number one in SME
Corp. Malaysia’s Enterprise 50
(E50) Award last year
He notes that although changes in
global economic surroundings and
crisis of any kind will have an impact
on customer spending, people who
have problems with their eyes will
still visit opticians for consultation
and advice, making such businesses
almost recession-proof. In spite of
this ‘essential’ nature, he adds that
there are no shortcuts for SMEs to
achieve success and he believes in the
importance of differentiation strategy.
“We have been fortunate to embrace
good customer relationships in our
business, which in-turn, have been
valuable to our growth,” Mr. Chan
concluded.
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D

etermination, above all, was what
brought En. Hassan bin Salleh to
where he is now, a manager of his own
business. This trait is even reflected in
his company name, Bonek Enterprise meaning
‘determined together’ in Javanese.
Although En. Hassan had been earning a steady
income in his previous employment with the
Prison Department of Malaysia (since 1982), he
always wanted to build a business of his own and
decided to venture into the pineapple industry.
This was something En. Hassan believed could
supplement his income and yield good returns in
the future. Hence, in 2001, he quit his full-time
job, formed a company and started a pineapplegrowing business. From that point on, En. Hassan
never looked back and took each challenge in his
stride.

Sheer Grit and
Determination for
Pineapples

Starting out was not easy. Finding a suitable
piece of land for his venture took him almost one
year. He had to acquire land of an adequate size
in an ideal location. Next, En. Hassan discovered
that he did not have sufficient seed money to get
the ball rolling on his venture.
“I’m a little embarrassed to admit that I had to
refinance my car for a sum of RM28,000, and
again for RM16,000 to add on to the business
capital when I was starting up,” En. Hassan recalls.
Subsequently, he managed to obtain some
assistance from Government agencies to fund
and later expand his operations. Besides receiving
subsidies and professional marketing advice
from the Federal Agricultural Marketing Authority
(FAMA), En. Hassan also received financing from
the Malaysian Pineapple Industry Board and the
Department of Agriculture which he utilised to
set up a drainage system and build proper roads
leading to his plantation.

Recounting his more recent challenges, En. Hassan says the
increase in fuel prices has undoubtedly impacted his profits, as
the market price for pineapples has largely remained unchanged.
Other difficulties include insufficient land area for expansion and
the red tapes in hiring workers. In addition, given that En. Hassan
is relatively new to the field, he finds that landowners generally lack
trust in his ability as a pineapple-grower. He also encountered a few
instances where people had tried to take advantage of him. However,
En. Hassan is not one to allow such obstacles to weigh him down.

Just as things were starting to look good,
En. Hassan faced a big challenge when his
plantation was hit by severe floods in 2006 and
2007, where his entire crop was destroyed.

Confidently En. Hassan is quick to say that the positives far outweigh
the negatives. The political and economic climate in Malaysia is
stable and this has helped his business to flourish. The demand for
pineapples has been steadily growing the past few years, so much
so that he is unable to keep up with the demand at times, due to the
lack of land.

“For two years in a row, I sustained significant
losses brought on by the floods. Thankfully, with
two loans from Agro Bank, I managed to recoup
my losses and rebuild the basic facilities at the
plantation,” he says.

Certainly, the success that Bonek Enterprise enjoys today has been
brought on by a number of factors. Much of it is a result of the
continuous and strong support given by the Government through its
Ministries and agencies in the form of advisory services and financial
assistance. For example, Bonek Enterprise has recently received
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additional incentives to finance its
operation amounting to RM400,000
through the MD2 Pineapple Planting
programme, and a further RM100,000
from another special fund.
Meanwhile, FAMA and Agro Bank
have been instrumental in contributing
to the success of Bonek Enterprise by
promoting and marketing En. Hassan’s
produce within the country, around
the region, and even as far as the
Middle East. As a result, En. Hassan’s
plantation has received business visits
from foreign companies in Chinese
Taipei and Japan.
In addition to all that, En. Hassan says
it boils down to sheer hard work and of
course, the determination to succeed.
One must be able to make good of
financial and advisory support that has
been given and rise to the occasion.
Moving forward, En. Hassan has big
plans in the pipeline to further develop
his pineapple-growing business. He
wants to take over areas of unused
land in an effort to expand his pineapple
plantation and to diversify his business
to downstream products. He is also
planning to expand into the production
of chips, fertilisers and animal foodstuff
that are made from pineapples.
For entrepreneurs who are keen to
venture into this business, En. Hassan
promptly offers sound advice, “First,
you would need to know what you

are getting into. Do your research
and understand the nature of the soil
and its interaction with the weather
and environment. Always obtain
professional advice from those who
are knowledgeable and experienced in
the field.
Lastly, pursue your dream with all
your might. Giving up is never an

Giving up is never an
option. Remember, it is
only when you face up
to the challenges and
find ways to overcome
them that you will attain
success and enjoy the
fruits of your labour

option. Remember, it is only when
you face up to the challenges and
find ways to overcome them that you
will attain success and enjoy the fruits
of your labour.” This, he reiterates, is
determination. And it comes as no
surprise that En. Hassan has shaped
Bonek Enterprise to be a company
built on the foundation of sheer grit
and determination.
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Building a Successful Business
from the Substance of Life
“Due to this, not only do we need to
ensure our manufacturing practices
are constantly reviewed, we also have
to go through our business model all
the time to ensure that we are costeffective in our operations,” he adds.

N

ot many people are aware
that osmosis drinking water
goes through 17 stages of
purification before being
delivered to retail outlets. This is
the fact in the case of K2 Reverse
Osmosis Drinking water and all
other products manufactured by
Life Water Industries Sdn. Bhd. (Life
Water). Their carbonated drinks,
fruit flavoured drinks, and ice sticks
are carefully processed to the best
possible standards, so as to ensure
full compliance with food safety
regulations regionally.
“We started in 2002 with the initial idea
that every individual deserves pure
clean drinking water, and ever since
then, we have never stopped investing
into research and development (R&D),
particularly in our manufacturing
technology, in fact, it is our mission”,
says Mr. Liaw Hen Kong, the founder
who began Life Water in Sandakan
together with Mr. Chin Lee Ling,
Mr.
Tan
Hwong
Kuen
and
Mr. Lim Young Piau in April of that year.

It is clear to see how this continuous
improvement mind-set has done
well for Life Water in more ways than
one. Life Water is now recognised as
being a pioneer in practicing ethical,
sustainable and environmentallyfriendly manufacturing processes in
the drinking water industry, and it has
recently launched a subsidiary called
Green Borneo, based in Kota Kinabalu.
According to Mr. Liaw, the main
reason of focusing on R&D was to
keep the retail price low, in line with
their company’s motto ‘Make Quality
Beverages Affordable for Everyone’.
He believes that the success they
have achieved, including winning the
2010/2011 Sabah Industry Excellence
Award and the 2012 Excellence
Brand 11th Asia Pacific International
Entrepreneur
Excellence
Award,
comes from their focus on customer
and quality.
“When we began, we already knew
that we wanted a locally-produced,
customer-oriented product that would
be competitively-priced. To ensure
this was possible, we knew we had to
practice continuous improvement from
the very beginning,” says Mr. Liaw.
Every aspect in the business operations
is subject to scrutiny. The changes
in oil prices and currencies affect Life
Water, because of the usage of resin
(in their raw materials for their bottles),
transportation and export costs.

This recognition has led to many
visitors, mostly from schools and
members of the public to their
production plants. Life Water gladly
hosts these visits, as they hope to
help improve the understanding of
the water production process and
the importance of pure water for the
human body amongst their visitors.
In turn, these visitors have also been
ambassadors for Life Water.
“Going green has indeed been very
good for us, as embracing these new
technologies have helped us outgrow
our initial market,” says Mr. Liaw. He
adds that the successes from these
initiatives have motivated them to
expand further into the international
market.
Mr. Liaw is appreciative of the
assistance he has received to date from
the Government. When they began the
company, the soft loan received from
the Malaysian Industrial Development
Finance Berhad (MIDF) proved useful
in reducing the amount they owed
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commercial banks. In addition, Mr. Liaw is also grateful for
the assistance they received from various Ministries such as
the Ministry of Health (MOH) and the Ministry of International
Trade and Industry (MITI), as well as Government agencies
including SME Corp. Malaysia, Malaysia External Trade
Development Corporation (MATRADE), Malaysian Industrial
Development Authority (MIDA) and Department of Islamic
Development Malaysia (JAKIM), whom had all given Life
Water valuable advice and support.
“Some of the challenges we faced at the beginning included
raising capital, getting the right infrastructure in place, and
equipping ourselves with the relevant knowledge i.e. related
to health and religious standards. All these agencies were
very helpful to us back then,” he says. “Everyone can
succeed in the beverage business, provided that they are
willing to work hard, have clear core values and purpose, and
have the right skills. To be able to effectively leverage on the
support of the Government
and the market in building
a brand, one need to have
the right competencies in
marketing,
management,
accounting, production and
human resources,” adds
Mr. Liaw.
In his view, the food and
beverage industry has been
growing steadily over the
past 20 years, and there is
room for more players in the
market. He would be the
right person to say so, as
Life Water already has three
branches in Lahad Datu, Kota
Kinabalu and Tawau, making

To be able to effectively
leverage on the support
of the Government
and the market in
building a brand,
one need to have the
right competencies in
marketing, management,
accounting, production
and human resources
them the largest local company in
terms of market share in Sabah.
In fact, his team does not see this as an
achievement, but rather as a milestone
in their journey, as they have begun
to re-align their direction towards the
international market now. Mr. Liaw is
confident they will be able to achieve
success in this endeavour as well; as
the team at Life Water continues to find
ways to minimise business expenses
while maximising their production
capacity and enhancing their sales.
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From
R&D to a
Downstream
Oil Palm
Player

I

n just six years, JQ Biotech Sdn.
Bhd. (JQ Biotech) has diversified
from operating solely as a research
company in the oil palm industry to
become one that provides laboratory
and advisory services, to manufacturing
bio-based products using its own
technology for oil palm plantations.
The
Miri-based
company
was
founded in 2004, where the bulk of
its efforts were initially devoted to
Research and Development (R&D)
on providing solutions for sustainable
management for oil palm plantations
on peat soil. A few years later, the
R&D team at JQ Biotech successfully
developed their own technology
in producing bio-based products
through the utilisation of locallyisolated beneficial microorganisms
such as N-fixer, as well as P and
K solubilisers and decomposers.
Subsequently, in 2010, JQ Biotech
established its own manufacturing
plant in Bintulu, Sarawak, where its
bio-based products are manufactured
and custom-made for their customers
using the proprietary technology.
In 2012, JQ Biotech’s revenue surged
by 40% to hit RM14 million, which

was RM4 million more than what they
made the previous year. This was
quite an achievement, considering
the initial set-up of the company was
solely funded by the pooling together
of resources from among its Board
of Directors. Its Managing Director,
Dato’ Sri Law Kiu Kiong attributes
the success largely to the company’s
philosophy of ‘Customer Success is
Our Success’.
“Stemming from our company
philosophy, we abide by four business
practices, or 4Gs as we call them,
which guide the way we operate. These
include Good Agricultural Practice
(GAP) where we provide advice on
sustainable agriculture practices to our
customers; Good Laboratory Practice
(GLP) in conducting scientificallyproven nutrient management to
our customers’ estates; Good
Manufacturing Practice (GMP) in
maintaining the quality of our products
to the highest standards; and Good
Service Practice (GSP) which ensures
our support level to our customers
is always maintained. This, for us, is
the winning formula in transforming
JQ Biotech into what it has become
today,” explained Dato’ Sri Law.

Apart from the in-house stratagems,
JQ Biotech’s growth was also
contributed in part by several SME
development programmes availed by
the Government. For example, the
company participated in the Bionexus
programme implemented by the
Malaysian Biotechnology Corporation
Sdn. Bhd. (BiotechCorp), which
certified the company as a ‘Bionexus
company’. This awarded JQ Biotech
with tax-free benefits over a period
of five years. The company was also
given an ‘AAA’ rating through the
1-InnoCERT programme in 2012
by SME Corp. Malaysia and SIRIM
Berhad, further increasing its brand
presence and visibility in the market.
However, in its efforts to expand
even further, the company does face
its own set of challenges. As biobased products are relatively new
in the Malaysian oil palm industry,
the awareness of the efficacy and
sustainability of bio-based products
in the market is also fairly low. In
addition, the threat of counterfeit
products has further aggravated the
situation. Nonetheless, Dato’ Sri Law
is confident that adherence to the
company’s 4Gs stratagems will greatly
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help in overcoming these challenges.
Furthermore, the 4Gs is also believed
to be a key element JQ Biotech to
becoming a significant regional player
in the industry within the next 10
years. “We are now looking to expand
our market regionally, especially in
countries like Indonesia, Thailand and
the Philippines,” he added.
When it comes to the current global
economic crisis, Dato’ Sri Law sees
it as an opportunity to increase the
company’s market share. Following
the customers’ efforts to cut down
on their budgets, JQ Biotech is able
to offer them a further 30% savings
in costs, should they utilise its more
environmentally-friendly
bio-based
products instead of chemical fertilisers.
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specialists, chemists and agronomists;
there are high set-up costs, extended
period of product development stage,
as well as an unpredictable market.
On the other hand, the lack of direct
competitors may lend JQ Biotech the
lead it needs to capture the majority
of the market. Together with his team
who is equally passionate about the
work they do, Dato’ Sri Law continues
to look for opportunities to expand
into the Government sector and
collaborate with Government-linked
companies (GLCs).

Although many SMEs are able to
provide innovative solutions that meet
the particular needs of an industry,
yet, they often encounter barriers that
hinder them from venturing into the
market and realising their potential.
He notes that many SMEs hesitate
to venture into bio-based product
manufacturing for the plantations
industry. Apart from having the need
for highly-specialised professionals
like microbiologists, fermentation
“I believe there are two things that
can affect the growth of SMEs –
funding and the lack of business
exposure. Because of these and the
other difficulties SMEs may face, the
Government plays an important role
in providing a viable platform in which
to promote SMEs with potential to
meet market demands and reward
these companies through special
programmes. With JQ Biotech, it was
through the 1-InnoCERT programme,”
Dato’ Sri Law said.
With conviction, Dato’ Sri Law states,
“JQ Biotech’s foundation and success
is not established by a single individual,
but by a strong team that incorporates
various departments. With good inter-

JQ Biotech’s
foundation and
success is not
established
by a single
individual, but by
a strong team that
incorporates various
departments.
With good interdepartmental
relationships, a
solid base can be
formed to ensure
smooth operations
within the company,
either for internal or
external matters
departmental relationships, a solid
base can be formed to ensure smooth
operations within the company, either
for internal or external matters. It may
take us a few more years to achieve
our goals, but we are working hard
to attain them. And together with our
team, we will!”
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Driven by
Passion for
Logistics

W

hen Ms. Puvaneaish Paphitis began Kagayaku Logistics (M)
Sdn. Bhd. back in 1998, this pint-sized woman caused quite
a stir, especially at the ports during loading. “The customs
officials would smile when I showed up. I must have looked
quite a sight with my umbrella shading me from the sun while I told men who
towered over me what to do,” she grins as she reminisces her beginnings.
Certainly, being a woman in a male-dominated industry such as logistics
has its challenges. However, if there are any words that can aptly describe
Puvaneaish, it would be ‘passionate, tenacious and resolute’.

Ms. Puvaneaish had made a decision to start her own business after working
for others due mainly to the perception that she was not given an opportunity to
excel in spite of her capabilities and skills. Knowing she had a deep passion for
transport and logistics, she did not want gender to be the stumbling block to her
career development or success in the industry that she obviously loved and had
a deep passion.
Hence, with a mere savings of RM5,000 and 12 years of industry experience in
freight forwarding and shipping, Ms. Puvaneaish set out boldly to establish her
own outfit despite the fact that the effects of the 1997 recession was still looming
on the economy.
Guided by her innate business acumen, Ms. Puvaneaish was keenly aware that
she had to quickly amass key industry insights to set her newly-established
venture on a firm footing. Instinctively, she sought out mentors from among
experienced industry professionals. These mentors willingly lent her much
guidance. “I will always be grateful to them. Not only did they guide me in
building a strong foundation for Kagayaku, they also introduced my first group of
customers to me,” Ms. Puvaneaish adds.
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Impressed with the quality of her work,
these referral customers promptly
became repeat customers and they inturn began recommending Kagayaku
to others in need of logistical services.
As a result, Ms. Puvaneaish soon
found that she had to hire staff to
support her steadily growing business.
This was just the start of bigger and
better things to come. Her big break
came when Kagayaku was called to
tender for nationwide logistic services
for a renowned company. While
preparing the proposal, she had a
good fortune to visit the main factory
to assess the client’s logistical needs
and discovered that the company had
a slight problem with their palettes.
Determined to address this issue,
Ms. Puvaneaish and her team
deliberated on the matter and were
soon able to propose a viable cost
saving solution to the client.
Her quick decision to pass on the cost
saving solution to the client proved to
be a wise one indeed and it paid off
well. Not only did she win over the client
as a loyal customer, word began to
spread about the ‘innovative logistics
company that offered solutions to
unique situations’.
Ms. Puvaneaish constantly works with
her team to ensure client satisfaction is
maintained at all times. With a handson approach to the business, she
would source for alternative solutions
and even explores cost-cutting
measures to better service a client.
Indeed, it is this pre-occupation for
detail, quality and excellence that has
shaped her reputation as an industry
expert and business leader.
Although Ms. Puvaneaish initially
intended to focus only on domestic
transport and logistics, her husband
encouraged her to spread her
wings beyond local shores. “He
introduced me to Vistage Malaysia,
a CEO organisation that nurtured my
entrepreneurial skills and guided me

Her quick decision to pass on the cost
saving solution to the client proved to be
a wise one indeed and it paid off manifold.
Not only did she win over the client as
a loyal customer, word began to spread
about the ‘innovative logistics company
that offered solutions to unique situations’
through my journey on international
expansion.
With Vistage’s guidance, she reached
out to the Malaysian Industrial
Development Finance Berhad (MIDF)
for a soft loan to implement systems
needed for her company to grow, and
soon after became ISO 9001-certified
through the National Productivity
Centre (NPC) (now known as Malaysia
Productivity Corporation (MPC)).
“I am also highly appreciative of the
guidance and support from SME Corp.
Malaysia, especially in helping me to
attain the Market Development Grant
(MDG) from MATRADE. This grant
made possible the establishment of
overseas affiliates that was necessary
for my business expansion.”
“With all these in place, I was able to
grow my service offerings to include

heavy lift transport services, another
niche service offering within the
industry. This I believe is a step in
the right direction to stay resilient in
these economically challenging times,”
says this gutsy lady who thrives on
challenges.
In the midst of running her global
operations, Ms. Puvaneaish has also
found time to nurture other women in
this male dominated business. Today,
90% of her 24 staff is women.
When asked for her secret to success,
she quips, “To succeed, one needs to
have some experience, be passionate
about the industry, be willing to learn
and adapt and always stand by your
clients through thick and thin”.
“Remember, how good you want to
be, defines your success!” concludes
Ms. Puvaneaish.
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Success Built on Family Ties

T

he first thing that strikes you
about the Adam family is their
sense of unity in growing the
family business.

Overcoming a series of challenges to
build C-Tech Rubber (M) Sdn. Bhd.
into being an international player,
exporter of ‘defeathering fingers’ (also
known as “rubber plucking fingers”)
that it is today, the family of En. Adam
Abdullah knows the value of working
together and remaining hands-on in
their business.
En. Adam, who began C-Tech Rubber
in 1992 at a garage outside his house,
had originally meant to establish a
business that allowed him to work with
his brothers in Australia. Since their
father was in the rubber moulding and
re-treading business while they were
growing up, it was a natural choice for
them to go into something similar and
reach out to their Australian contacts.
However, a turn of events did not
allow his brothers to assume a big
role in the business, and they were
only able to help with small orders on
odd occasions. Unwilling to let this
obstacle weigh them down, En. Adam
and his wife put their best effort and
resources to ensure the success of
their business.
Although in the next two years, he
was occupied with fulfilling moulding
orders for various local companies
seeking rubber-related products,
En. Adam knew that all was not well
with the business. They had diversified
to making too many different types of
products to remain profitable. They
were just breaking even as the some
of the money making products were
cross subsidising those items that
were making losses.

En. Adam knew he had to make a
firm decision to turn things around.
After a detailed and careful research,
he chose to specialise in ‘defeathering
fingers’ because of the growing market
demand. “A continuous supply of
rubber plucking (defeathering) fingers
is very important for the big players
in the poultry industry, particularly
because the fingers wear out very
quickly,” says En. Adam.
“Supplying to Malaysia’s key poultry
companies certainly gave us a leg
up. With this, C-Tech Rubber started
growing,” says En. Adam, who also
felt that the decision was the right
one because chicken has become an
important food item in almost every
country in the world.
He also began exporting the
‘defeathering fingers’, and by 1998,
the company began to penetrate
the Australian market. ‘Today we
dominate 80% of the Australian
market and 100% of the New Zealand

market,’ says his daughter Dewi
Sharifah Adam, who took over as the
Managing Director of C-Tech Rubber
when they began expanding globally.
“How far we have come as a company
all started with Dad’s intention to learn
more about the industry,” chips in
En. Kamarudin Adam, her brother who
is also the Chief Operations Manager
of C-Tech Rubber.
En. Kamarudin recounts how his father
had initially intended to attend an
international poultry show in Holland in
2000 to learn more about the business.
“Instead, the biggest poultry machinery
manufacturer in the world at the time
who was exhibiting their machinery for
poultry processing plants, took a liking
to En. Adam because of his interest in
the business. The company decided
to outsource their manufacturing of
‘defeathering fingers’ to Dad,” he says.
C-Tech Rubber now exports the
‘defeathering fingers’ to poultry
processing plants in Japan, Russia,
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Holland and the United States, apart
from their dominance in the Australian
and New Zealand markets.
En. Kamarudin, who joined the family
business in 2006, adds that with
their penetration into the international
market, only 4% of their sales are in
Malaysia. “This is in spite of all the
big players in the country being our
customers,” he says. This shows the
volume of their business worldwide.
En. Adam firmly believes that the secret
of their success lies in being a volumebased business. “We’re considerably
cheaper than the rest of the players
in the industry because we focus on
scale to keep our prices competitive,”
he says.
Puan Dewi Sharifah shares that while
they are often affected by fluctuations
in rubber prices, they have found a
way around this by stockpiling natural
rubber (the main raw material in their
business) as well as sourcing what
they cannot get locally from Vietnam.

When asked about what would be
their advice to fellow entrepreneurs,
En. Adam confidently volunteers that
‘focus’ is the key success factor to
a business, particularly for SMEs, as
they could not afford to do everything.
“Don’t try to do so many things at
one time”, he says. True to his words,
En. Adam had vowed to learn
everything about the poultry business,
and found a niche within the industry
that has launched their company to
where it is now.

‘Focus’ is the key
success factor
to a business,
particularly for
SMEs, as they
could not afford to
do everything

Both brother and sister also echo
the views of their father that there
are no short cuts when it comes to
business. And they have experienced
the challenges themselves, primarily
in the area of cash flow and workforce
training, retention and management.
However, reminiscing on how far they
have come and their achievements to
date, the Adam family is very optimistic
about the future of C-Tech Rubber.
And they certainly have reason to be.
C-Tech Rubber enjoys the best of both
worlds. En. Adam observes that when
times are good, they have a steady
clientele who continue to order from
them, whereas when times are bad,
they get companies looking to cut
costs coming to them to reduce their
costs. Either way, there is always a
steady flow of clientele!
“As long as there are people eating any
kind of poultry in the world, you can be
sure we will still be around!” he laughs.
They will continue to do so as a family.
C-Tech Rubber is a success story built
on family ties.
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Key Statistics on SMEs
Table 1: Number of Establishments by Sector
Sector

Micro

Small

Medium

Total
SMEs

Number of Establishments
Manufacturing

Total
SMEs

Large
Firms

Total
Establishments

% Share

Number

Number

21,619

13,934

2,308

37,861

5.9

1,808

39,669

462,420

106,061

12,504

580,985

90.1

10,898

591,883

Agriculture

3,775

1,941

992

6,708

1.0

2,121

8,829

Construction

8,587

6,725

3,971

19,283

3.0

2,857

22,140

57

126

116

299

0.05

119

418

496,458

128,787

19,891

645,136

100.0

17,803

662,939

Services

Mining & Quarrying
Total SMEs

Source: Economic / SMEs Census 2011 by Department of Statistics, Malaysia

Table 2: Number of SME Establishments by State
State

Total SMEs

%

Johor

68,874

10.7

Kedah

37,092

5.7

Kelantan

37,823

5.9

Melaka

21,675

3.4

Negeri Sembilan

24,542

3.8

Pahang

29,462

4.6

Perak

60,028

9.3

Perlis

5,053

0.8

Pulau Pinang

40,824

6.3

Sabah

40,884

6.3

Sarawak

43,830

6.8

Selangor

125,904

19.5

Terengganu

22,514

3.5

W. P. Kuala Lumpur

84,261

13.1

W. P. Labuan

1,952

0.3

418

0.1

645,136

100.0

W. P. Putrajaya
Total SMEs

Source: Economic / SMEs Census, 2011 by Department of Statistics, Malaysia
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Table 3: SMEs GDP Growth by Key Economic Activity, Annual Change in %
(constant 2005 prices)
Year

2005

2006

2007

2008

2009

2010

2011e

2012p

Growth Rate (%)
Agriculture

-

8.3

3.3

2.3

1.2

5.9

6.2

1.9

Mining & Quarrying

-

4.9

12.7

1.6

1.8

3.5

5.5

14.6

Construction

-

0.3

12.4

2.5

6.9

16.0

4.6

15.3

Manufacturing

-

5.7

7.2

0.7

-7.0

11.2

7.6

6.0

Services

-

6.8

12.6

9.8

2.6

7.0

6.8

5.9

Plus: import duties

-

-12.3

23.0

68.1

11.7

48.0

33.1

29.6

Total SME GDP

-

6.4

10.0

6.5

0.2

8.3

7.0

6.0

e : estimate

p : preliminary

Source: Department of Statistics, Malaysia

Table 4: Contribution of SMEs to Overall GDP by Key Economic Activity (%)
Year

2005

2006

2007

2008

2009

2010

2011e

2012p

% share to GDP
Agriculture

3.4

3.5

3.4

3.3

3.4

3.4

3.4

3.3

Mining & Quarrying

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

Construction

0.7

0.7

0.7

0.7

0.8

0.8

0.8

0.9

Manufacturing

8.1

8.1

8.2

7.8

7.4

7.7

7.9

7.9

Services

17.0

17.2

18.2

19.1

19.9

19.8

20.1

20.2

Plus: import duties

0.1

0.1

0.1

0.2

0.2

0.2

0.3

0.4

Share of SME GDP
to Overall GDP

29.4

29.6

30.7

31.2

31.7

32.0

32.5

32.7

e : estimate

p : preliminary

Source: Department of Statistics, Malaysia
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Ministry of Agriculture and Agro-based Industry (MOA)
A) Innovation & Technology Adoption
Major Programmes

Programme Objectives

Implementing Agency

•

Product quality
enhancement

•

Provide information on product nutrition

LKIM

•

Pakej Amalan Teknologi
Tanaman Buah-Buahan

•

Assist in increasing fruits production

DOA

•

Pakej Amalan Teknologi
Tanaman Sayur-Sayuran
dan Tanaman Kontan

•

Increase vegetables and short-term crop/field
crops production

DOA

•

Agriculture Concentration
Development Area (ACDA)

•

Assist in increasing agriculture production in the
concentrated agriculture area

DOA

•

SME development in
agriculture and food
industry

•

Provide service information / advice, product
analysis, entrepreneur clinics, seminars and test
bed technology

MARDI

B) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Training for farmers

•

Provide training in order to help increase the
agriculture production

DOA

•

Implementation of good
farming practices for
pineapple farming

•
•

Provide funding for agricultural projects
Construction of farm infrastructures to meet the
good agricultural practices (GAP)
Provision of training in the form of courses and
hands-on practices

MPIB

•

C) Access to Financing
Major Programmes
•

TEKUN Financing

Programme Objectives
•
•
•
•
•

Provide funds to SMEs for expansion
Provide entrepreneurship information, business
opportunities, advisory and support to TEKUN
participants
Develop TEKUN entrepreneurship community
who are competent, innovative and progressive
Inculcate entrepreneur culture among participants
Provide microfinance facility for working capital
requirements to assist small Bumiputera
entrepreneurs in their start-up or existing
businesses and project implementation

Implementing Agency
TEKUN
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Ministry of Agriculture and Agro-based Industry (MOA)
C) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Dana Nelayan dan
Usahawan Perikanan

•

Provide soft-loan scheme to enable fishermen to
improve their standard of living

LKIM

•

Bantuan Modal & Peralatan
Projek Ekonomi Kumpulan
Nelayan

•

Provide financial and equipment assistance
for Kumpulan Wanita Nelayan (KUNITA) and
Kumpulan Belia Nelayan (KUBENA) project

LKIM

•

Tranformasi NelayanTradisi
kepada Nelayan Moden

•

Provide financing to help modernise fishery
industry

LKIM

•

Ikan Rakyat

•

Provide financing to sustain fish price by provision
of stockpile mechanism for fishery industry

LKIM

•

Peningkatan Pendapatan
Usahawan dengan Nilai
Jualan RM100,000 Setahun

•

Increase income
entrepreneurs

industry

MOA

•

Tabung Pembangunan
Usahaniaga Peladang
(TPUP)

•

Improve farmer’s net income to more than
RM4,000 per month
Creating new capable agro-preneurs to undertake
agriculture production, processing of large-scale
services and quality products

LPP

Dana Pinjaman PKS
Agrobank

•

•

•

Provide financial
entrepreneurs

of

agro-based

assistance

to

Malaysian

Agro Bank

D) Market Access
Major Programmes

Programme Objectives

Implementing Agency

•

1 Malaysia Best

•

Create a certified brand for Malaysian agro based
products in order to increase the image and sales
of such products in the local and international
markets

FAMA

•

Marketing development
and promotion

•

Provide a platform to promote and market
small and medium fishery-based companies
to domestic and international markets, expand
their business networking and enhance
competitiveness

LKIM

•

Fish Pro Gallery & Fish Pro
Mobile

•

Provide marketing platform to promote SMEs’
products through collection centre and sales of
products

LKIM
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Ministry of Agriculture and Agro-based Industry (MOA)
E) Infrastructure
Major Programmes

Programme Objectives

Implementing Agency

•

Fishermen Market

•

Encourage participation of fishermen and their
family in the entrepreneurship field

LKIM

•

Pembinaan Pusat
Pengumpulan dan
Pemasaran Ikan Akuakultur

•

Build fishing collection / distribution centre as well
as provision of logistics equipment and promotion
of domestics market

LKIM

Ministry of Agriculture and Agro-based Industry (MOA)
Wisma Tani, No. 28 Persiaran Perdana, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62624 PUTRAJAYA
Tel: 603-8870 1000		
Website: www.moa.gov.my		

Fax: 603-8888 6020
www.smeinfo.com.my
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Ministry of Plantation Industries and Commodities (MPIC)
A) Innovation & Technology Adoption
Major Programmes

Programme Objectives

Implementing Agency

•

Bumiputera Timber SMEs
Production Capacity
Improvement

•

Increase productivity and efficiency of Bumiputera
SMEs in manufacturing of timber-based products

MTIB

•

Entrepreneur Development
Programme for Homemade
Chocolates

•

Encourage hand-made chocolate production,
increase the production capacity and to promote
local cocoa and chocolate products

MCB

B) Access to Financing
Major Programmes
•

Program Sokongan Bahan
Mentah kepada Usahawan
Kayu Bumiputera

Programme Objectives
•

Implementing Agency

Provide financing for Bumiputera entrepreneurs
to encourage continuous supply of quality raw
materials

MTIB

C) Market Access
Major Programmes

Programme Objectives

Implementing Agency

•

Workshop on business
opportunities for SMEs in
the palm oil industry

•

Provide information on commercialisation and
business planning in the palm oil industry

MPOB

•

Tunjuk Nasihat Sawit
(TUNAS)

•

Assist smallholders to
agricultural practices (GAP)

good

MPOB

•

Project to enhance
wood based market for
Bumiputera SMEs

•

Increase Bumiputera SMEs’ sales in the export
and the domestic market

MTIB

Ministry of Plantation Industries and Commodities (MPIC)
No. 15, Level 6-13, Persiaran Perdana, Precint 2
Pusat Pentadbiran Kerajaan Persekutuan
62654 PUTRAJAYA
Tel: 603-8880 3300		
Website: www.kppk.gov.my		

Fax: 603-8880 3441
www.smeinfo.com.my
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Ministry of Domestic Trade, Co-operatives and Consumerism (MDTCC)
A) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Program Transformasi
Kedai Runcit (TUKAR)

•

Modernise traditional sundry shops to improve
competitiveness in the retail industry

MDTCC in collaboration
with Bank Rakyat

•

Automotive Workshop
Modernisation (ATOM)

•

Modernise automotive workshop industry

•

PNS Franchise Financing
Scheme

•

Develop and promote Middle-Level Bumiputera
Entrepreneurs (MLBE) in franchise businesses as
well as provide financial assistance for purposes
of business expansion and new start-up franchise
companies

PNS

•

Business in Transformation
Programme

•

Contribution to development of entrepreneurs

PNS

•

PNS Pre-Franchise /
Franchisor Financing
Scheme

•

Assist new franchisors by providing financial
assistance to potential franchisors and master
franchisees

PNS

MDTCC

B) Market Access
Major Programmes

Programme Objectives

Implementing Agency

•

Produk Malaysia Citarasa
Kita (PMCK)

•

Promote and market SME products to local and
foreign hypermarkets in Malaysia

•

Taste of Malaysia (TOM)

•

Promote and market
hypermarkets abroad

•

Franchise Development
Programme

•

Develop and promote Middle-Level Bumiputera
Entrepreneurs (MLBE) in franchise businesses as
well as provide financial assistance for purposes
of business expansion and new start-up franchise
companies
Encourage Bumiputera youths to venture into
franchise business by providing start-up financing
Encourage more Bumiputera employees in public
and private sectors to venture into franchise
business. Priority will be given to employees
opting for voluntary separation scheme (VSS) or
early retirement
Assist new franchisors by providing financial
assistance to potential franchisors and master
franchisees

•
•

•

SME

products

to

MDTCC
MDTCC in collaboration
with Hypermarket/
Departmental Stores/
Supermarket
MDTCC
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Ministry of Domestic Trade, Co-operatives and Consumerism (MDTCC)
No. 13, Persiaran Perdana, Precint 2
Pusat Pentadbiran Kerajaan Persekutuan
62623 PUTRAJAYA
Tel: 603-8880 8000		
Website: www.kpdnkk.gov.my

Fax: 603-8882 5762
www.smeinfo.com.my
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Ministry of Energy, Green Technology and Water (MEGTW)
A) Innovation & Technology Adoption
Major Programmes
•

MyHIJAU Industry & SME

Programme Objectives
•
•

Create more local green SME companies in the
industry by providing coaching programmes
Create more local products and services with
green label certification

Implementing Agency
Malaysian Green
Technology Corporation
(MGTC)

B) Access to Financing
Major Programmes
•

Green Technology Financing
Scheme (GTFS)

Programme Objectives
•
•

•
•

Reduce energy consumption and facilitate the
growth of the green technology industry and
enhance its contribution to the national economy
Increase national capability and capacity for
innovation in green technology development and
enhance Malaysia’s competitiveness in green
technology in the global arena
Ensure sustainable development and conserve
the environment for the future generation
Enhance public education and awareness on
green technology and encourage its wide spread
use

Ministry of Energy, Green Technology and Water (MEGTW)
Block E4/5, Parcel E
Pusat Pentadbiran Kerajaan Persekutuan
62668 PUTRAJAYA
Tel: 603-8000 8000		
Website: www.kettha.gov.my

Fax: 603-8889 3712
www.smeinfo.com.my

Implementing Agency
Malaysian Green
Technology Corporation
(MGTC)
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Ministry of Finance (MOF)
A) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Professional Services Fund

•

Provide financing for professionals to establish
practices in rural areas

BSN

•

Special Tourism Fund

•

Provide financial assistance for services sectors

SME Bank

•

Malaysian Kitchen Financing
Facility (MKFF)

•

Provide financial assistance for Malaysian
entrepreneurs to set up or expand existing
restaurants overseas

EXIM Bank

•

Dana Modal Teroka

•

Provide venture capital financing to companies
related in electrical and electronics sector

Kumpulan Modal
Perdana Sdn. Bhd.
(KMPSB)

•

Ikhtiar Financing Scheme

•

Reduce poverty rate in Malaysia by providing
financing to poor households that will enable
them to undertake viable economic activity hence
upgrading their household income

AIM

•

Business Start-Up Fund
(BSF)

•

Encourage and facilitate the growth of
technopreneurs and new start-up companies

MTDC

•

Dana Modal Teroka
(Mudharabah & OSP-3)
- MAVCAP (Ekuiti)

•

Provide venture capital financing to technology
and ICT companies

MAVCAP

•

Micro Credit Scheme

•

Provide micro loans between RM5,000 to
RM10,000 for Malaysian chinese women
interested to become entrepreneurs apart from
providing free consultation services and help
them expand their existing business

Malaysian Chinese
Women Entrepreneurs
Foundation (MCWEF)

B) Infrastructure
Major Programmes

Programme Objectives

Implementing Agency

•

Upgrading of Halal Hub
Collection Centre for
entrepreneur products in
Pengkalan Chepa,
Kelantan

•

Provide a onestop collection centre for production
of Perbadanan Kemajuan Iktisad Negeri Kelantan
Halal hub

Perbadanan Kemajuan
Iktisad Negeri Kelantan

•

Expansion of Marina Jetty
at Pengkalan Bot and
upgrading of Medan Ikan
Bakar, Kg Siti Mani,
Kota Bharu, Kelantan

•

Development of Marina Jetty to support
infrastructure for Medan Ikan Bakar (MIB)

Perbadanan Kemajuan
Iktisad Negeri Kelantan
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Ministry of Finance (MOF)
B) Infrastructure
Major Programmes

Programme Objectives

Implementing Agency

•

Redevelopment of Pekan
Melayu, Mukim Sena, Perlis

•

Building of business premises

Perbadanan Kemajuan
Ekonomi Negeri Perlis

•

Redevelopment of market/
hawkers area at Jalan
Tenggiri, Bandar Seberang
Jaya

•

Building of business premises

Perbadanan Kemajuan
Ekonomi Pulau Pinang

•

Development of Business
Premises - Automotive
Workshop DurianTunggal
(Trucker Centre)

•

Provision of workshop premises for automotive
services entrepreneurs

Perbadanan Kemajuan
Ekonomi Negeri Melaka

•

Development of new
building as a Centre of
Excellence - COE (weaving)
Royal Pahang - Medan
Dagangan Tenun DiRaja
Pahang Kg. Soi, Kuantan

•

Develop a new business centre to help SMEs in
the weaving industry

Perbadanan Kemajuan
Ekonomi Negeri Pahang

Ministry of Finance (MOF)
Ministry of Finance Complex
No. 5 Persiaran Perdana, Precint 2
Pusat Pentadbiran Kerajaan Persekutuan
62592 PUTRAJAYA
Tel: 603-8882 3000		
Website: www.treasury.gov.my

Fax: 603-8882 3893/94
www.smeinfo.com.my
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Ministry of Human Resources (MOHR)
A) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Strategic Actions for Youth
(SAY) 1Malaysia

•

Upgrade and enhance the industrial workers’
multi-tasking capabilities by providing a one-off
professional licensing

JTM

•

Short-term and Part-time
courses

•

Upgrade and enhance the industrial workers’
multi-tasking capabilities
Enable industrial workers to obtain training
despite their full time engagement at work

JTM

Training Cum Production
(TCP) / Teaching Factory

•

Create a smart collaboration between the training
institutes expertise and the SMEs by producing a
small batch production
Maximize the usage of machines in all training
Institutes

JTM

DSD

•

•

•
•

National Dual Training
System (NDTS)

•

Train school dropouts to ensure employability

•

Trainers Development
Programme
(TTT / EET / Master
Trainers)

•

Produce experts in training programmes

PSMB

•

SME Training Needs
Analysis

•

Equip trainers and human resource officers
with the knowledge to prepare Training Needs
Analysis (TNA) and conduct evaluation on training
programmes

PSMB

•

SME Training Partners
Programme (SMETAP)

•

Provide training programmes related to SMEs
registered under HRDF

PSMB

•

SME Peer Sharing

•

Provide coaching and handholding to SME
owners in managing their human resources

PSMB

Ministry of Human Resources (MOHR)
Level 6-9, Block D3, Complex D
Pusat Pentadbiran Kerajaan Persekutuan
62530 PUTRAJAYA
Tel: 603-8886 5000		
Website: www.mohr.gov.my		

Fax: 603-8889 2381
www.smeinfo.com.my

APPENDIX 2
L i s t o f S M E D e v e l o p m e n t P ro g r a m m e s i n 2 0 1 3

123

Ministry of Science, Technology and Innovation (MOSTI)
A) Innovation & Technology Adoption
Major Programmes

Programme Objectives

Implementing Agency

•

Pre-Commercialisation
Fund

•

Develop process, technology or new products
or improvements to existing processes and
technology to be commercialised

MOSTI

•

Bumiputera ICT
Entrepreneurship (BITE)
(Catalysing ICT SME
(CISME))

•

Create, develop and nurture entrepreneurs in ICT
or creative multimedia
Spur the development of entrepreneurs from
Bumiputera communities nationwide and support
enterprise programme to elevate BITE’s alumni of
entrepreneurs

MDeC

•

Intellectual Property
Creators Challenge (IPCC)

•

Specialised grant programme that is designed to
pre-seed the development of original intellectual
property in the areas of animation, games and
digital comics

MDeC

•

MSC Malaysia Cloud
Initiative

•

Enable the MSC Malaysia Independent Software
Vendors (ISVs) to deploy cloud software and
services as a utility, while catalysing demand by
local enterprises for “Made in Malaysia” cloud
software and services
Encourage local SMEs to adopt and utilise leading
solutions by MSC Malaysia status companies
while enjoying incentivised subscription

MDeC

•

•

•

Biotechnology
Commercialisation Funding
(BCF)

•

Provide funding for Biotechnology focus areas
and to complement the existing public and
private sector fund by providing easy access to
financing facilities

Biotech Corp.

•

AgroBio Business Chain
Programme

•

Co-ordinate the agriculture industry and the
manufacturing industry
Increase agriculture product value:
i. Spearhead growth for Agriculture Biotech
industry
ii. Optimise involvement of Bumiputera in
Agriculture Biotech industry

TPM

Traditional Medicines/
Supplement Industry
Development Programme

•

Assist backyard traditional medicine / supplement
producers to become commercial entrepreneurs
i. Catalysing the traditional medicine /
supplements industry (e.g Jamu)
ii. Bringing traditional medicine / supplements
into the mainstream industry

TPM

•

•
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Ministry of Science, Technology and Innovation (MOSTI)
A) Innovation & Technology Adoption
Major Programmes

Programme Objectives

Implementing Agency

•

Commercialisation of R&D
Fund (CRDF)

•

Leverage on Science, Technology & Innovation
(STI) for national development and wealth creation
via commercialisation of products and processes

MTDC

•

Technology Acquisition
Fund (TAF)

•

Promote utilisation of foreign technology for the
manufacturing and physical development of
existing and new products and processes
Increase wealth creation and technology content
of Malaysian companies whilst enhancing their
global competitiveness

MTDC

Improve micro and SMEs operation and ensure it
meets the minimum standard of Product Quality
Enhancement System

SIRIM

•

•

Micropreneur Development
Programme

•

B) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Biopreneur Clinic
Programme

•
•

Produce Biotech-based entrepreneurs
Enhance knowledge and entrepreneurship skills
of Bumiputera in the Biotech industry to;
i. Spearhead growth for Biotech industry
ii. Optimise involvement of Bumiputera in the
Biotech industry

TPM

•

Biopreneur Development
Programme

•
•

Produce Biotech-based entrepreneurs
Increase the number and enhance knowledge
and skills of Bumiputera entrepreneur in the
Biotech industry

TPM

C) Infrastructure
Major Programmes
•

Incubator Programme,
Bukit Jalil

Programme Objectives
•

Nurture start-up technopreneurs from idea
generation to commercialisation of innovative
products and services through comprehensive and
integrated handholding programme via coaching,
training, mentoring and consultancy; by physical
intervention and virtual incubation services

Ministry of Science, Technology and Innovation (MOSTI)
Level 1-7, Block C4 & C5, Complex C
Pusat Pentadbiran Kerajaan Persekutuan
62662 PUTRAJAYA
Tel: 603-8885 8000		
Website: www.mosti.gov.my

Fax: 603-8888 9070
www.smeinfo.com.my

Implementing Agency
TPM
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Ministry of Rural and Regional Development (MRRD)
A) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Entrepreneurship
Development for Orang Asli
Community

•

Increase participation of Orang Asli in
entrepreneurship through provision of training and
skills upgrading in various fields

JAKOA

•

Entrepreneur Training

•

Increase participation of Bumiputera entrepreneurs
in business through basic and technical trainings

KESEDAR

B) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Skim Pembiayaan Kontrak
Ekspres (SPiKE)

•

Provide project financing for contractors

MARA

•

Rural Economy Funding
Scheme (SPED)

•

Provide financial assistance to rural entrepreneurs
in manufacturing services, agriculture and rural
tourism sectors. It offers 3 types of financing:
i. Start-up financing
ii. Working Capital and Business Expansion
iii. Rehabilitation Financing

Bank Kerjasama Rakyat
Malaysia (BKRM)

•

Rural Economy Funding
Scheme (SPED) KESEDAR

•

Provide assistance to Bumiputera entrepreneurs
to increase working capital or business start-ups

KESEDAR

C) Infrastructure
Major Programmes
•

Building business premises

Programme Objectives
•

Provide business
entrepreneurs

Ministry of Rural and Regional Development (MRRD)
No. 47, Persiaran Perdana, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62100 PUTRAJAYA
Tel: 603-8000 8000		
Website: www.rurallink.gov.my

Fax: 603-8889 2104
www.smeinfo.com.my

premises

for

Implementing Agency
Orang

Asli

JAKOA
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Ministry of International Trade and Industry (MITI)
A) Innovation & Technology Adoption
Major Programmes

Programme Objectives

Implementing Agency

•

Business Accelerator
Programme (BAP)

•

An integrated programme to develop and nurture
dynamic, competitive and resilient SMEs through
SCORE, capacity building, advisory and technical
support as well as financial support

SME Corp. Malaysia

•

Enrichment and
Enhancement Programme
(E²)

•

An integrated programme to develop and nurture
dynamic, competitive and resilient microenterprises
through M-CORE, capacity building, advisory and
technical support as well as financial support

SME Corp. Malaysia

•

SME Expert Advisory Panel
(SEAP)

•

Strengthen technical advisory services to SMEs
through on-site assistance by industry experts, and
encourage transfer of technology know-how and
industry experience from industry experts to SMEs

SME Corp. Malaysia

•

Halal Business
Transformation

•

Transform the Halal industry by increasing the sales
of 500 Halal companies by 15%

HDC

•

Microsoft Office 365

•

Cloud computing to increase productivity

•

Industry Center of
Excellence (I-COE)

•

Enhance and develop future automotive subsystems technologies in collaboration with the local
institution of higher learning

MAI

•

Technology Information
Sharing and Engagement

•

A platform (conference / workshop / seminar)
for the local automotive players to gain insights /
latest trends / future technologies with regional and
international industrial practitioners

MAI

SME Corp. Malaysia

B) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

SME @ University
Programme

•

Provide a structured learning opportunity for
CEO’s of SMEs to help them develop capable
human capital that will drive diverse management
innovation and creativity in developing business
acumen among new and existing entrepreneurs

SME Corp. Malaysia

•

SME University Internship
Programme

•

Facilitate and upgrade the SMEs’ performance
including the business processes, productivity
and financial performance while the students will
be further nurtured with entrepreneurial skills

SME Corp. Malaysia
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Ministry of International Trade and Industry (MITI)
B) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Exporters Training
Programme

•

Enhance knowledge of SMEs in exportrelated area such as export regulations, market
information, international standards, branding,
packaging and trade financing

MATRADE

•

Capacity Development
Programme

•

Enhance and develop capacity of SMEs’ human
resources in productivity and quality related
matters

MPC

•

SME Mentoring Programme

•

Enhance SMEs knowledge in production, sales
and marketing and halal related matters in the
food & beverage industry through sharing of
Nestle’s best practices

SME Corp. Malaysia

•

Skills Upgrading
Programme

•

Enhance the capabilities of employees of SMEs
in the technical and managerial skills such as
financial, quality and business management

SME Corp. Malaysia

•

Entrepreneurship Courses
and Seminar

•

Enhance skills and expertise of entrepreneurs
through courses and seminar

MITI

•

Supply Chain Development
- Lean Production System
(LPS)

•

Transforming SME automotive factory and
workshop from traditional management to LPS
Management

MAI

•

Industrial Lead Professional
Certificate (IPC)

•

Transform students from existing training
institutions as skilled automotive workforce to
allow the industry to increase automation hence
replacing the low skilled foreign workers and
ultimately creating high income workforce in the
automotive sector mainly focusing in the area of
manufacturing, after sales and services sector

MAI

C) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

SME Revitalisation Scheme

•

Providing second chance financing for SMEs to
rehabilitate operations

SME Bank

•

Dana Pinjaman PKS

•

Provide working capital for SMEs

SME Bank

•

Public Transport
Development Fund (TPPA)

•

Improve bus transportation at rural areas (school
bus, mini bus & stage buses)

SME Bank
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Ministry of International Trade and Industry (MITI)
C) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

SME Development Scheme

•

Accelerate the growth of SMEs and the expansion
of industrial areas nationwide. Focus will be on
SMEs in Green Lane Programme, Green Tech
Fund, TERAS Programme, BEST Programme
and Asset Ownership Programme

SME Bank

•

BUMIPUTERA Financing
Scheme

•

Assist Bumiputera SMEs to expand and increase
their equity holding in the economic sector
Provide financing of acquisition of equity in viable
GLC’s companies that have been identified for
divestment with growth potential

SME Bank

Halal Industry Fund

•

Assist established SME entrepreneurs in the
Halal based industry by expanding their business
overseas, jointly with HDC and MATRADE
Established Malaysian owned SME company
involved in Halal based industry with more than
3 years in operation and targeting for export
expansion

SME Bank

•

•

•

•

Young Entrepreneur Fund

•

Assist young entrepreneurs involved in business
activities that have been of interest to the young
generation

SME Bank

•

Soft Loan Schemes
for Automation and
Modernisation (SLSAM)

•

Encourage industries to modernise and automate
their manufacturing process and upgrade
production capability and capacity
Assist companies in:
i. Reducing dependency on labour-intensive
activities and foreign labours
ii. Diversifying into higher value-added activities
iii. Rationalising and streamlining their operations
through mergers and acquisitions

MIDF

Soft Loan for Bumiputera
Automotive Entrepreneur
(SLBAE)

•

Facilitate and assist Open Approved Permit (AP)
holders in expanding and diversifying into other
automotive-related businesses. The programme
also helps to sustain and enhance Bumiputera
participation in the automotive industry

MIDF

•

•
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Ministry of International Trade and Industry (MITI)
C) Access to Financing
Major Programmes
•

Soft Loan for SMEs
(SLSME)

Programme Objectives
•
•
•

Implementing Agency

Provide assistance to existing as well as new
start-up companies in project, fixed assets and
working capital financing
Assist SMEs which are operating in nondesignated areas to relocate their operations to
legal industrial sites or premises
Assist SMEs to improve their competitiveness,
efficiency and productivity through the adoption
of ICT in business management and operations

SME Corp. Malaysia
through MIDF

•

SME Emergency Fund

•

Provide of financing assistance to help SMEs
recover from disaster

SME Corp. Malaysia

•

Soft Loan Schemes for
Service Sector (SLSSS)

•

Assist companies and enterprises in the services
sectors to increase their capabilities and
capacities

MIDF

•

Syariah-compliant SME
Financing Scheme (SSFS)

•

Provide financial assistance to eligible Malaysian
SMEs whereby the Government will cover 2% of
the profit rate charged on the financing provided
by participating Islamic Banks

SME Corp.Malaysia
in collaboration with
(AIBIM) Association
of Islamic Banking
Institutions Malaysia

•

Syariah-compliants
Commercialisation
Innovation Fund (CIF)

•

Provide dedicated financing package to eligible
Malaysian technology companies with Syariah
innovation products or services and already in the
early stage

SME Corp. Malaysia

•

Bumiputera Enterprise
Enhancement Programme
(BEEP)

•

Develop potential Bumiputera SMEs in all states
through provision of comprehensive assistance
package, via financial assistance and advisory
services

SME Corp. Malaysia

•

Ekosistem Makanan Halal
(EMH)

•

An integrated programme to develop and nurture
dynamic, competitive and resilient Bumiputera
SMEs through SCORE, capacity building,
advisory and technical as well as financial support

SME Corp. Malaysia

•

Stairway to Listing
Programme

•

Implemented under Skim Jejak Jaya Bumiputera
(SJJB) programme in assisting companies in the
process of listing in the Bursa Malaysia

SME Corp. Malaysia
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Ministry of International Trade and Industry (MITI)
D) Market Access
Major Programmes

Programme Objectives

Implementing Agency

•

SME-Brand Development
Programme

•

Create awareness on branding among SMEs
on seminars / workshops, advisory services at
Branding Innovation Centre (BIC) & Branding and
Packaging Mobile Gallery. Enhance visibility of local
brands:
i) Brand Innovation Centre
ii) Branding Seminar & Award Presentation
iii) Brand Manual Workshop
iv) Branding & Packaging Mobile Gallery
v) National Mark of Malaysian Brand

SME Corp. Malaysia

•

Industrial Linkage
Programmes

•

Develop linkages between SMEs, MNCs, GLCs as
well as large firms

SME Corp. Malaysia

•

Vendor Development
Programme

•

Increase Bumiputera middle class in major industries
such as automotive, electrical and electronics,
plastics, rubber machinery and engineering,
telecommunications, building equipment (IBS),
furniture, repair and construction of ships etc.

MITI

•

Showcase Satu Daerah
Satu Industri (SDSI)

•

Increase income of rural community through
production of goods and services identified to each
district

MITI

•

Product and Quality
Enhancement Programme
(Groom Big)

•

Nurture, groom and elevate Bumiputera SMEs
to a higher level from micro to small to medium
enterprises and ultimately, become export-ready
companies to market their products domestically
and globally

MITI

•

Market Development Grant
(MDG)

•

Provide assistance for SMEs to undertake activities
for development of export market

MATRADE

•

Bumiputera Exporters
Development Programme
(BEDP)

•

Help Bumiputera SMEs develop the necessary
skills and knowledge to penetrate and further
expand their export markets

MATRADE

•

Women Exporters
Development Programme
(WEDP)

•

Help women-owned SMEs develop the necessary
skills and knowledge to penetrate and further
expand their export market

MATRADE

Ministry of International Trade and Industry (MITI)
Block 10, Government Offices Complex
Jalan Duta
50622 KUALA LUMPUR
Tel: 603-8000 8000		
Website: www.miti.gov.my		

Fax: 603-6201 2337
www.smeinfo.com.my

APPENDIX 2
L i s t o f S M E D e v e l o p m e n t P ro g r a m m e s i n 2 0 1 3

131

Ministry of Communications and Multimedia Malaysia (KKMM)
A) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Creative Industry
Development Fund
(CIDF-SKMM)

•

Facilitate and encourage involvement of SMEs
in the creation, production and distribution of
creative, original and marketable multimedia
content for domestic and international market

Malaysian
Communications and
Multimedia Commission
(MCMC)

•

Get Malaysian Business
Online (GMBO)

•

Assist 50,000 small entrepreneurs particularly
women to promote their business by increasing
their sales online

Malaysian
Communications and
Multimedia Commission
(MCMC)

Ministry of Communications and Multimedia Malaysia (KKMM)
Lot 4G9, Persiaran Perdana, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62100 PUTRAJAYA
Tel : 603-8000 8000		
Website : www.kkmm.gov.my

Faks : 603-8911 5248
www.smeinfo.com.my
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Ministry of Women, Family and Community Development (MWFCD)
A) Human Capital Development
Major Programmes

Programme Objectives

Implementing Agency

•

Inkubator Keusahawanan
Wanita (I-KeuNITA)

•

Provide intensive skills training and entrepreneurship
assistance for low-income women to enable them
to start their own business. Training areas include
sewing, beauty therapy, commercial cooking,
crafts, childcare and travel

JPW

•

Inkubator Keusahawanan
Ibu Tunggal (I-KIT)

•

Provide intensive skills training and entrepreneurship
assistance specifically for low-income single
mothers to enable them to start their own business.
Training areas include sewing, beauty therapy,
commercial cooking, crafts, childcare and travel

JPW

Ministry of Women, Family and Community Development (MWFCD)
No. 55, Persiaran Perdana, Precint 4
62100 PUTRAJAYA
Tel: 603-8323 1000		
Website: www.kpwkm.gov.my

Fax: 603-8323 2000
www.smeinfo.com.my
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Ministry of Tourism and Culture Malaysia (MOTAC)
A) Human Capital Development
Major Programmes
•

Homestay Entrepreneur
Training & Skill
Enhancement

Programme Objectives
•

Instil entrepreneurship skills among homestay
operators to help enhance their quality of services

Implementing Agency
MOTAC

B) Market Access
Major Programmes
•

Promotion & Marketing
Programme

Programme Objectives
•

Increase craft sales in domestic and international
markets

Ministry of Tourism and Culture Malaysia (MOTAC)
No. 2, Tower 1, Jalan P5/6, Precint 5
62200, PUTRAJAYA
Tel: 603-8000 8000		
Website: www.motac.gov.my

Fax: 603-8891 7100
www.smeinfo.com.my

Implementing Agency
Malaysian Handicraft
Development
Corporation
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Ministry of Youth and Sports (MOYS)
A) Human Capital Development
Major Programmes
•

Youth Entrepreneurship
Programme

Programme Objectives
•

Provide basic entrepreneurship skills through
courses and seminars

Ministry of Youth and Sports (MOYS)
KBS Tower
No. 27 Persiaran Perdana, Precint 4
62570 PUTRAJAYA
Tel: 603-8871 3333		
Website: www.kbs.gov.my		

Fax: 603-8888 8770
www.smeinfo.com.my

Implementing Agency
MOYS
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Ministry of Industrial Development Sabah (MID Sabah)
A) Innovation & Technology Adoption
Major Programmes
•

Packaging and Product
Development Programme

Programme Objectives
•

Implementing Agency

Increase product quality and gain Halal certification
for food & beverages and cosmetics

MID

B) Human Capital Development
Major Programmes

Programme Objectives
resilient

Implementing Agency

•

Entrepreneur Development
Scheme

•

Develope progressive and
Bumiputera entrepreneurs

SME

SEDCO

•

Specialised Food
Processing Course

•

Upgrade and increase skills and expertise of
entrepreneurs in food product processing to
improve the quality of products

MID in collaboration
with Jabatan
Pembangunan
Perindustrian dan
Penyelidikan (JPPP)

•

Small Projects Under Social
Development Programme

•

Provide small projects to social aid recipients
and other target groups to develop their
entrepreneurship skills and enhance their standard
of living

Jabatan Kebajikan Am
(JPKA)

•

Entrepreneurship for Single
Mother

•

Provide training to single mothers to become
entrepreneurs and to expand their business

Kementerian
Pembangunan
Masyarakat dan Hal
Ehwal Pengguna
(KPMHEP)

•

Basic courses for
contractors

•

Provide basic knowledge to boost confidence of
contractors

Kementerian
Pembangunan
Sumber dan Kemajuan
Teknologi Maklumat
(KPSKTM)

C) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Skim Pembiayaan
Usahawan Bumiputera
Sabah (SPUBS)

•

Provide financing to Bumiputera entrepreneurs for
start-up and businesses expansion

SEDCO

•

Skim Pembiayaan
Usahawan Wanita Sabah

•

Provide financing to women entrepreneurs
for start-up and businesses expansion. The
assistance include office equipment, machine,
office renovation and working capital

SEDCO
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Ministry of Industrial Development Sabah (MID Sabah)
C) Access to Financing
Major Programmes
•

Financing Scheme for
technical school leavers &
workshop workers

Programme Objectives
•

Assist technical school leavers and workshop
workers to purchase machine and equipment to
start new business

Implementing Agency
SEDCO

D) Infrastructure
Major Programmes
•

Shophouses

Programme Objectives
•

Develop shophouses for entrepreneurs to operate
and start businesses

Ministry of Industrial Development Sabah (MID Sabah)
9-11th Floor, Block C
Wisma Tun Fuad Stephens, Karamunsing
Locked Bag 2037
88622 Kota Kinabalu
SABAH
Tel: 6088-255 055				
Website: www.sabah.gov.my/mid		

Fax: 6088-267 727
www.smeinfo.com.my

Implementing Agency
SEDCO
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Ministry of Industrial Development Sarawak (MID Sarawak)
A) Human Capital Development
Major Programmes
•

Entrepreneurship
development in selected
sectors
i. Food processing
Technology Course
ii. Ceramic Industry
Development Programme
(CIDP)
iii. Songket Weaving
iv. Exploring Opportunities
Programme in
Commercial and Industrial
Sectors

Programme Objectives
•
•

Enhance entrepreneurship, technical knowledge
and skills to existing, potential and new
entrepreneurs through training
Disseminate information on business opportunities,
financial assistance and loans, infrastructure
facilities and latest programmes

Implementing Agency
MID

B) Access to Financing
Major Programmes
•

Small and Medium Industry
Financing Scheme (SPIKS)

Programme Objectives
•

Provide financing support for working capital,
renovation of existing business premise and
purchase of machinery / business equipment for
SMEs in manufacturing, services and ICT sector
with 4% interest per annum

Implementing Agency
SEDCO

C) Market Access
Major Programmes
•

Domestic & International
Trade Fair & Expo

Programme Objectives
•

Assist entrepreneurs in promoting their products in
the domestic and international markets

Implementing Agency
MID

D) Infrastructure
Major Programmes
•

Industrial Estate
Development
- Demak Laut Industrial
Park

Programme Objectives
•
•
•

Provide better amenities and infrastructure through
proper industrial estates development
Create a more conducive environment for the
gradual transformation of our local business
communities
Promote the orderly growth of SMEs as well as
creating more economic activities

Implementing Agency
MID
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Ministry of Industrial Development Sarawak (MID Sarawak)
D) Infrastructure
Major Programmes
•

Incubator Development
- Biovalley Park

Programme Objectives
•
•
•
•
•

Support the development of new products and
processes of bio-based products
Provide pilot plant facilities to assist industries in
producing phytochemical extracts and inoculum at
the pilot scale
Provide high quality testing and development
facilities for industries in the form of product
analysis, enhancement and quality assurance
Execute contact research and training for the
industry and research agencies
Provide infrastructure and facilities for incubators

Ministry of Industrial Development Sarawak (MID Sarawak)
12th & 13th Floor, Wisma Sumber Alam
Jln Stadium, Petra Jaya
93500 Kuching
SARAWAK
Tel: 6082- 313 212			
Website: www.mid.sarawak.gov.my		

Fax: 6082-445 337
www.smeinfo.com.my

Implementing Agency
MID
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Bank Negara Malaysia (BNM)
A) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

New Entrepreneur Fund 2
(NEF2)

•

Promote the growth of Bumiputera SMEs through
reasonable cost of financing

Implementation:
Financial Institutions

•

Fund for Small and Medium
Industries 2 (FSMI2)

•

Ensure eligible SMEs have access to financing at a
reasonable cost

Implementation:
Financial Institutions

•

Micro Enterprise Fund
(MEF)

•

Provide micro enterprises continuous access to
financing

Implementation:
Financial Institutions

Bank Negara Malaysia (BNM)
Jalan Dato’ Onn, P.O Box 10922
50929 KUALA LUMPUR
Tel: 603-2698 8044		
Website: www.bnm.gov.my

Fax: 603-2691 2990
www.smeinfo.com.my
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Perbadanan Usahawan Nasional Berhad (PUNB)
A) Human Capital Development
Major Programmes
•

Program Siswazah Perantis

Programme Objectives
•

Equip young Bumiputera graduates and certificate
holders with skills and knowledge to venture in
retail and distributive sectors through structured
and systematic development mechanism

Implementing Agency
PUNB

B) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

SME Scheme

•

Increase the number and quality of Bumiputera
entrepreneurs in manufacturing and services
sectors

PUNB

•

PROSPER Pemborong

•

Develop Bumiputera entrepreneurs in wholesale/
big scale retailing
Provide goods and materials to Bumiputera
entrepreneurs at cost that will enhance their
competitiveness in retail industry

PUNB

Increase the number of Bumiputera entrepreneurs
in the distributive and retail sub-sectors
Inculcate entrepreneurial culture among the
Bumiputera entrepreneurs by providing skills,
knowledge and experience

PUNB

Lift the standards of Bumiputera retail entrepreneur
through
standardising
brands,
product
arrangements, selections and integrated system
Provide exposure to Bumiputera entrepreneurs
on business tactics, application on administration
methods and well organised, systematic
operations

PUNB

Assist young Bumiputera to embark on retail
and distribution business through structured and
systematic development mechanism

PUNB

•

•

PROSPER Runcit

•
•

•

PROSPER Teras

•
•

•

PROSPER Usahawan
Muda

•

APPENDIX 2
L i s t o f S M E D e v e l o p m e n t P ro g r a m m e s i n 2 0 1 3

141

Perbadanan Usahawan Nasional Berhad (PUNB)
C) Infrastructure
Major Programmes
•

PROSPER Property

Programme Objectives
•
•

Purchase retail premises at strategic locations
Increase Bumiputera ownership in commercial
property

Perbadanan Usahawan Nasional Berhad (PUNB)
Level 10, Block 1B, Plaza Sentral
Jalan Stesen 5, KL Sentral
50470 KUALA LUMPUR
Tel: 603-2785 1515		
Website: www.punb.com.my

Fax: 603-2780 2100
www.smeinfo.com.my

Implementing Agency
PUNB
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Credit Guarantee Corporation Malaysia Berhad (CGC)
A) Access to Financing
Major Programmes

Programme Objectives

Implementing Agency

•

Guarantee Schemes
- Direct Access Guarantee
Scheme (DAGS)

•

Provide guarantee scheme to help SMEs secure
credit facilities from financial institutions via CGC

CGC

•

Tabung Projek Usahawan
Bumiputera-Islamic
(TPUB-I)

•

Provide financing to small & medium scale
Bumiputra enterpreneurs who had been allotted
projects / contracts but was unsuccessful to
obtain financing from financial institutions

CGC

•

Direct Access Guarantee
Scheme (DAGS)
- Redemption of Selected
DAGS Accounts

•

Assist borrowers that are still in operations but
were distressed by cash flow problems / business
slowdown

CGC

Credit Guarantee Corporation Malaysia Berhad (CGC)
Level 13, Bangunan CGC
Kelana Business Centre
97, Jalan SS7/2
47301 Petaling Jaya
Selangor
Tel : 603-7806 2300			
Website : www.iguarantee.com.my		

Fax : 603-7806 3308
www.smeinfo.com.my
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Federal Land Development Authority (FELDA)
A) Market Access
Major Programmes
•

Entrepreneur Development
- SIMEX, Hari Koperasi,
Business Talk, Latihan,
Seminar Usahawan

Programme Objectives
•

Improved entrepreneurs competitiveness by
enhancing the attitude, skill, and knowledge of
entrepreneurship

Federal Land Development Authority (FELDA)
Wisma Felda
Jalan Perumahan Gurney
54000 Kuala Lumpur
Tel : 603-2617 2617		
Website : www.felda.net.my

Fax : 603-2691 2967
www.smeinfo.com.my

Implementing Agency
FELDA
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Ministry of Agriculture and Agro-based Industry
Related Agencies
Bank Pertanian Malaysia Berhad

Acronym
Agrobank

Contact
Leboh Pasar Besar, Peti Surat 10815
50726 Kuala Lumpur
Tel: 603-2731 1600
www.agrobank.com.my

Federal Agriculture Marketing Authority

FAMA

Bangunan FAMA Point, Lot 17304
Jalan Persiaran 1, Bandar Baru Selayang
68100 Batu Caves, Selangor
Tel: 603-6126 2020
www.fama.gov.my

Malaysian Agriculture Research and
Development Institute

MARDI

TEKUN

MADA

DOF

DVS

LKIM

Fax: 603-8889 2460

Wisma Tani, Block Podium, Lot 4G1, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62630 Putrajaya
Tel: 603-8870 2000
www.dvs.gov.my

Fisheries Development Authority
of Malaysia

Fax: 604-7722 667

Level 1 – 6 Wisma Tani, Lot 4G2
Precint 4, Pusat Pentadbiran Kerajaan Persekutuan
62628 Putrajaya
Tel: 603-8870 4000
www.dof.gov.my

Department of Veterinary Services

Fax: 603-9059 5777

Ampang Jajar, 05990 Alor Setar, Kedah
Tel: 604-7728 255
www.mada.gov.my

Department of Fisheries

Fax: 603-8948 3664

No. 2, Jalan Tasik Selatan 4, Bandar Tasik Selatan
57000 Kuala Lumpur
Tel: 603-9058 8550
www.tekun.gov.my

Muda Agriculture Development Authority

Fax: 603-6138 3650 / 5200

Ibu Pejabat MARDI, Persiaran Mardi-UPM
43400 Serdang, Selangor
Tel: 603-8943 7111
www.mardi.gov.my

Tabung Ekonomi Kumpulan Usaha Niaga

Fax: 603-2691 4908

Fax: 603-8888 6021

Wisma LKIM, Jalan Desaria, Pulau Meranti
47120 Puchong, Selangor
Tel.: 03-2617 7000
www.lkim.gov.my

Faks: 019-2324361
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Ministry of Agriculture and Agro-based Industry
Related Agencies
Lembaga Pertubuhan Peladang

Acronym
LPP

Contact
Menara LPP
No. 20, Jalan Sultan Salahuddin
50480 Kuala Lumpur
Tel: 603-2610 9600
www.lpp.gov.my

Department of Agriculture

DOA

Aras 7-17, Wisma Tani
No. 30, Persiaran Perdana, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62624 Putrajaya
Tel: 603- 8870 3000
www.doa.gov.my

Malaysia Pineapple Industry Board

MPIB

Fax: 603-2697 0987

Fax: 603- 8888 5069

Wisma Nanas, No. 5, Jalan Padi Mahsuri
Bandar Baru UDA, 81200 Johor Bahru, Johor
Tel: 607-2361 211
www.mpib.gov.my

Fax: 607-2365 694

Ministry of Plantation Industries and Commodities
Related Agencies
Malaysian Palm Oil Board

Acronym
MPOB

Contact
No. 6, Persiaran Institusi, Bandar Baru Bangi
43000 Kajang, Selangor
Tel: 603-8769 4400
www.mpob.gov.my

Malaysian Rubber Board

MRB

Level 17 & 18, Bangunan Getah Asli
148, Jalan Ampang, 50450 Kuala Lumpur
Tel: 603-9206 2000
www.lgm.gov.my

Malaysian Timber Industry Board

MTIB

Fax: 603-8925 9446

Fax: 603-2163 4492

Tingkat 13-17, Menara PGRM
No. 8, Jalan Pudu Ulu, 56100 Cheras, Kuala Lumpur
Tel: 603-9282 2235
www.mtib.gov.my

Fax: 603-9200 3769
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Ministry of Plantation Industries and Commodities
Related Agencies
National Kenaf and Tobacco Board

Acronym
LKTN

Contact
Kubang Kerian,16150
Kota Bharu, Kelantan
Tel: 609-7668 000
www.lktn.gov.my

Malaysian Cocoa Board

MCB

Fax: 609-7668 071

Level 5,6 & 7, Wisma SEDCO
Peti Surat 211, 88999 Kota Kinabalu, Sabah
Tel: 6088-234 472
www.koko.gov.my

Malaysian Pepper Board

MPB

Fax: 6088-239 575

Lot 1115, Jalan Utama, Tanah Putih
P.O. Box 1653, 93916 Kuching, Sarawak
Tel: 6082-331 811
www.mpb.gov.my

Fax: 6082-336 877

Ministry of Domestic Trade, Co-operatives and Consumerism
Related Agencies
Suruhanjaya Koperasi Malaysia

Acronym
SKM

Contact
Level 10-15, 17-19, Sunway Putra Tower
100, Jalan Putra
50350 Kuala Lumpur
Tel: 603-4047 4000
www.skm.gov.my

Bank Kerjasama Rakyat Malaysia
Berhad

Bank
Rakyat

Bangunan Bank Rakyat, Jalan Tangsi
Peti Surat 11024, 50732 Kuala Lumpur
Tel: 603-2612 9600
www.bankrakyat.com.my

Perbadanan Nasional Berhad

PNS

MyIPO

Fax: 603-2612 9636

Menara PNS
Tower 1, Avenue 7, Bangsar South City
No. 8, Jalan Kerinchi 59200 Kuala Lumpur
Tel: 603-2082 7788
www.pns.com.my

Intellectual Property Corporation of
Malaysia

Fax: 603-4047 4100

Fax: 603- 2082 7787

Unit 1-7, Ground Floor, Menara UOA Bangsar
No. 5, Jalan Bangsar Utama 1
59000 Kuala Lumpur
Tel: 603-2299 8400
www.myipo.gov.my

Fax: 603-2299 8989
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Ministry of Finance
Related Agencies
Malaysia Venture Capital Management
Berhad

Acronym
MAVCAP

Contact
Level 10, Menara Bank Pembangunan
Bandar Wawasan 1016, Jalan Sultan Ismail
50300 Kuala Lumpur
Tel: 603-2050 3000
www.mavcap.com

Malaysia Debt Ventures Berhad

MDV

Level 5, Menara Bank Pembangunan
1016, Jalan Sultan Ismail
50250 Kuala Lumpur
Tel: 603-2617 2888
www.mdv.com.my

Export-Import Bank of Malaysia Berhad

EXIM Bank

AIM

BPMB

BSN

Cradle

Fax: 603-2698 5701

Wisma BSN, 117, Jalan Ampang
50450 Kuala Lumpur
Tel: 603-2162 3222
www.mybsn.com.my

Cradle Fund Sdn. Bhd.

Fax: 603-6264 8809

Menara Bank Pembangunan, Bandar Wawasan
No.1016, Jalan Sultan Ismail
50250 Kuala Lumpur
Tel: 603-2611 3888
www.bpmb.com.my

Bank Simpanan Nasional

Fax: 603-2601 2100

Menara Amanah Ikhtiar
No. 3, Jalan Cempaka SD 12/1A
Bandar Sri Damansara PJU9
52200 Kuala Lumpur
Tel: 603-6274 8810
www.aim.gov.my

Bank Pembangunan Malaysia Berhad

Fax: 603-2697 8998

Level 1, Exim Bank
Jalan Sultan Ismail
50250 Kuala Lumpur
Tel: 603-2601 2000
www.exim.com.my

Amanah Ikhtiar Malaysia

Fax: 603-2698 3800

Fax: 603-2613 1888

Suite 4.8.1 Level 4, PNB Darby Park
10, Jalan Binjai, 50450 Kuala Lumpur
Tel: 603-2166 4730
www.cradle.com.my

Fax: 603-2166 4737
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Ministry of Finance
Related Agencies
Penang Development Corporation

Acronym
PDC

Contact
Bangunan Tun Dr. Lim Ching Eu
No. 1, Pesiaran Mahsuri
11909 Bayan Lepas, Penang
Tel: 604-6340 111
www.pdc.gov.my

Perbadanan Kemajuan Iktisad Negeri
Kelantan

PKINK

Level 4-11, Bangunan PKINK, Jalan Tengku Maharani
15710 Kota Bharu, Kelantan
Tel: 609-7414 141
www.pkink.gov.my

UDA Holdings Berhad

UDA

YaPEIM

PROKHAS

Fax: 603-2731 8500

No. 52, Bangunan YPEIM, Jalan Kampung Attap
Beg Berkunci 11012, 50732 Kuala Lumpur
Tel: 603-2273 3170
www.yapeim.net.my

PROKHAS Sdn. Bhd.

Fax: 609-7414 140

BB Plaza, Lot 111, Jalan Bukit Bintang
55100 Kuala Lumpur
Tel: 603-2730 8500
www.uda.com.my

Yayasan Pembangunan Ekonomi Islam
Malaysia

Fax: 604-6432 405

Fax: 603-2273 3167

Level 12, Bangunan Setia 1
15, Lorong Dungun
Bukit Damansara, 50490 Kuala Lumpur
Tel: 603-2096 5000
www.prokhas.com.my

Fax: 603-2096 5090

Ministry of Human Resources
Related Agencies
Pembangunan Sumber Manusia Berhad

Acronym
PSMB

Contact
Wisma PSMB, Jalan Beringin, Damansara Heights
50490 Kuala Lumpur
Tel: 603-2096 4800
www.hrdf.com.my

Manpower Department

JTM

Fax: 603-2096 4999

Level 6, Block D4, Kompleks D
Pusat Pentadbiran Kerajaan Persekutuan
62530 Putrajaya
Tel: 603-8886 5555
www.jtm.gov.my

Fax: 603-8889 2417
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Ministry of Human Resources
Related Agencies
Jabatan Tenaga Kerja

Acronym
JTK

Contact
Level 5, Block D3, Kompleks D
Pusat Pentadbiran Kerajaan Persekutuan
62530 Putrajaya
Tel: 603-8886 5192
www.jtksm.mohr.gov.my

Department of Skills Development

DSD

Fax: 603-8889 2368

Level 7 & 8, Block D4, Kompleks D
Pusat Pentadbiran Kerajaan Persekutuan
62530 Putrajaya
Tel: 603-8886 5589
www.dsd.gov.my

Fax: 603-8889 2423

Ministry of Housing and Local Government
Related Agencies
Jabatan Landskap Negara

Acronym
JLN

Contact
Level 7, Plaza Permata (IGB)
Jalan Kampar off Jalan Tun Razak
60400 Kuala Lumpur
Tel: 603-4047 0000
www.kpkt.gov.my/jln

Jabatan Kerajaan Tempatan

JKT

Fax: 603-4045 2415

Level 25 - 29
No. 51, Persiaran Perdana, Precint 4
62100 Putrajaya
Tel: 603-8891 3000
www.kpkt.gov.my

Fax: 603-8891 3090

Ministry of Science, Technology and Innovation
Related Agencies
MIMOS Berhad

Acronym
MIMOS

Contact
Technology Park Malaysia, 57000 Kuala Lumpur
Tel: 603-8995 5000
www.mimos.my

Technology Park Malaysia

TPM

Fax: 603-8996 2755

Level 5, Enterprise 4, Technology Park Malaysia
57000 Bukit Jalil, Kuala Lumpur
Tel: 603-8998 2020
www.tpm.com.my

Fax: 603-8998 2110
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Ministry of Science, Technology and Innovation
Related Agencies
Standards and Industrial Research
Institute of Malaysia Berhad

Acronym
SIRIM
Berhad

Contact
No. 1, Persiaran Dato’ Menteri, Seksyen 2
Peti Surat 7035, 40700 Shah Alam, Selangor
Tel: 603-5544 6000
www.sirim.my

Multimedia Development Corporation

MDeC

MSC Malaysia Headquarters
2360 Persiaran APEC, 63000 Cyberjaya, Selangor
Tel: 1-800-88-8338
www.mdec.my

Malaysian Technology Development
Corporation

MTDC

Biotech
Corp.

MIGHT

Malaysian Science and Technology
Information Centre

MASTIC

Tel: 603-8315 7888
www.might.org.my

NUKLEAR

Fax: 603-2116 5411

3517, Jalan Teknokrat 5, 63000 Cyberjaya, Selangor
Fax: 603-8312 0300

Level 4, Block C5, Kompleks C
Pusat Pentadbiran Kerajaan Persekutuan
62662 Putrajaya
Tel: 603-8885 8038
www.mastic.gov.my

Nuclear Malaysia

Fax: 603-2163 7541

Level 23, Menara Atlan
161B Jalan Ampang, 50450 Kuala Lumpur
Tel: 603-2116 5588
www.biotechcorp.com.my

Malaysia Industry-Government Group for
High Technology

Fax: 603-8315 3115

Level 8 - 9, Menara Yayasan Tun Razak
Jalan Bukit Bintang, 55100 Kuala Lumpur
Tel: 603-2172 6000
www.mtdc.com.my

Malaysian Biotechnology Corporation Sdn.
Bhd.

Fax: 603-5544 6694

Fax: 603-8889 2980

Nuklear Malaysia, 43000 Kajang, Selangor
Tel: 603-8911 2000
Fax: 603-8925 8262
www.nuclearmalaysia.gov.my

Department of Standards Malaysia

DSM

Century Square, Level 1 & 2, Block 2300
Jalan Usahawan, 63000 Cyberjaya, Selangor
Tel: 603-8318 0002
Fax: 603-8319 3131
www.standardsmalaysia.gov.my
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Ministry of Science, Technology and Innovation
Related Agencies
Agensi Inovasi Malaysia

Acronym
AIM

Contact
3501, Level 3, Quill Building 3
Jalan Teknokrat 5
63000 Cyberjaya, Selangor
Tel: 603-8319 3116
www.innovation.my

Fax: 603-8319 3499

Ministry of Rural and Regional Development
Related Agencies

Acronym

Federal Land Consolidation and
Rehabilitation Authority

FELCRA

Contact
Wisma Felcra, Lot 4780, Jalan Rejang
Setapak Jaya, Peti Surat 12254
50772 Kuala Lumpur
Tel: 603-4145 5000
www.felcra.com.my

Terengganu Tengah Development
Authority

KETENGAH

Locked Beg No. 3, Bandar Al-Muktafi Billah Shah
23409 Dungun, Terengganu
Tel: 609-8231 000
www.ketengah.gov.my

Kedah Regional Development Authority

KEDA

KESEDAR

KEJORA

RISDA

Fax: 609-9121 211

Bangunan Ibu Pejabat KEJORA
Jalan Dato’ Hj. Hassan Yunus
81930 Bandar Penawar, Johor
Tel: 607-8843 000
www.kejora.gov.my

Rubber Industry Smallholders
Development Authority

Fax: 604-7340 958

Bandar Gua Musang
18300 Gua Musang, Kelantan
Tel: 609-9132 200
www.kesedar.gov.my

South East Johor Development
Authority

Fax: 609-8223 104

Bangunan Tunku, Jalan Tunku Ibrahim
Peti Surat 195, 05720 Alor Setar, Kedah
Tel: 604-7205 300
www.keda.gov.my

South Kelantan Development
Authority

Fax: 603-4142 8162

Fax: 607-8221 600

Bangunan RISDA, KM 7, Jalan Ampang
Locked Beg 11067, 50990 Kuala Lumpur
Tel: 603-4256 4022
www.risda.gov.my

Fax: 603-4257 6726
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Ministry of Rural and Regional Development
Related Agencies
Majlis Amanah Rakyat

Acronym
MARA

Contact
Level 26, MARA Headquarters
21, Jalan Raja Laut, 50609 Kuala Lumpur
Tel: 603-2613 2000
www.mara.gov.my

Jabatan Kemajuan Masyarakat

KEMAS

Fax: 603-2691 5543

Level 5 - 9, No. 47, Persiaran Perdana, Precint 4
Pusat Pentadbiran Kerajaan Persekutuan
62100 Putrajaya
Tel: 603-8891 2000
www.kemas.gov.my

Department of Orang Asli
Development

JAKOA

Fax: 603-8888 2312

Level 3,4 10,20 & 20 M, West Block
Wisma Selangor Dredging, Jalan Ampang
50450 Kuala Lumpur
Tel: 603-2161 0577
www.jakoa.gov.my

Fax: 603-2162 1470

Ministry of International Trade and Industry
Related Agencies
SME Corporation Malaysia

Acronym
SME Corp.
Malaysia

Contact
Level 6, SME 1, Block B, Platinum Sentral
Jalan Stesen Sentral 2, Kuala Lumpur Sentral
50470 Kuala Lumpur
Tel: 603-2775 6000
www.smecorp.gov.my

Malaysia Productivity Corporation

MPC

Lorong Produktiviti, Off Jalan Sultan
46200 Petaling Jaya, Selangor
Tel: 603-7955 7266
www.mpc.gov.my

Malaysian Investment Development
Authority

MIDA

Fax: 603-2775 6001

Fax: 603-7957 8068

No. 5, Jalan Stesen Sentral 5
Kuala Lumpur Sentral
50470 Kuala Lumpur
Tel: 603-2267 3633
www.mida.gov.my

Fax: 603-2274 7970
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Ministry of International Trade and Industry
Related Agencies
Malaysia External Trade Development
Corporation

Acronym
MATRADE

Contact
Menara MATRADE, Jalan Khidmat Usaha
Off Jalan Duta, 50480 Kuala Lumpur
Tel: 603-6207 7077
www.matrade.gov.my

Malaysian Industrial Development
Finance Berhad

MIDF

Fax: 603-6203 7037

Level 19, Menara MIDF
82, Jalan Raja Chulan, 50200 Kuala Lumpur
Tel: 603-2173 8888
www.midf.com.my

Small Medium Enterprise Development
Bank Berhad

SME Bank

Fax: 603-2173 8877

Menara SME Bank, Jalan Sultan Ismail
Peti Surat 12352, 50774 Kuala Lumpur
Tel: 603-2615 2020
www.smebank.com.my

National Institute for Entrepreneurship

INSKEN

Fax: 603-2698 1748

Level 2-C2 & Level 3-C2, Block Menara
Menara Usahawan, No. 18, Persiaran Perdana
Precint 2, 62652 Putrajaya
Tel: 603-8880 5151
www.insken.gov.my

Halal Industry Development
Corporation

HDC

Fax: 603-8880 5152

5.02, Level 5, KPMG Tower, First Avenue
Persiaran Bandar Utama
47800 Petaling Jaya, Selangor
Tel: 603-7965 5555
www.hdcglobal.com

Fax: 603-7965 5500

Ministry of Women, Family and Community Development
Related Agencies
Women Development Department

Acronym
JPW

Contact
Level 25, No. 55 Persiaran Perdana
Precint 4, 62100 Putrajaya
Tel: 603-8323 1000
www.jpw.gov.my

Fax: 603-8323 2034
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Ministry of Tourism and Culture Malaysia
Related Agencies
Tourism Malaysia

Acronym
TOURISM

Contact
No. 2, Tower 1, Jalan P 5/6
Precint 5, 62200 Putrajaya
Tel: 603-8891 8000
www.tourism.gov.my

Malaysian Handicraft Development
Corporation

KRAFTANGAN

Fax: 603-8891 7100

Kuala Lumpur Craft Complex
Seksyen 63, Jalan Conlay 50450 Kuala Lumpur
Tel: 603- 2162 7459
www.kraftangan.gov.my

Fax: 603-2161 2622

Ministry of Green Technology and Water
Related Agencies
Malaysian Green Technology
Corporation

Acronym
Greentech

Contact
No.2, Jalan 9/10, Persiaran Usahawan, Seksyen 9
43650 Bandar Baru Bangi, Selangor
Tel : 603-8921 0800
Fax: 603-8921 0801
www.greentechmalaysia.my

Ministry of Communications and Multimedia
Related Agencies
Malaysian Communications and
Multimedia Commission

Acronym
MCMC

Contact
Off Persiaran Multimedia
63000, Cyberjaya, Selangor
Tel: 603- 8688 8000
www.skmm.gov.my

Fax: 603-8688 1000

Ministry of Youth and Sports
Related Agencies
Jabatan Belia dan Sukan Negara

Acronym
KBS

Contact
Menara KBS, No. 27 Persiaran Perdana
Precint 4, 62570 Putrajaya
Tel: 603-8871 3333
www.kbs.gov.my

Fax: 603-8888 8770
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Ministry of Industrial Development Sabah
Related Agencies
Sabah Economic Development
Corporation

Acronym
SEDCO

Contact
Level 8, 9 & 10, Wisma SEDCO
Lorong Wawasan Plaza
Off Coastal Highway, P.O. Box 12159
88823 Kota Kinabalu, Sabah
Tel: 6088-266 777
www.sedco.com.my

Sedcovest Holdings Sdn. Bhd.

SEDCOVEST

Level 3, Wisma SEDCO
Off Coastal Highway
88837 Kota Kinabalu, Sabah
Tel: 6088-266 451
www.sedco.com.my

Palm Oil Industry Cluster Sabah Sdn. Bhd.

POIC

KKIP

DIDR Sabah

Fax : 6088-272 581

Level 1, Amenity Centre
Lot 11B, Industrial Zone 1
No. 9, Jalan 1A, KKIP Selatan
88460 Kota Kinabalu, Sabah
Tel : 6088-498 001
www. kkip.com.my

Department of Industrial Development
and Research

Fax: 6088-253 604

17th Floor, Wisma Perindustrian
Jalan Istiadat, Likas Bay, Likas
88400 Kota Kinabalu, Sabah
Tel : 6088-272 261
www.poic.com.my

Kota Kinabalu Industrial Park Sdn. Bhd.

Fax: 6088-219 179

Fax : 6088-498 014

7th & 8th Floor, Block C
Wisma Tun Fuad Stephens
88300 Kota Kinabalu, Sabah
Tel : 6088-214 866
www.didr.sabah.gov.my

Fax: 6088-257 814
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Ministry of Industrial Development Sarawak
Related Agencies
Department of Agriculture, Sarawak

Acronym
DOA

Contact
Level 12 - 17, Menara Pelita
Jalan Tun Abdul Rahman Yakub
Petra Jaya, 93050 Kuching, Sarawak
Tel: 6082-441 000
www.doa.sarawak.gov.my

Pejabat Residen Bahagian Samarahan

PRB
Samarahan

Fax: 6082-447 821

Level 1, Kompleks Pentadbiran Bahagian Samarahan
Jalan Datuk Mohd. Musa
94300 Kota Samarahan, Sarawak
Tel: 6082-671 205
Fax: 6082-671 289
www.samarahanro.sarawak.gov.my

Pejabat Residen Bahagian Betong

PRB
Betong

Level 2-3, Menara Utama
Kompleks Pejabat Kerajaan Negeri
Kawasan Bandar Baru Betong
Jalan Setia Raja
95700 Betong, Sarawak
Tel: 6083-472 766
Fax: 6083-472 322
www.betongro.sarawak.gov.my

Pejabat Residen Bahagian Kuching

PRB
Kuching

Jalan Barrack, 93000 Kuching
Sarawak
Tel: 6082-243 301
Fax: 6082-244 435
www.kucingro.sarawak.gov.my
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Organisation / Associations / Institutions
Name

Acronym

Association of Banks in Malaysia

ABM

Asian Development Bank

ADB

ASEAN Economic Community

AEC

European Commission

EC

European Union

EU

Institute of Bankers Malaysia
International Finance Corporation

IBBM
IFC

Northern Corridor Implementation Authority

NCIA

National Human Resource Centre

NHRC

National SME Development Council

NSDC

Organisation for Economic Co-operation and Development

OECD

Funds
Name
Bumiputera Entrepreneurs Project Fund – Islamic

Acronym
BEPF-i

Creative Industry Development Fund

CIDF

Direct Access Guarantee Scheme

DAGS

Credit Enhancer Scheme

ENHANCER

Fund for Small and Medium Industries 2

FSMI2

Green Technology Financing Scheme

GTFS

Micro Enterprise Fund

MEF

New Entrepreneur Fund 2

NEF2

Small Debt Resolution Scheme

SDRS

Soft Loan Scheme For Small & Medium Enterprises

SLSME

Rural Economy Funding Scheme

SPED

Tabung Pembangunan Usahaniaga Peladang

TPUP
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Government Programmes
Name
Agriculture Concentration Development Area
Development of Agrobazaar Kedai Rakyat
Automotive Workshop Modernisation
Business Accelerator Programme

Acronym
ACDA
AKR
ATOM
BAP

Bumiputera Exporters Development Programme

BEDP

Bumiputera Enterprise Enhancement Programme

BEEP

Bumiputera ICT Entrepreneurship

BITE

Ceramics Industry Development Programme

CIDP

Enrichment and Enhancement Programme

E2

Gerai Buah-Buahan Segar

GBBS

Business Online Programme

GMBO

High Impact Programmes

HIPs

Inkubator Keusahawanan Wanita

I-KeuNITA

Inkubator Kemahiran Ibu Tunggal

I-KIT

Tricycle Petty Seller

M3R

Market Development Grant

MDG

National Dual Training System

NDTS

Produk Malaysia Citarasa Kita

PMCK

Satu Daerah Satu Industri
SME Training Partners Programme

SDSI
SMETAP

Training cum Production

TCP

SME Training Needs Analysis

TNA

Taste of Malaysia

TOM

Program Transformasi Kedai Runcit

TUKAR

Women Exporters Development Programme

WEDP
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Government Documents
Name
Economic Transformation Programme

Acronym
ETP

Other Terms
Name
Banking Institutions
Bank Negara Malaysia Laman Informasi Nasihat dan Khidmat

Acronym
BIs
BNMLINK

Compounded Annual Growth Rate

CAGR

Central Credit Reference Information System

CCRIS

Innovation Framework Programme
Competitiveness of Enterprises and SMEs

CIP
COSME

Development Financial Institutions

DFIs

Electrical and Electronics

E&E

Entrepreneurship and Innovation Programme

EIP

Entry Point Projects

EPPs

Financial Institutions

FIs

Fiscal Policy Committee

FPC

Good Agricultural Practice

GAP

Gross Domestic Product

GDP

Government Link Companies

GLCs

Good Laboratory Practice

GLP

Good Manufacturing Practice

GMP

Gross National Income

GNI

Good Service Practice

GSP

Good Services Tax

GST

Gross Value-Added

GVA

High Performing Bumiputera SMEs

HPBS
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Other Terms
Name
Industry Centre of Excellence
Information Communication Technologies Policy Support Programme

Acronym
I-COE
ICT-PSP

Intelligent Energy Europe Programme

IEE

Intellectual Property

IP

Intellectual Property Creators Challenge

IPCC

Local Economic and Employment Development

LEED

Monitoring and Evaluation

M&E

Middle-Level Bumiputera Entrepreneurs

MLBE

Monetary Policy Committee

MPC

Manufacturing-related Services

MRS

Minimum Wages

MW

National Key Economic Areas

NKEAs

Outright Monetary Transfers

OMT

Overnight Policy Rate

OPR

Research and Development

R&D

Supply Chain Finance Programme

SCFP

Small and Medium Enterprise

SME

SME Integrated Plan of Action

SMEIPA

Medium Enterprises Working Group

SMEWG

State Small Business Credit Initiative

SSBCI

Venture Capital
Venture Capital Companies
Venture Capital Management Companies

VC
VCCs
VCMCs
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Definition of SMEs
The definition of SMEs is based on two criteria:
• The total sales turnover/revenue by a business in a year; OR
• The number of full-time employees by a business.
Generally SMEs in Malaysia are defined as follows:
• Manufacturing sector: Sales turnover of less than RM25 million OR full-time employee of less than 150
• Services and other sectors: Sales turnover of less than RM5 million OR full-time employee of less than 50
Detailed definition by the three categories namely Micro, Small and Medium are as follows:
Annual Sales Turnover
		
Manufacturing		
Size		
(including agro-based)
Primary Agriculture
		
& Manufacturing-related		
		
Services
Micro

Services Sector
(including ICT)

Less than RM250,000

Less than RM200,000

Less than RM200,000

Small
		

From RM250,000
to less than RM10 million

From RM200,000
to less than RM1 million

From RM200,000 		
to less than RM1 million

Medium
		

From RM10 million
to less than RM25 million

From RM1 million
to less than RM5 million

From RM1 million
to less than RM5 million

Number of Full-time Employees
		
Manufacturing		
Size		
(including agro-based)
Primary Agriculture
		
& Manufacturing-related		
		
Services
Micro

Services Sector
(including ICT)

Less than 5 employees

Less than 5 employees

Less than 5 employees

Small
		

From 5 to less than
50 employees

From 5 to less than
20 employees

From 5 to less than
20 employees

Medium
		

From 50 to less than
150 employees

From 20 to less than
50 employees

From 20 to less than
50 employees
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New Definition of SMEs (effective 1 January 2014)
The definition of SMEs is based on two criteria:
• The total sales turnover/revenue by a business in a year; OR
• The number of full-time employees by a business.
Generally SMEs in Malaysia are defined as follows:
• Manufacturing sector: Sales turnover not exceeding RM50 million OR full-time employees not exceeding
200.
• Services and other sectors: Sales turnover not exceeding RM20 million OR full-time employees not
exceeding 75.
Detailed definition by the three categories namely Micro, Small and Medium are as follows:
Annual Sales Turnover
Size

Manufacturing

Services and other sectors

Micro

Less than RM300,000

Less than RM300,000

Small

From RM300,000 to less than
RM15 million

From RM300,000 to less than
RM3 million

Medium

From RM15 million to not exceeding
RM50 million

From RM3 million to not exceeding
RM20 million

Number of Full-time Employees
Size

Manufacturing

Services and other sectors

Micro

Less than 5 employees

Less than 5 employees

Small

From 5 to less than
75 employees

From 5 to less than
30 employees

Medium

From 75 to not exceeding
200 employees

From 30 to not exceeding
75 employees

